
Cooper City Commission Meeting

Agenda Item Request Form

Commission Meeting/Workshop Date: 8120t2019

Requesting Department: Administration

Subject: Motion to approve the engagement of Conceptual
Communications, LLC.

Section:
Presentation Consent Regular

tr
Discussion

Brackg.rolund tndRecommendation (attoch backuo moteriol to ltem Request Form\:

At the July l7m Commission meeting, a motion to approve an agreement with Conceptual Communications failed
by a 3-2 vote. A Commissioner on the prevailing side has agreed to bring the agreement back to the Commission
for consideration:

The role of Public lnformation Officer for the City is in the process of being vacated by Senior Administrative
Specialist/PlO Michelle Alvarez. Instead of filling the role of Public Information Officer in house, staff
recommends outsourcing the position to a professional marketing and public relations consulting firm.

Conceptual Communications, LLC will provide numerous PR functions to the City, including but not limited to,
the preparation of press release and media material, consistent social media utilization, assistance on development
of website upgrade, organize PSA and develop printed materials for the promotion of city programs, events, and
amenities, as well as quantifuing all efforts. The City lacks brand standards at this time. Conceptual
Communications will assist in formalizing a Cooper City brand, developing a policy and assist in integrating these
standards internally and externally.

A goal of the City Commission during the FY20 budget preparation is to reduce operating expenses. With Ms.
Alvarez' departure from the City, as well as the elimination of an Administrative Specialist p--osition in the Finance
Department, and the engagement of Conceptual Communications, LLC, the Ciiy is reducing expenditures by
roughly $55,000.

Staffrecommends the approval of an agreement with Conceptual Communications, LLC through a piggybacked
contract with the city of wilton Manors. please see the attached.

General Ledger Account Number(s) and Amount(s):

Approvals:



Finance Director City ManagerSN Ciw Clerk



AGREEMENT

THIS IS AN AGREEMENT ("Agreement"), dated this _ day of _2019, by and
between:

CITY OF COOPER CITY, a municipal corporation organized and
existing under the laws of the State of Florida and whose address is 9090
SW 50m Place, Cooper City, Florida33328 ("City)",

and

CONCEPTUAL COMMUNICATIONS, LLC, a Florida limited
liability company, located at 901 Progresso Drive, Suite 210, Fort
Lauderdale, Florida 33304, hereinafter "CONTRACTOR," who is
authorized to do business in the State of Florida.

City and CONTRACTOR may each be referred to herein as o'party" or collectively as

'oparties".

WHEREAS, the City desires to enter into an agreement with the CONTRACTOR for the

CONTRACTOR to provide marketing and public relations consulting services; and

WHEREAS, the City Code provides authority for the City to select and contract through

the use of the competitive bid process of another government entity as an exception to the

otherwise required formal bidding process; and

WHEREAS, the parties wish to incorporate the terms and conditions of the Agreement for

Marketing and Public Relations Consulting Services, between the CITY OF WILTON MANORS

and the CONTRACTOR for the marketing and public relations related services dated September

13,2016, ("Wilton Manors Agreement"). A copy of the Wilton Manors Agreement is attached

hereto as Exhibit "A' and incorporated herein; and,

WHEREAS, the term of the Wilton Manors Agreement is from September 1,2016,

through and including August 31,2021; and

WHEREAS, the Parties agree to add the provisions of this agreement to the Wilton Manors

Agreement as set forth herein; and

WHEREAS, CONTRACTOR has agreed to honor the prices and terms and conditions of

the Wilton Manors Agreement; and

WHEREAS, City desires to retain the services of CONTRACTOR by "piggybacking" the

Wilton Manors Agreement; and

Page I of6



WHEREAS, the City has reviewed the scope of services of the competitively bid Wilton

Manors Agreement, and has determined that it is an agreement that can be used by the City; and,

WHEREAS, at its meeting of _ _,2019, the City Commission approved this

Agreement and authorizedthe proper City officials to execute this Agreement; an

NOW, THEREFORE, in consideration of the mutual promises and covenants contained
herein, and other good and valuable consideration, the receipt and adequacy of which are
acknowledged, the parties agree as follows:

Section 1. The foregoing recitals are true and correct and are hereby incorporated into
this Agreement.

Section 2. The prices, terms and conditions of the Wilton Manors Agreement shall
govem the relationship between the City and CONTRACTOR, except as amended below:

A. The Scope of Services for the Work ("Work") to be performed under this
Agreement shall be as set forth in the Wilton Manors Agreement, except said Work
shall be performed in and for the City. The proposal for the Work is attached hereto
as Exhibit "B".

The CONTRACTOR agrees at all times to indemnify, hold the City harmless and,
at the City's option, defend or pay for any attorney selected by the City to defend
the City, its trustees, elected and appointed officers, agents, servants and
employees, from and against any and all claims, demands, losses, liabilities,
expenditures or causes of action of whatsoever kind or nature, and the resulting
losses, costs, expenses, reasonable attomeys' fees, liabilities, damages, orders,
judgments, or decrees, sustained by the City or any third party arising out of, or by
reason of, or resulting from the CONTRACTOR's negligent acts, errors, or
omissions.

CONTRACTOR shall not commence the Work unless and until the requirements

for insurance have been fully met by CONTRACTOR and appropriate evidence

thereof, in the City's sole discretion, has been provided to and approved by the City.

All payments shall be governed by the Local Government prompt Payment Act as

provided under $$2 I 8.70-.80, Florida Statutes.

Section 3. [n all other respects, the terms and conditions of the Wilton Manors

Agreement, are hereby ratified and shall remain in full force and effect under this "piggybacking"
arrangement, as provided by the terms of this Agreement. All recitals, representations, and

warranties of CONTRACTOR made in those documents are restated as if set forth fully herein,

made for the benefit of the City, and incorporated herein

Section 4. The term of this Agreement is effective upon approval by the City
Commission, and shall remain in effect until AugustZl,202l unless sooner terminated.

B

C
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Section 5. Public Records.

A. Public Records: CONTRACTOR shall comply with The Florida Public Records Act as
follows:

Keep and maintain public records in the CONTRACTOR's possession or control
in connection with the CONTRACTOR's performance under this Agreement that
ordinarily and necessarily would be required by the City in order to perform the
service.

Upon request by City's records custodian, provide City with a copy of requested
records or allow the records to be inspected or copied within a reasonable time at a
cost that does not exceed the cost provided in Chapter I 19, Florida Statutes, or as

otherwise provided by law.

Ensure that public records that are exempt or confidential and exempt from public
records disclosure requirements are not disclosed except as authorized by law for
the duration of this Agreement.

Upon completion of this Agreement or in the event of termination of this
Agreement by either party, any and all public records relating to this Agreement in
the possession of CONTRACTOR shall be delivered by CONTRACTOR to City,
at no cost to City, within seven days. All records stored electronically by
CONTRACTOR shall be delivered to City in a format that is compatible with
CITY's information technology systems. Once the public records have been

delivered to City upon completion or termination of this Agreement,
CONTRACTOR shall destroy any and all duplicate public records that are exempt
or confidential and exempt from public record disclosure requirements.

CONTRACTOR'S failure or refusal to comply with the provisions of this Section
shall result in the immediate termination of this Agreement by the City.

IF CONTRACTOR HAS QUESTIONS REGARDING THE
APPLICATION OF CHAPTER 119, FLORIDA STATUTES, TO
CONTRACTOR'S DUTY TO PROVIDE PUBLIC RECORDS
RELATING TO THIS AGREEMENT, CONTACT THE
CUSTODIAI\I OF PUBLIC RECORDS AT 954-434-4300,
KSIMS@COOPERCITYFL.ORG ORBY MAIL: CITY OF COOPER
cITy - CITY CLERK',S OFFTCE, 9090 SW 50rH PLACE, COOPER
CITY, FL 33328.

Section 6. Scrutinized Companies.

A. CONTRACTOR certifies that it and its subcontractors are not on the Scrutinized
Companies that Boycott Israel List. Pursuant to Section 287.135, F.S., the City may

immediately terminate this Agreement at its sole option if the CONTRACTOR or its

I
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subcontractors are found to have submiued a false certification; or ifthe CONTRACTOR,
or its subcontractors are placed on the Scrutinized Companies that Boycott Israel List or
is engaged in the boycott of Israel during the term of the Agreement.

B. If this Agreement is for more than one million dollars, the CONTRACTOR certifies that
it and its subcontractors are also not on the Scrutinized Companies with Activities in
Sudan, Scrutinized Companies with Activities in the Iran Petroleum Energy Sector List,
or engaged with business operations in Cuba or Syria as identified in Section 287.135,
F.S. Pursuant to Section 287.135, F.S., the City may immediately terminate this
Agreement at its sole option if the CONTRACTOR , its affiliates, or its subcontractors
are found to have submitted a false certification; or if the CONTRACTOR, its affiliates,
or its subcontractors are placed on the Scrutinized Companies with Activities in Sudan
List, or Scrutinized Companies with Activities in the lran Petroleum Energy Sector List,
or engaged with business operations in Cuba or Syria during the term of the Agreement.

C. The CONTRACTOR agrees to observe the above requirements for applicable
subcontracts entered into for the performance of work under this Agreement.

D. As provided in Subsection 287.135(8), F.S., if federal law ceases to authorize the above-
stated contracting prohibitions then they shall become inoperative.

Section 7. Assisnment. Neither party may assign its rights or obligations under this

Agreement without the written consent of the other.

Section 8. Notice. Notice hereunder shall be provided in writing by certified mail,

return receipt requested, or customarily used overnight transmission with proof of delivery, to the

following parties, with mandatory copies, as provided below:

For City: Kathryn Sims
Interim City Manager
City of Cooper City
9090 SW 50th Place
Cooper City, Florida 33328

Copy to: Jacob G. Horowitz, Esq.
City Attomey
Goren, Cherof, Doody, and Ezrol, P.A.
3099 E. CommercialBoulevard, Suite 200
Fort Lauderdale, Florida 33308

For CONTRACTOR: Laurie Menekou
Conceptual Communications, LLC
901 Progresso Drive, #210
Fort Lauderdale, FL 33304
(es4) 732-07s4
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Section 9. Severabilitv. This Agreement sets forth the entire agreement between

CONTRACTOR and City with respect to the subject matter of this Agreement. This Agreement

supersedes all prior and contemporaneous negotiations, understandings and agreements, written or

oral, between the parties. This Agreement may not be modified except by the parties' mutual

agreement set forth in writing and signed by the parties.

Section 10. Governins LawlVenue. This Agreement shall be govemed by and

construed in accordance with the laws of the State of Florida. Venue for any dispute under this

Agreement shall be an appropriate court of competent jurisdiction in Broward County, Florida.

(REMAINDER TNTENTIONALLY LEFT BLANK)
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IN WITN'ESS OF TIIE FOREGOING, the parties have hereunto set their hands and seals on the

dates written below.
CITY OF COOPER CITY, a Florida
municipal corporation

BY:
ATTEST; KathDar Sims, Intem City Man.aget

BY:
Jenna Montoya, Acting CitY Clerk

A}PROVED AS TO LEGAL FORM:

BY:
Jacob G. Horowitz, Esq.
City Attorney

WTNESSED BY: CONCEPTUAL COMMI,JMCATIONS,
LI-,C, a Florida limited liability company

L NJ lV\ in BY
Print name

4r<-eV.c,n c- <"..
Print name

STATEOFFLORIDA )
COUNTYOFBROWARD )

My Commission Expires:

use and purposes mentioned in it and that the instrument is

of Conceptuat Communicetions, LLC. and

@as identification.

IN WTINESS WHEREOF, I have set mY

rhiscOb day of Juru . 2019.

the act and deed of at;

who is personally known to rne or has

ul and Cormty aforesaid

Name:
Title: O!^r\JgC

BEFORE ME, aa officer duly authorized,, by, law to administer oaths and take

acknowledgnents, p€rsonally rppor"it \OrglJL[kn46 aronrru/ of conce-ptu{l

Communiirtions, iLC, and acknowledged that he has executed the foregoing inskument for the

..ffi.l,
l.ts'..f

RoBIN L cn0ss
Nolary Public' St.to ol flo(id.

commirilon , FF 9732.l0

My Comm. Erprtls MaI 21, 2020

Eondedlirou0h NalronalNotary Assn

Pagc 6 of6

Print or Tlpe Name



AGREEMENT FOR MARKETING &
PUBLIC RSLA'I'IONS CONSULTING SERVICES

THIS AGREEMENT FOR MARKETING & PUBLIC RELATIONS.CONSULTING
SERVICES ('Agrccmcnt"), madc and cntcrcd into As /3fr dry 

"f ffif&O W "rabctwn fie CITY OF WILTON MANORS, FLORIDA, a muricipal corporation of thc State of
Flori&, h€rcinaftsr rcfcned to as "CITY', and CONCEPTUAL COMMIJNICATIONS, LLC a
Flori& limitcd liability company, hcrcinaficr rcfenod to as "CONSULTAI.IT'. CITY and
CONSULTANT may cach be refcned to haein as'party" or collectivcly as 'parties".

WITNESSETH:

WHEREAS, CITY has publicly annouccd I Rcquest for Proposal sceking a consulont o
providc a varicty of marketing, public rclations, communications and public aftirs scrvices
(oollcctivcly, inchding bu not limited to thc aforcsaid, "Serviccs) purluet to Reqcst for
Proposal No, 20 t 6- I I ("Itcqu6t for koposal"); and

WHEREAS, CONSULTANT has submitrcd a rcsponsive prcposd whic.h has bccn rcceptcd by
CITY to pr,ovide CITY witr 0rc Scrvices, a deailed dcscription is set for0t in Exhibit A which is
atached hcrcto and incorporatcd hcrein,

WHEREAS, CITY and CONSULTANT dcsirc to entcr into thfu Agrccmcnt to sct ffi thc tcrms
and conditions upon which CONSULTANT shall providc thc Scrvices.

NOw' TI{EREFORE IN CONSIDERATION OF THE FOREGOING A}.ID THE MUTUAL
COVENA}.ITS CONTAINED HEREIN, IT IS AGREED AS FOLLOWS:

l. Definitions: Thc following terms shdl have thc mesnfuUs hercin ascriH to thcrr in A,
B., and C. below:

A. City Manager shall mcan the City Mamger of thc City of Wilton Manors, Florida, or
his or hcr dcsigncc.

B. Delivcrablc Products shall nran any urd all documantq information sd othcr
mataials gcncrated by CONSULTAI.IT pursuant to d|is Agrrcmcnl

C. Projcct Scopc of Scrvices shall mcan thc rurge of Scrviccs to bc perfonncd by
CONSULTANT prmusnt to this Agecurcnt. Thc Scrvices shalt incltdc dl ncccssry
labor, matcrials" equipnrcnt, tools, consumablcs, tursporadon" skills ard incidcntrls
required to providc thc Scrviccs. A more spccific dcscriptiolt of drc Scnriccs is sct
forth within thc CONSULTANT'S resporxc to thc Rcqucst for koPosal daad July
I I , 20 I 6, a copy of which is incorporatcd lrcrcin. CONSULTANT sball harc properly
taincd pcrsonncl to occomplislr a quality plovision of thc Scrvices to tic sole
satisfaction of thc City Mamger. CONSULTANT shall providc thc Scrviccs in strict
conformance with the Reqrrcst for Proposal. CONSULTANT oovcnants to strictly
comply with all ofthc tcrms and conditions of thc Rcquest for Proposal. In tlrc dvcnt
of any conflict H\f,cen thc tcnns sct forth in this Agrccmcnt and Rcquest for
Proposal, thc tcrms and conditions sct forth 'n this Agrccment shdl control.

o
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2. Schcdule ard Approval: CONSULTAI.IT shall provide crch Pmjcct Scopc of Serviccs
pursuant to a schcdule approv4 in rmiting in advance, by thc CITY, Tlrcrc is no minimun
amount of Project Scope of Serviccs guanneed by this Agccment

3, Estirratcs of Work Scrviccs shall bc mutually agr€cd upon in rvriting by thc
CONSULTANT and CITY in thc form pfroposals to be attachd to, and madc port of,
su@uently issucd Purclusc Ordcrs.

4. Compeosation: Thc compens*ion (lvhethcr bascd upon a ncgotiaEd lump sum, unit
pricc, time and materials, hornly with a cap or some other mutually agrcd-to format) containod
in cach scparatc Prcjcct Scopc of Scrviccs shdl bc bascd on timc rcasorubly expadcd by
CONSULTANTS' pcrsonnel in pedorming thc Services.

5. Payment CONSULTANT shall submit irc invoices for peyment to CITY no morc thr
once per month. Within ttrifty (30) days aftcr reccipt urd rcview by CITY of a firll, corect and
complctc invoice, CITY shall pay CONSULTANT the invoicc amor.urt ThenE is no gurrsntrc as

to 6c totrl cost of cach or all Project Scope of Services to be provided by CONSULTANT to
CITY durig thc term of this Agecmenr

6. Ternr: The rcrm of this Agrecmcnt shall commence on Septcmba 1,2016, arrd stull
continue for a ttroe (3) - year period expiring al ll:59 p.m. on August 31,2019 (thc *Initid

Term). CITY may rcncw this Agrccrnent for two additional two (2)-year pcriod's on thc sarne

terms and conditions as the Initial Term, cxccpt therc shall bc no furdra extcnsions or rcncwals.

7. Tennination Without Dcfault: Botlr thc City Manager and the CONSULTANT shall havc
the right at any timc upon thirty (30) days writtcn noticc to CITY/CONSULTA}IT to tcminatc
thfu .{grcemcnt heretndcr for any rcason whsocvcr.

E. Assignmcnt: CONSULTANT shall not assign, sell, or tiusfcr any intcrcst in this
Ag€cmcnt, without the prior rvrittcn consent of thc CITY, which conscnt may bc withlrcld in thc
sole and aholute discretion of thc CITY.

9. Compliancc with Applicable Law: This Agreenrent shall be govcmcd by the laws of tbc
Strtc of Florid& CONSULTANT covenants to pomptly comply with atl applicrblc fedaal,
strtc, county and municipal laws, ordirunccg regulations, and rulcs relating to thc Sen/ices to bc
performcd hereunda and in effect at the timc of pcrformance. CONSULTAI.IT covcnants that it
will conduct no activity or provide ury senrice that is rmlaurfid or offensivc.

10. Disclaimer of Joint Venturc: CONSULTANT and CITY warrant and repr€scnt by thc
orecution of this furecmcnt it is not thc intcnt of thc parties '\at this Agrecnrcnt be construcd or
decrned to reprEs.nt a joint vcnhlc or undcrtaking htwccn CITY and CONSULTANT.
CONSULTANT shalt be solely responsiblc for the conduct of all rtivities and serviccs providcd
by CONSULTAI.IT as pat of its busincss operations. While cngrgcd in crrying out ard
complying witr ftc tcms of this Agresnccrt, CONSULTANT is an indcpcldant contsaclor and
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not m officcr or firployee of CITY. CONSULTANT shall not at ury time or in any muner
rcpcscttt that it or any of iS agcnts or cmployccs are crnployccs of CITY.

I l. Right of Inspection: The City Muugcr shdl have thc right at 8ll reasonablc timcs during
thc-cnn of this Agrccmcnt to insp€ct or otherrrisc waluarc thc work bcing pcrformcd hercrmder
and thc premiscs in which il is bcing performed.

12. Owncrstrip of Documents:/Public Rccords:

l?t" CONSULTANT shall pobct prqrrvc and maintain all rcods pcrtaining to ltis
Agecrnsrt pursu{rt b thc provisiors of Chaptcr I19, F.S., as urcndcd fiom timc b tirrc. TIE
CITY shall bccomc the owncr of thc Dclivcrablc Products upon satisfaction of my and all
indcbedrrcss to the CONSULTANT for all strrdics, sketcics, tracings, drawings! dstq
compuhtions, dctrils, dcsign calculations and othcr documents and plans that arc requircd for or
rcsult fiom thc CONSULTANT'S Serviccg with thc exception of my popriety softrvarc uscd o
Seneratc the Dclirrcrablc Prodncts.

lzb. Ovmcrslrip of DocunrcnB. Rcports, sun qr, plans, sodics aod othcr data povidcd in
conncction with ttris Aglcmcnt are urd shall Enain thc propcrty of CITY whcthcr or not ttc
projcct for whidr thcy arr madc is complctcd.

l2c. Records: CONSULTATIT stull kccp books and rccords and requirc any and dl
subconsulmrs to kccp books ad rccords as may tr Ecssey in ordcr to rccord complac md
conec-t cntics as r pcrrolurcl hours chrged to this cogagcfliq& urhm the basis of compcnsation
includes tinre or hourly ratcs, and my Gxpenscs for which CONSULTAI.IT cleccts !o bc

r€inbursd. Sudr boks and reoords will bc availablc at all reasonable tircs for exmination ad
audit by CITY and strall be kcp for a period of tlrcc (3) ycrs after thc comflaion of dl wo* to bc
pcrformcd punuant !o lhis Agrtcnrcnt. lncomplce or inconect cntsics in srrch boks std tccot&
will bc gounrts fc disallowancc by CITY ofany fces m apcnscs bascd r4o sttch cffiies.

l2d. Public Records. Thc CITY is public agcncy subjcct to Chpcr ll9, Florida StrtuEs.

.ltc CONSULTANT shall comply with Florida's Public Rcoords Law. Spccifically,'thc
CONSULTANT shall:

i. IGep md maintain public rccords rcquired by the CITY to pcrform the servicc;

ii. Upon rcqrcst fr,ort the CITY's custodian of public records, providc thc CITY
with a copy of the requcstcd records or allow thc rtbords to bc inrpcctcd or
copied within a rcasonablc timc 8t a cost that docs not cxcccd thc cost providcd
in chapter I 19, Fla. Stat, or as otherwise providcd by law;

iii. pa5us thnt public records thst src cxcmpt or that rc confidctttid md cxanpt
from public rccord disclosure rcguircnrcnts are not discloscd cxccpt I
authorizcd by law for thc duration of the Agrccment Hrn 8t4 following
complaion of thc Agrecmcmt, CONSULTANT shall &stoy all copics of such

confidcntial and cxcmpt records rcnraining in its possession after thc
CONSULTANT transfers tbc rccords in its posscssion o thc CITY; anil
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iv. . Upo,n complction of thc Ag€emcnt, CONSULTANT slull randcr to the
CITY, 8t no cost to thc CITY, all public rccords in CONSULTANT's
posscssion All recods stor€d clcctonically by CONSULTANT mut be
pmvidcd to the CITY, upon rcqucst from the CITY's cusodim of public
rtcods, in a fonnat that is compatiblc with thc informaion tcchnologt systcms
of thc CITY.

The failue of CONSULTANT to comply with thc p,rovisions sct forth in this
Agpement shdl constitutc 8 Dcfsrlt and Brcach of this Agrccmcnt, for which,
thc CITY may tcmrinatc thc Agr€cment

IF THE CoNSULTANT tl{S QUESTIONS RECAR.DING THE APPLICATION OF
CHAPTER II9, FLORTDA STATUTES, TO THE CONSULTANT'S DUTY TO PROVIDE
PUBLIC RECORDS RELATING TO THIS CONTRACT, CONTACT THE CUSTODTAN OF
PUBLIC RECORDS AT:

CITY CLERK
2O2O WILTON DRIVE
WTLTON MANORS, FLORIDA 33305
(9s4)39e2123

KsimslOwi ltonmanors.c.om

13. Indcmnifcaion: Thc CONSULTANT shall, at all timcs hcrcaftcr, idemnifr, defcnd sd
hold hrnrlcss fic CITY, its clcctcd officials, agents, officcrs ard crnployces tom and against

any claim, demand or causc of action of any kind or naturc (inchding reasonable attorneys' fccs

and cosB) arising out of ncgligcnt acL crror or omission of CONSULTANT, its agcnts, scrvsnE
or cmployces in thc pcrformancc of Scrviccs undcr this Agecmcnt

CONSULTANT stull itrdfinify, dcford ad hold humlc$ lhc CITY, its clectcd ofEcials, agcnts,

offcers md cmployccs from all locg &msge, c,ecnse or liability intldfut& without limitatiott
court costs ard ffinrcys' fc6 6tt may rcsult by reason of any infringeracnr or claim of
ianin&mmt of ary patent EadcmE q copynshC ta& sccrct or odrcr propriaary right dtr to
Scrviccs fumished pursumt to this Agrccmcnt CONSULTANT will dcfcnd and/or ect{c at its onn
orpcrse my action hought against the CITY, its elcctcd officials, agcnts, officcrs and employccs
from to thc cxEnt rh't it is b8d on a claim tbat prodrrs or Scrviccs furnisttod to CITY by
CONSULTANT pursuurt to tfs AgrcErnent, or ifany portion of thc Scrviccs or goodg finnishcd in
the performancc of thc Scrviccs bccome ursable as a rcsuh of any srch intingenrent or chim.

14. Insurance:

Thc CONSULTANT shall provi& urd maintain in forcc at all times during thc Agccmcnt wilh
the CITY, srrch insurancc, including Workcrs' Compcnsation and Employcr's Liability
Insurarrcc, Comprchcnsivc Gcrcral Liability Insurane, Automobilc Liability Insurancc,

Profcssional Uability Insurancc and Employee Dishoncstly/Theft lnsuancc, as will assue to thc
CITY thc pmtcction contairrd in thc forcgoing indcmnification rmdcrakcn by the
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CONSULTANT.

I'lE- Thc CONSULTAi.IT slrall mt commcncc wo* un&r this Aggccrcnt unril ir has obtaincd
all insuralrc rcquircd undcr this puagraph 14 urd such insurancc hc bccn approved by thc CITY's
Risk Managcr nor sltdl lhc CONSULTANT allow any subcorsultant to comnrcnce work on iB sub-
contract rmtil all similar srrch insurarrcc requircd of the subconsulturt has bcen obtained aod
appmvcd.

l4b. CatificaEs of insurancg rcflocting widcncc ofthe required irsrrancc and naming thc CIfi
as an additional insurE{ shdl bc 6led wilh thc CITY Clcrk prior to the comncnccnrcnt of ury
work Thcsc Ccrtificates shall oontain a p,rovision tlrat covcrage affordcd mdcr thcse policics will
not be canceled until st least thifiy &ys (30) prior wrinen noticc (or srrh othcr notice as is rEquircd
by thc policy of insurance) hB beco gtvcn to 6e CITY. Polisics shsll be issucd by companies
authorizcd to do brrsioess undcr ttte laurs ofthe Starc of Ftorida

l4c. Policyboldcrs and Finarcial Ratings must bc m lcss than "B+' io the la&st edition of'Bcss
Kcy Rating Guidc', pnblishcd by A.M. Bcs Guidc.

l4d. Insrr ct slull bc in full forcc urd cfrcct until all work rcquircd o bc pcrfomod und€r dlc
tGrms of lhis egEcmcnt is sati$c'torily complccd as cvirlarccd by thc formrl u.cptance by tlle
CITY. In the errcnt tlre insururcc ertifcac providcd irdicmcs that the insunnce slnll ermiratc rnd
lapsc fuing 6c pcriod of this funcorcrlt, &cn in that evcmt, the CONSULTANT shall fitrdsll rt
lca$ ftifty (30) days prior to thc cxpiration of thc datc of such insurmce a llocwEd ccrtificatr of
insunre as proof tha cqul ad like coveragc for thc balmcc of thc period of ffi {grccrncnt and

eldcnsion thercurder is in cffcct Th CONSULTANT shsll not onthuc to wolt pursutt to lhis
Agr€emcnt ulcss all rcqufucd ioorance rcmains in full forcc ud cffoct

14€. Rcquiredlrsurance

COMMERCLAL GENERAL LTABILITY insr.rmcc b covcr liability, bodily injury ald
Fopcrty &maga Exposurcs o bc covcred arc: prcmiscg opcruions, inacestcnt proposss,
pmducts/ccnplacd opcfiations, bioad form lEoeclty det gc, brood form conllrctd co\raage
applicable b lhk Aerccment ard spccifically conftming fte idernnification sct frrth in puagraph
13 aborc, pcrsonal idury cov€ragc widl ernploymal ud contachul o(clwions rcrnovcd ail
delctcd ad ccrtdn conEacts. C,ovcragc must be writcn on an ocqrrcncc bash, with thc followiry
limibof liability:

A. Compchcnsive Crcncral Uability

l. Erh Occurarce $s00,000

WORKERS COMPENSATION insurance shall be maintafurcd dudry tIE lifc of this
AgEcincot to conply with smfiory limis for dl anployccq and in thc case my rrcrk is sublct, the
CONSULTAI{T slrall require the subcon$ t nt similarly to provi& Wodrers Compcasatiott
Insrance for all thc lattcds employecs rmlcss such employccs arc covcrod by thc prctcction
afforded by the CONSULTAI.IT. The CONSULTANT ard his subconsulturt shdl maintain during
thc life of this policy Employes Liability Insrarrcc. The followfurg limis mus bc rDairtaincd:
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A. Wodrcrs Courpcosation Stattrfiy

B. Employcds Liability $5O0,00Opcroccurceicc

BUSINESS AUTO LLABIUTY inuram cowagc is o iacludc bodily injrry ard propcty
dnmrge arising out of opcrtion, maintcoancc or use of any auto, furcluding orrynd, noooumcd ard
hirtd autqaobiles and employcc non.ouncrship with limiB of not lcss than t10,000 pcr
oocuntncc.

EMPLOYEE DISHONESTY/THEFT $25O,OOO

PROFESSIONAL LLABILITY/ ERRORS/OMISSIONS 950,0fi) pcr occuntnce

15. Tnnh in Negotiation Certificsle:

Siguturc of tris Agreemcnt by thc CONSULTAI{T shdl act as th€ qccution of a trutbin-
negotiation c€rtificde stating that wsgc rates and othcr fictd unit cosB supporting lhc
compcnsation of this Agrecment arc sccurate, complctc and currcnt at thc timc of cxccution of
this Agreenrent The compcnsdion agreed to in this Agrcemert and any additions tttcrcto shall
bc adjusted to excludc any sigpificant suns by which thc CITY dcteflnttes the compcrration
was increascd due to iruccuratc, incompletc or non-cument wage ratB ad othcr ficttul unit
cosB. All srrch adjustmcnts b compensatiom hcreundcr shall bc madc within onc (l) year

following thc cnd ofcach auhorizcd Scrvicc.

16. No C.urtingcnt Fccs. CIINSULTANT wanants ttat it hrs mt cmployod o rctaircd uy
company or pcnnn, othcr than a bom fidc cmploycc working solcly for thc CONSULTAIIT to
solicit or seqle this srd tltat it has not pid or agccd to Pay any p€tso[t, compmy,
corporation, individual or 6nn, otlrer than a bona fide cmploycc mrting solcly for CONSULTAI'IT
any fee, commission, pqpcntryc, gift, or odrcr corsidcration contingcnt upon c rcsulting fiom thc
aumd or naking of this Agrccmort For the htach c violation of this povisioru lhc CITY $sll
havc thc right o termfufrc tbc Agrccmcnt withou liability at iB discrctiu\ to dcdud ftorr ftc
conE*t pricc, c otlrerrvise recowr thc frrll unormt of strch foe, commission, pcsccnbge, gift or
comidctation

17. Remcdics - Cumuldivc: All renrcdics hcrcinbcforc and hs€itraftcr confcrrcd to CITY
shall be decmed cumulativc and no mc cxclrtsive of thc othcr or any other rcrncdy conftrcd by
law.

18. Waiva: Thc failure of CITY to take any action with rcsPoct to any brcach of any tcrnq
covcnant, or condition contairrd hercin, or any instamc of dcfault hcrermdcr by
CONSULTANT, shall not be dccmed to bc a waivcr by CITY of any dcfrult or brcach..

19. Entire Agrccurcnt: This Agrccmcn! including Requcst for Proposal No. 20t 3'{-2+Ol
on filc at thc CITY, strdl constitutc thc cntire agrcemcnt betwccn thc partics. All amcodmcnts o
this Agrccrneat shall be incffectivc unlcss rcducod to writing as a formal amcndmcnt to this
Agreemcnt and exccufied by CITY urd CONSULTANT.
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20, Attomcyb Fees: Should it be necessary for either party to bring any action against ttc
othcr to enforce uy of thc covenanB, provisions, or conditions of this Agrccrncnt, the non-
prcvailing party hereby agrees to pay all costs attcrdEnt thcrcto, including rersonablc attornds
focs of thc attoracy rcprcscnting prevailing parry, ard said obligation shall qply to dcclaratory
relief, if ncccssary, !o intrrprct my of tlre terms hcreof.

21. Public Entity Crimes: Prior to antering into this Agrccmcnt, CONSULTAI{T shall file a
sworn strtrurcnt wilt lhe Purchasing Dirrctor of CITY, as rcquired by 92t7.133, Florida
Statutes.

22. Noticcs: Notices and other conesponde,lrce rcquircd by this Agccrnent shall be sent by
certificd mail, rctum receip requcsted, to the respective parties at thc following adrtresscs:

Cfty of rrYilton Mroorr
Attcntion: City Manager
2(D0 Wilton Drivc
Wilton Manors, Florids 33305

Corccptrrl Connunhedonq LLC
Attcntion: Lauric I. Menekou
901 Progrcsso Drivc, Suitc 2l0Ft. L^aderdale, FL 33304

23. Sovcreign Immunity: Thc prtics hcrcto acknowledge that CITY is a political suMivision
of lhc statc of Florida and eojoys sovqrign immunity. Notbing in this Agecmcnt shall be
constucd to rcquire CITY to indcmniry CONSULTANT or insure CONSULTANT for its
negligencc or to Essume my liability for CONSULTANT's negligence. Further, nothing in this
Agrccmcnt shall alter CITY'S sovercigr immunity or cxtend CITY'S liability bcyond thc limits
esablishd in scction 76E.2E, Flori& Statucs, as amended.

24, Miscellureous:

24a Venue. Vcnrr for litigation conccrning 6is Agreement shall be in Browud County,
Florid&

24b. Sevcrability. tf any portions of tbis Agcerncnt stull bc held invalid or urrnforccablg
zudr invalidity or uncnforceability slull not Eff€ct any othcr provisions hereof, and this
Agrccment slrall tr constnrcd and enforccd as if suctr provisions had not bccn included.

24c. Entire Agrccmcnt. 16 6grcemcn! including all exhibits and wo* sdhorizations which
arc rcferred to trcrliq is thc antirc understanding of the partics hq€to with rcspoet to this
Agrcement and subsoqrrnt wort authorizations. Said furcemart may not be modifie{ amended

or Ermiuted by either party except by rritan irsrr.unent cxccutcd by both parties or thcir
lawful rcprescntdivcs, suooelnors or rssigDs. No oral represcntations madc by the

CONSULTANT or its cmployccs or agctrts slrall bc binding on the CONSULTANT rnless sr'rch
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rEpucntrtions arc reduccd to writing. No oral represcntations made by the CITy or its
employccs or 8g€nts shall be binding on thc CITY unless such rcprcaqttrtions arc rcduccd to
r"riting.

24d,, Elxhibits. Each Efiibit rcfcrrcd ro in this Agrcement forms an cs€nrial part of this
Agremcft Thc exhihie if not physically attar.hcd should bc ftdod as prt of this Agrearcnt and
ale incorpor*cd trcrcin by rcfcrencc.

2k. Noa-Discrimination, CONSULTANT shall comply with thc provisions of Scction 2-259
(v)2-26\b)aud2-270 of thc Wilton Manors Codc ofOrdinanccs. CONSULTATIT shall rcquirc
thx all subconsultants comply with Scction 2-269 (b) of thc Wilton Manors Codc of Ordinanccs.

24f. Non-Solicitrtion. CITY acknowledgcs tha any intsoductions or rclationships conceming
commrurications/PR/mcdia opportunities urd potcmtial tsanssctions, sitrationg and/or pcrsons
(collcctivcly, tlr'Busirrcss Opportmity"), is thc pcrsonal poperty of CONSULTANT. For this
rcason, dudng thc tcrm of this Agreemcnt CITY agrccs not to contact, or initiate contact with, at
any tim, for any purposc, dircctly or irdirectly, my Busincss Oppornmity intoduccd by
CONSULTANT, or any officer, dircctor, strartholder, consultant, sttomey, crnploycc, aScnt or
othcr affliatc of thc Busincss Oppornmity, unless such approval is spccifically gantod in writtcn
form by CONSULTANT on a casc by case basis. Druing the tsrm of this Agrccrrcnt, all
communicdions of CITY and is affrliacs with any Busincss Opporttmtty dtdl bc though
CONSULTANT only, unless otherrvisc cxprcssly pcrmitted by CONSULTANT. During thc
tcrm of this furccmcnt, all dircct commrmications of CITY srd/or its afrliatcs with thc Busircss
Opportnig, if pcrmite4 shall bc immcdiacly copicd !o CONSULTANT. In thc cvcnt CITY
has a busincss or other relationship with any cntity involved with the Business Opponmity
which prc-exists thc disclosure of the Businc$ Opportunity, CITY shdl notify CONSULTANT
in writing of sane.

245. Birding Authority. Each pcrson sigring this Agrccrncnt ot bchalf of eithcr party
individully wanans thd hc or she has full legal power to cxccut this Agreenrcr oa behalf of
the p€tty for wlrom hc or shc is sigring and to bind and obliptc such Pirty wifi rcPcct to all
provisions containcd in lhis Agrcment.

24h, Joirt Prepeation Prcparation ofthis Agrccmcnt has bccn ajoin cfrort ofCITY and

CONSULTANT and the rcsulting documcnt shall rroq solely as a matter ofjrdicid constnrtioq
be onstnrcd morr sevcrcly against onc of the partics than my othcr.

24i. Thtd Party Bcncficiarics. Ncithcr CONSULTANT nor CITY intcnds o dircctly or

substantially bcncfit a third party by this Agccment Thcrcforc, thc partics agrcc that thcre are

no third party bcocficiarics to this furcemcnt aod that no third paty shall bc entitlcd to assert a

claim against cither of them basod upon this Agrecmcm.

24i. Conflicts. Ncither CONSULTANT nor ie cnrployecs shall havc or hold any continuing

or &equcnfly rccurring cmployrncnt or contactual rclationship that is substantislly antagonisuc

or incompciblc with CONSULTANT's loyal and conscicntious excrcisc ofjrdgnent rclalcd to

its pcrformancc undcr this Agrecmcnt
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24k Facsimilc or Electronic Sigrunm Dcemed Original. This Agrccment and any addadum
tlucto, may be exccuted and dicibuted by hcsimile or electronicatly by flf ud a copy of this

Agtretnent or addcrdum thersto orccutcd and dislributed by facsimilc or electronically by pdf

shall be dccmod an original for all purposcs. Thc Agrecnrcnt and any addendum therco may be

occuted in countcrparts, cach of which shall bc dccnred to be m original' but all ofwhicb takcn

togelher, shdl constitutc one and thc samc sgrcctncol

IN WITNESS U/HEREOF lhis Agrcemcrrt hrs been signed and scalc4 in duplicatc, by the

rcspectivc putics hcrco.

CITY MANORS

BY:
MAYOR

AS FORM

ATTORNEY

WITNESSES: CONCEPTUAL COMMUNICATIONS, LLC
A Florida limitcd liability company

By, +
Laurie I. Menekou, MGRM

(Print Namc)

(Print Namc)
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STATEOFFI.ORIDA

COUNfiOFBROWARD

Communications, LLC, ls lmwn b mc or tus Foduc.d

as identification.

IN WITNESS WHEREOF, I hsvc set my hand ad scal in thc Sttc and Corrty aforcsaid

SS
)
)
)

rr,i, B*hy"r ArBu#- 20r6.

Print or Typc Name
My Commission Exphcs:

lt!tar!3 2t Ggrolrl ) PsBp l0 of t2

BEFORE ME, m ofrcct duly arntrorizal by law to admiDisc odhs std Eke

acemrrlcdgrncns, pccpnatly appcaod huric l. Mcncloq MORM of Oncseost

Comtilni€dons, LLC, and acloowlcdg9d drat shc lus cxccrlcd thc forcgoittg itlstsutDltlt fc tttc

uc md pr4occs rmntiorrcd in it ed rtut ttr insuurrcnt is thc arr md dcd of Cstccptnl



I

EXHIBITA

MARXETING
A. Cantinrr to implcnrcnt the CITY's integntcd sratcgic maketing plm designed o

increasc awarcness of CITY prcgrrmlr, activities, cvcnB, and ancnitics. Implcrnent
marlccting itans and orgurize pomotional commr.urications,

B. Utilizing tlrc establishcd brud stmdardg assist in bnnding the CITY ard incrcasing
the reputation and apped of thc CITY's brsnd. Asist in thc intcgration of thc
standards into all intcnral and extemal communications.

C. Utilizing appropdac rcols, pcriodically gcnerat€ key rrcrds to &ive onlirc baffic to
CITY rcsouccs.

D. Oganizc public scnricc armormccmcrrts and media-relrtcd finctiom rcgading
cvcnB. Devclop printcd matcrid including newslctters, brochures, fliers, slidc
prtscntations and any othcr informatioml lierature to support CITY prcgrans, cvcots
and amenities.

E. Corduct marlat rescarch to enhance and prcfcssionalizc promorional maerials and

identify urarlceb. Develop mrrkaing activitics.
F. Assist in thc continuing dcvclopmcnt ud delivery of the CITY's mcsagc to all

intemal and ortcmal gaketrol&ts, tbrough every available mcans of communicatiolu
!o all intcmal md extcmal stakehold€rs thrcugh dl fomr of mcdia, including social,
thc Tovm Crier, pcriodic e-blast newslettcls, ctc.

G. lmplccrent sEarcgics to increasc rtrd improvc social mcdia particip*ion of cxtcnral
stateholders.

H. Monthly dcvclop a plurncd and schedulcd social media calcndar bascd on CITY
prioritics.

I. Support thc martcting rnd public rclations oomponcnts rcl*od to achieving thc
CITY'S sh6t and long tcrm goals.

J. Ilvclop, implcmcnt and prtscnt monthly a CITY appovcd sct of quantitativc
mcasures to trrrct resulb.

K. Dcvelop and providc a coordindcd coopilation of B-roll vi&o of CITY lsdmrks
ad higblights.

2,

16r/ual,., ,le9lEt r3r l Page ll of12

MEDIA ANID PUBLIC RELATTONS
A. Continue to implcmcnt and pcriodically updarc ttre CITY'S cst$lisb€d stsatcgic

public rel*ions plan in alignment wi0r thc CITY'S ovcrall StrrEgic Plur,
inceasing thc rcpuation and rypcal of thc CITY's hand.

B. Dcvclop and maintain a divcrsc media distribution list and mcdia contacB on
be.half of thc CITY.

C. heparc ad distributc prcss relcases ad mcdia matcrial.
D. Pcrform any otho public rclations relatcd scndccs rclcvant to tte ongoing nds

of thc CITY.
E. Continuc to rrilizc social mcdig with corphasis on Faccboo\ Twittcr and othcr

digiul ommunication channcls.
F. Assist in the ongoing dcvclopmcnt of the contcnt and appcarurce of thc CITY's

wtbsitt



3.

L. CrEate a minimum of nro pmmotiorul vidcos annually, irrclrding a vidoo annual
rcpoil and a video promoting the CITY as a tourism destination point. Assist in the
disaibrtrion of the videos.

M. Cottduct market rescarch m assist in tre &velopncnt and enhancemcnt of muketing
activities.

SALES/!SBONSORSIHIPS
A. CmrdimE rcgional urd national sponsor$ip campaign, inclrdingpackaging (vidco,

portfolio, folder, ac.).
B. Develop a naming righs policy; (fees, dumtion, etc.) to consider CITY approval for

naming facilities, sEltcturcs, amenitieq etc.
C. Ihvelop local sponsorship support in a centralized approach.

10l'116.0.12t Gnolrll Page 12 of t2



ACORD'v
coNcE-3

CERTIFICATE OF LIABILITY INSURANCE

@ 088-201if ACORD

OAII (XI'ETYYN

09,0tfilot6
THIS CERI]FICATE IS ISSUEO AS A TTATIER OF INFORTAIION OI{LY AiID CO]IFERS NO RIGI{TS UPOII THE CERTIFICATE I'IOLDER. TIIIS
CERIIFICAIE DOES NOT AFFIRTilANVELY OR iIEGATIVELY AIIEI{D, EXTEI{D OR ALTER TI{E COVERAGE AFFORDED BY THE POTICIES
BELOW. THIS CEiIFICAIE OF |]{SURA[{CE OOES }tOT COilSnTUTE A COI{TRACT BETWEET Tt{E tSSUtt{c I]{SURER(S}, AUTHORTZED
REPRESEilTANVE OR PROOUCER, A1{O IHE CERTIFICAIE HOLOER,

IIPORTAIIT: lf tho clrtlllcle holder lE il AOITITIOilAL II{SUREO, thc pollcy(les) mus{ bo endorsed. lf SUBROGArlOil tS WAIVED, sriJoc-t to
lho terms and condluons of th. pollcy, c.rtaln pollclcs may requlre an ondorsemonL A stalcm.nt on tlls cortllcatr docs not confrr rlgtrtr to ttrc
certlllcat hold.! ln llcu of sucfr endorr.mq[(s).

lJtE. e*,800.538{X87 561626310i1

rNsrrRERls' AFFo RDNO COI/ERAC E Mtc,

PRODUCER

Atlarllc Paclllc lnsuranco-PBG
l'1382 Prosporfiy Farms Rd #123
Palm Ecach Gardens, FL 33410
Jlll Kqnplon

Ne.nER A : Natlonal Flre lns. co. 20478
I('LNER 8:
NSURER C

INSI.RER D

INSI.RER E :

Conceptual Com mu nications
90.l Progresso Drlve P10
Fort Lauderdale, FL 33304

IT.ISURER F :

THIS IS TO CERTIFYTHAT IHE POLICIES OF INSURA}ICE LISTED BELO,V HAVE BEEN ISSUED TO IHE INSUREO NA]TED ABO/E FOR THE POLICY PERIOD
INDICATED. NOTWIHSTA}IDING ANY REQUIREI{ENT, TERM OR CONO]T|oN OF ANY CONTRACT OR OTHER OOCUilENT WTTH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSI,jED OR TIAY PERTAIN, THE INSURANCE AFFORDEO BY THE POI-ICIES OESCRIEED HEREN ls SUBJECT TO ALL THE TERUS,
EXCLUSIONS ANO CONOMq{S OF SUCH POLICIES. tH]TS SHOWN }IAY HAVE BEEN REOUCED BY PAID CLAIIUIS.

lrh POLICT NU*BERTYPE OF INSI,IRANCE LITTTS

EACH OCCURRENCE s 1,0(X),000

s 500,000

MED EXP (Any one p€ren) t00t
PERSONAL & ADV INJURY 1,000,000$

GENERAL AGGREGATE eq)0,m0$

PRODUCTS. COMP/OP AGG 3 2,000,00(

A COXTERCIAL GETCRAL LIABIUTY

GEN'L AGGREGATE LIMIT APPLIES PER

$2s0,000

x
"or,"r I !I& LOC

CLAIMS.MADE I Xl o..r, x 6021236362 08/31/201 6 08/31/2017

$

)

BODILY INJURY (P6r p6rson) 3

BODILY INJURY (P6r Eccidont) I
t
t

ANY AUTO
ALL OWNED
AUTOS

HIRED AUTOS

SCHEDULED
AUTOS
NON.O\^'NEO
AUTOS

AUTOil(lBILE LIABIUTY

EACH OCCURRENCE 3

AGGREGATE 3

I.T8RE-LA IJAB

EXCESA LUB

OCCUR

CLAIMS.MADE

tDED RETENTION S

l*Ir,,rr H-

E,L EACH ACCIDENT $

E L, DISEASE - EA EMPLOYEE t
N'A

E L OISEASE. POLICY LIMII s

EflPI-OYER3' LIABfITY Ytill
08/312017 Employee

Diehoneal
250,000Crlme 8021236352 0E/31/201 5A

OEECFPIIONOFOPERATTOi{ETLOCATIONSTVEHCLEE l COROlot,AdCtartlRrrtdrrtchr.M.,mrybritr.fi.df moT..P.G.ltttqrlt.d)

Clty of Wllton Manon ls Addltlonal lnsured regarding General Llability as
r€q-ulEd by contract.

u{our-o airY o! ilE A30vE oEECRIEIO POLICIEE gl eAilCELlrO BE OnE
lHE EXpnATpil DATE r{EREO?, ]{OrCl W:L lE OlLlVlRlD l1l
ACCOROAI|CE Wm{ fiE POL]CY PROVlSlOllS.

W&4^
AUT}I'EZED REPRESEMTATTVE

City of Wilton Manors
2020 Wilton Drlve
Wllbn Manor, FL 33305

WILTONI

ACORD 25 (2014'01) The ACORD name and logo are regittered markr of ACORD

All rlghtu rererved,

tNSUREO

I



ACORD'
\-./

coNcE-3 lD: MH

CERTIFICATE OF LIABILITY INSURANCE
OAIE (II'DD'YYYT)

0910112016

TTIIS CERTIFICAIE IS ISSUED AS A TTIATTER OF IilFORTIATIOI{ ONLY A1{D COT{FERS ]IO RIGHTS UPOII THE CERNF]CATE HOLDER. T}IIE
CERTIFICATE DOES NOT AFFIRIf,ATIVELY OR I{EGAIIVELY AIIIEND, EXTEI{D OR ALTER THE COVERAOE AFFOROEO BY TIIE POLICIES
BELOW. Tllls CERTIFICATE OF II{SURANCE OOES }lOT CO}ISTITUTE A CO|{TRACT BETWEEN THE rssutr{c ![{SURER(S), AUTflORTZED
REPRESENTATIVE OR PRODUCER, ANO TTIE CERTIFICATE }IOLDER.

lltlP(lRTAilT: lf th. c.rtmcde hold.r !s an ADDITIOI{AL II{SURED, thc pollcy{los) mus( b. .ndorc.d. lf SUBROGAIIOX lS WAIVED, u.6leci to
the terms and condlllon3 of th. pollcy, crrtaln pollclc may rrqulrc an cndorscment, A statrmonl on thls c.rtlllcat. docr not confrr rlghts to the
c.rtmcate holde r ln lleu of suc-lr .ndors.mont(s).

ffi-E' e'o, 800{38.0487 56r 5it

INSURER(9 AFFO RDING COVERAC E t{^tc,

Allartlc Paclllc lneurance.PBG
t1382 Prosperfty Farms Rd *123
Pdm Bcach Gardcns, FL 33410
Jll! Kdnpton

PROOUCER

NaJRERA: National Flre lns. Co. 20478
INSURER B :

INSURER C :

INSURER O:

INSI'RER E

Conceptual Com munlcailons
901 Progresso Drive fillo
Foft Lauderdale, FL 33304

I\EJRED

INSURER F

THIS IS TO CERTIFY THAT THE POTICIES OF INSURAT{CE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAI'ED ABO/E FOR THE POLICY PERIOD
INDICATED. NOTW]THSTAI{DING ANY REOJIREMENT, TERM OR CONDTTN OF ANY CONTRACT OR OTHER DOCUMENT WTTTI RESPECT TO WHICH TTIIS
CERTIFICATE t/i/AY BE lssUED OR t AY PERTAIN, THE INSUR NCE AFFORDED BY THE POLICIES DESCRIBED HEREIN lS SUBJECT TO ALL THE TERllS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMI'TS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAII'S.

POLId Nt.HEER LrxnSTYPE OF INSTNANCE

EACH OCCURRENCE 1,000,000$

3 5q),00!
MED EXP (Any one p€rson) 5trt
PERSONAL & ADV INJURY 3 1,(XX),00(

GENERAL AGGREGATE $ 2,000,00t

PROOUCTS. COMP/OP AGG I 2,000,00(

x 08/31/2016 ou31tro17

t

A COXIERCIAI GET€RAL LIAEILITY

.IA.MSMADE lXlo..r*

GEN'L AGGREGATE LIMIT APPLIES PER

rouo l-l 38.oi

x $25(),000

LOC

6021 236362

3

BODTLY rNJtJRY (Por p6rson) t
BODTLY INJURY (Por accident) c

$

t

ANY AUTO
ALL OWNED
AUTOS

HIRED AUTOS

SCHEDULED
AUTOS
NON.OWNED
AUTOS

AUTOrcilLE LABILITY

EACH OCCURRENCE s

AGGREGATE c

OCCUR

CLAIMS.MADE

UTBRS.IA LAE

EXCE88 LAB

$DED RETENTION $
PER
STATUTE

OI H-
ER

E.L, EACH ACCIDENT $
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CITY OF WITTON MANORS
REQUEST FOR PROPOSAL FOR MARKETING AND PUBTIC RETATIONS CONSULTING SERVICES

CALENDAR OF EVENTS

Listed below are important dates and times by which the actions noted must be completed. lf the City
finds it necessary to change any of these dates or times, the change may be accomplished by
addendum. All dates are subject to change.

ACTION COMPLETION DATE

June 14, 2016

July 04, 2016

July 07, 2016

July 11, 2016, 2:30 p.m.

July 13, 2016

July 13, 2015

)uly 74,2076

TBD

July 19, 2015

July 18, 2015

August 23, 2016 or later

Pre Bid Meeting

Deadline for Questions

Response to Questions

Deadline for Submitting Proposals

Evaluation Committee Review

Select Short List for Presentations

Reference Checks

Presentation

Fina I Ranking and Selection

Contract Negotiation

City Commission Approval of Contract

lssue RFP

NA
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Section 1- lntroductory Material

STATEMENT OF PURPOSE

The City of Wilton Manors, Florida (City) is seeking proposals from qualified Proposer for
Marketing and Public Relations Consulting Services as described in this Request for
Proposal (RFP). The Consultant shall perform a variety of marketing, public relations,
communications, and public affairs activities toward the following goals:

lncrease awareness of City programs, events, and amenities to increase
attendance, sponsorships, rental revenue, and program participation.

Showcase the good work that the City of Wilton Manors accomplishes and the
benefits provided to existing and potential new residents, businesses, and visitors;
promote the city's public profile

Effectively communicate messages to the community and others that would be
interested in the City

Assist in the education and involvement of the residents and businesses in the
goals and objectives of the City's Strategic Plan.

Assist with media communications and relations

Assist in the marketing of Wilton manors as a tourism destination.

Piggybacking Option - The City does intend to have this contract be available for
"piggybacking" by other governmental entities.

L.2 CONTRACT TERMS

The initial contract term is for three (3) years, and, at the City's option, have two (2)

two-year (2-year) renewal terms for a maximum of seven (7) years.

1.3 BACKGROUND INFORMATION
The City of Wilton Manors, in Broward County, was incorporated in 7947, and was

created as a municipality under Chapter 165, Florida Statutes and named the Village of
Wilton Manors. The Laws of Florida, 1953, Chapter 29509 established the present

municipality, designated it the City of Wilton Manors and enacted its Charter. The City

operates under the Mayor/Commission form of government and provides the following
services as authorized by its Charter: general government, public safety, public services,

transportation, and culture and recreation. Additional information about the City is

a

Page 4 of 30

Support existing communications techniques including newsletters and website
and suggest and implement new methods of communications (social media,
webcasting, etc.)
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available at the City's website: www.wiltonmanors.com. The City's purchasing

requirements are detailed in Sections 2-256 through 2-272 of the City's Code of
Ordinances, also available on the City's website.
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DEFINITIONS

BIDDING DEFINITIONS The City will use the following definitions in this Request for

Proposal and any other document used in the bidding process:

BID - a price and terms quote received in response to an lTB.

BIDDER - Person or firm submitting a Bid.

CONTRACT - A deliberate verbal or written agreement between two or more

competent parties to perform or not to perform a certain act or acts, including all types

of agreements, regardless of what they may be called, for the procurement or disposal

of equipment, materials, supplies, services or construction.

CONTRACTOR - Successful Bidder or Proposer who is awarded a Contract to provide

professional services to the City.

FIRST RANKED PROPOSER - That Proposer, responding to a City RFP, whose Proposal is

deemed by the City to be the most advantageous to the City.

INVITATION TO BID (lTB) - when the City is requesting bids from qualified Bidders.

PROPOSAT - a proposal received in response to an RFP.

PROPOSER - Person or firm submitting a Proposal.

REQUEST FOR PROPOSAIS (RFP] - when the City is requesting proposals from qualified

Proposers.

RESPONSIVE BIDDER - A person whose bid conforms in all material respects to the

terms and conditions included in the lTB.

RESPONSIBTE BIDDER - A person who has the capability in all respects to perform in full

the contract requirements, as stated in the RFP, and the integrity and reliability that will

assure good faith performance.

SEIIER or CONTRACIOR - Successful Bidder or Proposer who is awarded a Purchase

Order or Contract to provide goods or services to the City.

The following terms may be used interchangeably by the City: lTB, or RFP; Bid or

Proposal; Bidder, Proposer, Seller; Contractor or Consultant; and Contract, Award,

Agreement or Pu rchase Order.
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Section 2 - Scope of Services

TECHNICAL AND OPERATIONAL REQUIREMENTS

At a minimum, the Proposer must be able to perform the required services:

MEDIA AND PUBLIC RETATIONS

A. Continue to implement and periodically update the City's established strategic
public relations plan in alignment with the City's overall Strategic Plan, increasing
the reputation and appeal of the City's brand.

B. Develop and maintain a diverse media distribution list and media contacts on behalf
of the City of Wilton Manors.

C. Prepare and distribute press releases and media material.
D. Perform any other public relations related services relevant to the ongoing needs of

the city.
E. Continue to utilize social media, with emphasis on Facebook, Twitter and other

d igital communication channels.
F. Assist in the ongoing development of the content and appearance of the City's

website

MARKETING

A. Continue to implement the City's integrated strategic marketing plan designed to
increase awareness of city programs, activities, events, and amenities. lmplement
marketing items and organize promotional communications.

8. Utilizing the established brand standards, assist in branding the City and increasinB

the reputation and appeal of the City's brand. Assist in the integration of the
standards into all internal and external communications.

C. Utilizing appropriate tools, periodically generate key words to drive online traffic to
City resou rces.

D. Organize public service announcements and media-related functions regarding

events. Develop printed material including newsletters, brochures, fliers, slide

presentations and any other informational literature to support city programs,

events and amenities.
E. Conduct market research to enhance and professionalize promotional materials and

identify markets. Develop marketing activities.
F. Assist in the continuing development and delivery of the City's message to all

internal and external stakeholders, though every available means of

communication. s to all internal and external stakeholders through all forms of
media, including social,. the Town Crier, periodic eblast newsletters, e-, etc.

G. lmplement strategies to increase and improve social media participation of external

stakeholders.
H. Monthly develop a planned and scheduled social media calendar based on City

priorities.
l. Support the marketing and public relations components related to achieving the

City's short and long term goals.

Page 5 of 30
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J. Develop, implement and present monthly a city approved set of quantitative
measures to track results.

K. Develop and provide a coordinated compilation of B-roll video of city landmarks and
highlights.

L. Create a minimum of two promotional videos annually, including a video annual
report and a video promoting the City as a tourism destination point. Assist in the
d istribution of the videos.

M. Conduct market research to assist in the development and enhancement of
ma rketing activities.

2.1 sAtEs/sPoNsoRsHtPs
A. Coordinate regional and national sponsorship campaign, including packaging, (video,

portfolio, folder, etc.).
B. Develop a naming rights policy; (fees, duration, etc.) to consider City approval for

naming facilities, structures, amenities, etc.
C. Develop local sponsorship support in a centralized approach.

Section 3 - Procurement lnstructions

3.1 QUESTIONS
Any questions relative to interpretation of specifications or the proposal process must

be e-mailed to Daren Jairam at d ia iram @wiltonmanors.com by July 4, 2016. Answers to
all questions will be included in an Addendum to the RFP and will be posted on the city's
website on )uly 7,2076. lt will be the responsibility of the Proposer to review the
answers to these questions prior to submitting a proposal. lt is the Proposer's

responsibility to ascertain if any addenda have been issued, to obtain all such addenda,

and to return executed addenda with the proposal. Proposers should continue to
monitor the City's website.

Written questions received after July 4, 20L6 may not be answered. Only written
questions answered by a formal written Addendum will be binding.

3.2 SUBMISSION OF PROPOSAT

3.2.1 Proposer shall submit six (6) paper copies of the proposal in the prescribed form

under Section 3.3 along with a single CD or flash drive containing the RFP

response in Adobe PDF format. All copies and the CD or flash drive must be

plainly marked by the Proposer with the Proposer name, date and this RFP Title

and number.
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3.2.2 Sealed proposals must be received on or before July 11, 2015 at 2:30 PM

(Eastern Time), at the Office of the City Clerk, 2020 Wilton Drive, Wilton Manors,

Florida 33305. The City Clerk's office hours are 7:00 a.m. to 6:00 p.m., Monday

through Thursday, except City holidays. Any proposal received after the
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specified time will be returned unopened. The Proposer is solely responsible for
ensuring the proposal is received on or before the deadline.

3.2.3 On the envelope containing the proposal the following shall be written in
letters:

Proposal For: Building lnspection and Plans Review Services

RFP Number: RFP# 2016-10
To Be Opened: July 11, 2016 at 2:30 p.m.

large

3.2.4 Proposals will be opened and listed publicly in Commission Chambers, 2020
Wilton Drive, Wilton Manors, Florida 33305 on the date and time specified
above.

3.2.5 All proposals that are not submitted in the required format or missing required
forms will be subject to rejection. The complete RFP and applicable forms are

available on the City's website www. w ilton m a no rs.co m or by sending an email

to d ia iram@wiltonmanors.com. All proposals must be signed in ink. lt is agreed
upon by the Proposer that the signing and delivery of the Proposal represents

the Proposer's acceptance of the terms and conditions of the specifications.

3.2.6 All proposals must be submitted in a sealed envelope, addressed, and mailed or
delivered as stated in this Request for Proposal. Any Proposer may withdraw his

proposal either personally, or by electronic or written communication at any

time prior to opening of the proposals. All proposals must be in the possession

of the City Clerk's office at the time of the proposal opening. Proposals

submitted after the time specified shall not be considered and shall be returned
unopened. lt is the sole responsibility of the Proposer to ensure that his or her
proposal reaches the City Clerk's Office on or before the closing date and time.
Proposals submitted by telephone, telegram or facsimile or email will not be

accepted. lf the proposal is sent by overnight courier, (i.e., Federal Express, UPS,

etc.), the proposal must be enclosed in an envelope marked as instructed above.

3.2.7 lncurred Expenses - The City is not responsible for any expenses the Proposer

may incur in preparing and submitting proposals for this Request for Proposal.

3.2.8 lnterviews / Presentations - The City reserves the right to conduct personal

interviews or require proposers to make an oral presentation as part of the
proposal evaluation process.

3.2.10 Request for Additional lnformation - The Proposer shall furnish such additional

information as the City of Wilton Manors may reasonably require. This includes
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3.2.9 Request for Modification - The City reserves the right to request that the
Proposer modify his proposal to fully meet the needs of the City.
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information that indicates financial resources. The City reserves the right to
make investigations of the qualifications of the Proposer as it deems
appropriate, including but not limited to a background investigation. The City
also reserves the right to make such investigations, as it may deem necessary to
establish the competency and financial ability of any Proposer to perform the
work.

3.2.11 Acceptance, Rejection, or Modification to Proposals - The City of Wilton Manors
reserves the right to reject any or all proposals, in whole or in part, with or
without cause, to waive any informalities and technicalities, and to award the
contract on such coverage and terms it deems will best serve the interest of the
City. Criteria utilized by the City for determining the most responsive and

responsible Proposer includes, but is not limited to, cost, whether Proposer
meets the City's published requirements, the Proposers experience, skill, ability,
financial capacity, references, and any other factors which could reasonably be

asserted as being relevant to successful performance.

3.2.13 Addendum and Amendment to Request for Proposal - lf it becomes necessary

to revise or amend any part of this Request for Proposal, the City will post the
Addendum on the City's website, and will distribute it via email to all identified
prospective Proposers.

3.2.14 Economy of Preparation - Proposals should be prepared simply and

economically, providing a straight forward and concise description of the
Proposer's ability to fulfill the requirements of this Request for Proposal.

3.2.15 Proprietary lnformation - ln accordance with Chapter 119 ofthe Florida Statutes

(Public Records Law) and, except as may be provided by other applicable State

and Federal Law, all Proposers should be aware that Request for Proposals and

the responses thereto are in the public domain. However, the Proposers are

requested to identify specifically any information contained in their proposals

which they consider confidential and/or proprietary and which they believe to be

exempt from disclosure, citing specifically the applicable exempting law.

3.2.16 Proposals Will Not Be Returned - All proposals received from Proposers in

response to this Request for Proposal will become the property of the City of
Wilton Manors and will not be returned to the Proposers' ln the event of
contract award, all documentation produced as part of the contract will become

the exclusive property of the City.
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3.2.12 Proposals Binding - All proposals submitted shall be binding for one hundred

fifty (150) calendar days following opening.
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3.2.17 Propose/s Certification - By submitting a proposal, the Proposer certifies that
he/she has fully read and understands the proposal method, meets the
requirements and has full knowledge of the scope, nature, and quality of work to
be performed.

3.2.18 ln order to ensure a uniform review process and to obtain the maximum degree
of comparability, it is reouired that proposals be organized in the manner
specified in Section 3.3. An electronic version of this RFP may be obtained from
Daren Jairam, Purchasing Coordinator, at diairam@wilton manors.com or on
www.wiltonmanors.com.

3.2.19 Any deviation from the specifications must be explained in detail; otherwise, it
will be considered that the proposal is in strict compliance with the specifications
and the successful Proposer will be held responsible for meeting the
specifications. Any exceptions or clarifications to any section of the
specifications shall be clearly indicated on a separate sheet(s) attached to the
proposal form and shall specifically refer to the applicable specification
paragra ph number and page.

3.2.20 Proposer's Responsibility to Be lnformed - Proposers are expected to fully
inform themselves as to the requirements of the specifications and failure to do
so will be at their risk. A Proposer shall not expect to secure relief on the plea of
error.

3.2.21 Cone of Silence - To ensure fair consideration for all Proposers, the City's Code of
Ordinances prohibits communication to or with any City Commissioner, City
official, any department, division or employee during the submission process,

except as provided below. Additionally, the City prohibits communications
initiated by a Proposer to the City Official or employee evaluating or considering

the proposals prior to the time an award decision has been made. Any

communication between Proposer and the City in order to obtain information or
clarification needed to develop a proper, accurate evaluation of the proposal will
be conducted through the City's Purchasing Coordinator, Daren Jairam at
d ia iram@wilto nmanors.com . Communications initiated by a Proposer to anyone

other than the City's Purchasing Coordinator may be grounds for disqualifying
the offending Proposer from consideration for award of the proposal and/or any

future proposal.

3.3 FORMAT AND CONTENTS

3.3.1 Cover Page - Show the name of Proposer's agency/firm, address, telephone

number, name of contact person, date, and the proposal number and

description.
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3.3.2 Tab 1 - Table of Contents
lnclude a clear identification of the material by section and by page number

3.3.3 Tab 2 - Letter of Transmittal

3.3.3.2 Briefly state the Proposers understanding of the work to be done and
make a positive commitment to perform the work.

3.3.3.3 Give the names of the persons who will be authorized to make
representations for the Proposer, their titles, addresses and telephone
numbers.

3.3.3.4 Provide an official signature of a Corporate Officer certifying the
contents of the Proposer's responses to the City's Request for Proposal.

3.3.4 Tab 3 - General lnformation

3.3.4.1 Name of Business

3.3.4.4 Normal business hours.

3.3.4.5 State if business is local, national, or international and indicate the
business legal status (corporation, partnership, etc.).

3.3.4.6 Give the date business was organized and/or incorporated, and where.

3.3.4.7

3.3.4.8

Give the location of the office from which the work is to be done and

the number of professional staff employees at that office.
lndicate whether the business is a parent or subsidiary in a group of
firms/agencies. lf it is, please state the name of the parent company.

3.3.4.9 State if the business is licensed, permitted and/or certified to do

business in the State of Florida and attach copies of all such licenses

issued to the business entity.

Page 11 of 30

3.3.3.1 Limit to one or two pages.

3.3.4.2 Mailing Address and Phone Number.

3.3.4.3 Names and contact information of persons to be contacted for
information or services if different from name of person in charge.
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3.3.5 Tab4-ProjectApproach

3.3.5.1 Describe in detail your proposal to fulfill the requirements of the scope
of services.

3.3.5.2 Ensure that the proposal fully addresses all requirements of the Scope

of Services and all other requirements set forth in this RFP.

3.3.6 Tab 5 - Experience and Qualifications

3.3.6.1 Specify the number of years the Proposer has been in business. A
minimum of five (5) years in business is required.

3.3.6.2 ldentify the Proposer's qualifications to perform the services identified
in this RF P.

3.3.6.3 Provide a minimum of five (5) references with all contact information
including telephone number and email address. lf you have any current
or past governmental agencies as customers, you are encouraged to list
them, especially those from Broward County or other Florida counties.
It is recommended that references be no less than similar in size to the
City or have a minimum of equipment similar to the City.

3.3.7 Tab 6 - Pricing and Payment Terms

3.3.7.1 Provide a detailed itemization of cost of services.

3.3.7.2 lndicate whether or not the Proposer is willing to accept payment via

the City's P-Card.
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3.4 REVIEW AND EVALUATION PROCESS

The City will conduct a comprehensive and impartial review and evaluation of all

Proposals meeting the requirements of this solicitation. Please note that the City, at its
sole discretion, reserves the right at any time during the process to reject any and all

Proposals that are not in the best interest of the City.

Only timely submitted Proposals shall be reviewed and evaluated by staff to determine

if they comply with the required forms, documents and submission requirements listed

in the RFP. This will be a pass/fail review. Failure to meet any of these requirements may

render a Proposal to be a failing response and result in rejection of the entire Proposal.

Further evaluation will not be performed.

Local Business - ln addition to the foregoing criteria, Proposers may be entitled

to additional considerations for local business certification pursuant to Section 2-

25S(u), "Bidding Preference for Local Vendors" of the City's Code of Ordinances.
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3.4.1 The City reserves the right to require live or web-based
presentations/demonstrations from any or all proposers.

3.4.2 The Evaluation Committee will rank all proposals according to the criteria listed
herein.

3.4.2 contract negotiations will then be conducted with the highest ranked Proposer
and the negotiated contract will be submitted to the City Commission for final
approval.

3.4.3 The City reserves the right to reject any and all proposals and to waive minor
defects or irregularities. The City further reserves the right to seek new
proposals when such a procedure is reasonably in the best interest of the city to
do so.

For the purpose of review, evaluation, scoring and ranking, review cateSories have been

divided into multiple sections. The following reflects the Pass/Fail criteria and the
maximum number of points that may be awarded by category:

Section 4 - General Terms and Conditions

4.L GENERAL AND LEGAL REQUIREMENTS

Federal, State, County and local laws, ordinances, rules and regulations that in any

manner affect the items covered herein shall be deemed to apply. Lack of knowledge by

the Proposer will in no way be a cause for relief from responsibllity.

4.1.1 Non-Discrimination - Section 2-269 of the City's Code of Ordinances states in

pa rt:

EVALUATION CRITERIA POINTS

I Submission of all required Forms and Documents as

indicated in Section 3.3.
Pass/Fail

2 Attachment A - Non-Discrimination Affidavit Pass/Fail

3 Attachment B - Domestic Partnership Affidavit Pass/Fail

4 Attachment C - Non-Debarment Affidavit Pass/Fail

5 Attachment D - Drug-Free Workplace Certification Pass/Fail

6 Attachment E- Non-Collusive Aff idavit Pass/Fail

7 Experience and Qualifications 40

8 Project Approach 30

9 Pricing 30
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All controcting agencies of the city, or ony deportment thereof, octing for
or on beholf of the City, sholl include in oll controcts and property
contracts hereinofter executed or amended in ony manner or os to ony
portion thereof, o provision obligoting the controctor not to unlowfully
discriminote (os proscribed by federol, state, county, or other locol low)
on the bosis of the foct or perception of o person's race, color, creed,
religion, notional origin, oncestry, oge obove the oge of twenty-one (21),

sexuol orientotion, gender identity or expression, moritol stotus,
pregnoncy, familiol stotus, veterons stotus, politicol offiliotion, or physicol
or mental disobility ond such person's ossociotion with members of
classes protected under this chopter or in retoliotion lor or opposition to
ony proctices forbidden under this chapter ogoinst ony employee of, ony
City employee working with, or opplicont Jor employment with such
controctor ond sholl require such contrdctor to include o similar provision
in oll subcontrocts executed or omended thereunder

The Proposer agrees to abide by all provisions of the City Code of Ordinances,
including Section 2-269.

4.1,.2 Non-Discrimination Affidavit - Proposers shall submit an executed copy of the
Non-Discrimination Affidavit attached to this Request for Proposal - Attachment
A.

4.1.3 Domestic Partnership Affidavit - Proposers shall submit an executed copy of
Domestic Partnership Affidavit attached to the Request for Proposal -
Attachment B.

4.1.4 Suspension or Debarment - The proposer certifies that by submitting this bid or
proposal neither it nor its principals are presently debarred, suspended, proposed

for debarment, declared ineligible, or voluntarily excluded from participation in

this transaction (contract) by any governmental department or agency.

4.1.5 Non-Debarment Affidavit - The Proposer shall submit an executed copy of the
Debarment Affidavit attached to this Request for Proposal - Attachment C.

4.1.6 Drug-Free Workplace - The Proposer shall submit an executed copy of the Drug

Free Workplace Certification - Attachment D.

4.1.8 This Request for Proposal and the Proposer's proposal shall be included and

incorporated into the final award.

Page 14 of 30

4.1.7 Non-Collusive Affidavit-The Proposer shall submit an executed copy of the
Non-Collusive Affidavit-Attachment E.
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APPTICABLE LAW AND VENUE

This RFP, responses from Proposers and contracts resulting from this RFP shall be
governed by the laws of the State of Florida. Any legal actions between the City of
Wilton Manors and the successful Proposer shall be brought in Broward County, Florida.

4,3 CONDITIONS OF PROPOSALS

4.3.1 Late Proposals: Proposals received by the City after the time specified for
receipt will not be considered. Proposers shall assume full responsibility for
timely delivery of the proposal to the location designated for receipt of
proposals.

4.3.2 Completeness: All information required by the Request for Proposal must be

supplied to constitute a legitimate proposal.

4.3.3 Public Opening - All proposals will be publicly opened at the time and place

specified and made available for public inspection.

4.3.4 Award Presentation - The City Manager will present to City Commission for
acceptance and final award the top ranked proposal or will reject all proposals,

within one hundred and fifty (150) calendar days from the date of opening of
proposals.

4.4 TERMS AND CONDITIONS OF AGREEMENT

All sections of the City's specifications and all supplementary documents are essential
parts of the City's contract and requirements occurring in one area are deemed as

though occurring in all. The RFP and the response to the RFP shall be deemed an

integral part of the final negotiated contract.

4.5 DISCUSSION WITH RESPONSIBLE PROPOSERS

Discussions may be conducted with responsible Proposers who submit proposals

determined to be reasonably acceptable of being selected for award for the purpose of
clarification and to assure full understanding ol and responsiveness to, the solicitation
requirements. Proposers shall be accorded fair and equal treatment with respect to any

opportunity for discussion and revision of proposals and such revisions may be

permitted after submission prior to award for the purpose of obtaining best and final

offers. ln conducting discussions, there shall be no disclosure of any information

derived from proposals submitted by competing Proposers except as may be required

by the Florida Public Records Law, Chapter 119, Section 286.0113, & Section 285.011,

Florida Statutes.

EXECUTION OF AGREEMENT

The successful Proposer shall, within thirty (30) calendar days after the City of Wilton

Manors issues Notice of Award, negotiate and enter into a contract with the City for the

4.5
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proposed services. Failure to comply with the established deadline for submittal of
required documents may be grounds for cancellation of the award.

4.7 CONFTICT OF INTEREST

The award hereunder is subject to the provlsion of State of Florida Statutes and City of
Wilton Manors Ordinances.

The Proposer, by affixing his signature to the proposal's "Letter of Transmittal",
declares that the proposal is made without any previous understanding, agreement, or
connections with any City official or persons, firms, or corporations making a proposal

on the same items and without any outside control, collusion or fraud. By signing the
proposal, the Proposer further declares that no City Commission Member, other City

officer, or City employee directly or indirectly owns more than five (5) percent of the
total assets or capital stock of the Proposer entity, nor will directly or indirectly benefit
by more than five (5) percent from the profits or emoluments of this contract.

4.8 FISCAT YEAR FUNDING APPROPRIATIONS/SPECIFICIED PERIOD

Unless otherwise provided by law, a contract for supplies or services may be entered
into for any period of time deemed to be in the best interest of the city, provided the
term of the contract and conditions of renewal or extension, if any, are included in the
solicitation and funds are available for the first fiscal period at the time of contract.
Payment and performance obligations for succeeding fiscal periods shall be subject to
appropriation by City Commission for funds.

4.9 PUBTIC ENTITY CRIMES

A person or affiliate, as defined in 5287.133 of the Florida Statutes, who has been
placed on the convicted Proposer list following a conviction for a public entity crime
may not submit a bid on a contract to provide any goods or services to a public entity,
may not submit a bid on a contract with a public entity for the construction or repair of
a public building or public work, may not submit bids on leases of real property to a

public entity, may not be awarded or perform work as a proposer, supplier,

subcontractor, or consultant under a contract with any public entity, and may not

transact business with any public entity in excess of the threshold amount provided in

5287.01 of the Florida Statutes for CATEGORY TWO, for a period of 36 months from the

date of being placed on the convicted Proposer list.

4.10 FLORIDA PROMPT PAYMENT ACT

For purposes of billing submission and payment procedures, a "proper invoice" by a
proposer, Proposer or other invoicing party shall consist of at least all of the following:

A description (including quantity) of the goods and/or services provided to

the City (or a party on behalf of the City) reasonably sufficient to identify it
(or them);
The amount due, applicable discount(s), and the terms thereof;
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The full name of the Proposer, proposer or other party who is supplying the
goods and/or services including a mailing address in case of a dispute and a

mailing address for payment purposes (if they are different) and a telephone
number.

4.11 INSURANCEREQUIREMENTS

Proposers must submit with their proposal, Proof of lnsurance, meeting or exceeding
the following req u irements.

4.11.1 The successful Proposer shall secure and maintain, at its own expenses, and keep

in effect during the full period of the contract a policy or policies of insurance,
which must include the following coverage and minimum limits of liability:
(a) Workey's Compensation and Employe/s Liability lnsurance for all

employees of the successful Proposer engaged in work under the
Contract in accordance with the laws of the State of Florida. The

Successful Proposer shall agree to be responsible for the employment,
control and conduct of its employees and for any injury sustained by such

employees in the course of their employment.

(b) Comprehensive General Liability lnsurance with the following minimum
limits of liability:

s s00,000.00 Combined Single Limit, Bodily lnjury and Property
Damage Liability per occurrence

Coverage shall specifically include the following minimum limits not less

than those required for Bodily lnjury Liability and Property Damage:

S 5oo,ooo.oo

(1) Premises and Operations;
(2) lndependent Proposers;
(3) Products and Completed Operations:
(4) Broad Form Property Damage;
(5) Broad Form Contractual Coverage applicable to the Contract and

specifically confirming the indemnification and hold harmless

agreement in the contract;
(5) Personal lnjury Coverage with employment and contractual

exclusions removed and deleted.

Comprehensive Automobile Liability lnsurance for all owned, non-

owned and hired automobiles and other vehicles used by the Proposer in
(c)
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Combined Single Limit, Bodily lnjury and Property
Damage Liability per occurrence
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the performance of the work with the following minimum limits of
liability:

S 1,ooo,ooo.oo Combined Single Limit, Bodily lnjury and Property
Damage Liability per occurrence

(d) Professional/Errors & Omissions - S250,000.00

(e) Employee dishonesty/theft - S250,000

4.'t'1.2 ALL LIABILITY INSURANCE POLICIES SHALL SPECIFICALLY PROVIDE THAT THE CITY

OF WILTON MANORS SHALL BE NAME AND LISTED AS AN ADDITIONAL INSURED.

INSURANCE Companies selected must be acceptable to City. All of the
policies of insurance so required to be purchased and maintained shall

contain a provision or endorsement that the coverage afforded shall not be

canceled, materially changed or renewal refused until at least thirty (30)

calendar days written notice or such other notice as is required by the policy has

been given to City by certified mail. Additionally, in the event the successful

Proposer receives notice of cancellation from its insurance company, the
successful Proposer shall deliver a copy of such notice to the City within five (5)

business days of the receipt of such notice of cancellation.

4.11.3 The successful Proposer shall ensure that any company issuing insurance to
cover the requirements contained in this Contract agrees that they shall have no

recourse against City for payment or assessments in any form on any policy of
insu rance.

4.11.4 The successful Proposer shall not commence work under the Contract until
obtaining all of the minimum insurance herein described.

4.11.5 The successful Proposer a8rees to perform the work under the Contract as an

independent proposer, and not as a subcontractor, agent or employee of the

CitY.

4.11.6 The required insurance coverage shall be issued by an insurance company

authorized and licensed to do business in the State of Florida, with the minimum

rating of B+ or better, in accordance with the latest edition of A.M. Best's

lnsurance Guide.

4.11.7 The successful Proposer must submit, no later than ten (10) days after award

and prior to commencement of any work, a Certificate of lnsurance naming the

City of Wilton Manors as additional insured.
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CODE OF ETHICS

lf any Proposer violates the Code of Ethics of the State of Florida or the Code of Ethics of
Broward County, Florida with respect to this proposal, such Proposer may be
disqualified from performing the work and future work for the City.

4.L3 PATENTS, ROYALITIES AND COPYRIGHT

The Proposer, without exception, shall defend, indemnify and save harmless the City of
Wilton Manors, Florida and its employees from any action, proceeding liability of any
nature or kind, including cost and expenses for, or on account of, any copyrighted,
patented, or unpatented invention, process, or article manufactured or used in the
performance of the contract, including its use by the City of Wilton Manors, Florida.

lf the bidder uses any design, device or materials covered by letters, patent, or
copyright, it is mutually understood and agreed, without exception, that the Bid prices

shall include all royalties or cost arising from the use of such design, device, or materials
in any way involved in the work.

4.L4 INDEMNIFICATION
4.14.1 GENERAL INDEMNIFICATION: To the fullest extent permitted by laws and

regulations, successful Proposer shall indemnify, defend, save and hold

harmless the CITY, its officers, agents, elected and appointed officials, and

employees, harmless from any and all claims, damages, losses, liabilities and

expenses, direct, indirect or consequential arising out of or in consequential

arising out of or alleged to have arisen out of or in consequence of the
products, goods or services furnished by or operations of the successful

Proposer or his subcontractors, agents, officers, employees or independent
proposers pursuant to or inthe performance of the Contract.

4.14.2 The successful Proposer shall pay all claims, losses, liens, settlements or
judgments of any nature whatsoever in connection with the foregoing
indemnifications including, but not limited to, reasonable attorney's fees
(including appellate attorney's fees) and costs.

4.14.3 City reserves the right to select its own legal counsel to conduct any

defense in any such proceeding and all costs and fees associated therewith shall

be the responsibility of successful Proposer under the indemnification
agreement. Nothing contained herein is intended nor shall it be construed to
waive CITY'S rights and immunities under the common law or Florida Statute
758.28 as amended from time to time.

WARRANTIES

4.15.1 Successful Proposer warrants to City that the consummation of the work
provided for in the Contract documents will not result in the breach of any

term or provision of, or constitute a default under any indenture, mortgage,

4.L5
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contract, or agreement to which successful Proposer is a party

4.15.2 Successful Proposer warrants to City that it is not insolvent, it is not in
bankruptcy proceedings or receivership, nor is it engaged in or threatened wlth
any litigation, arbitration or other legal or administrative proceedings or
investigations of any kind which would have an adverse effect on its ability to
perform its obligations under the Contract.

4.15.3 Successful Proposer warrants to City that it will comply with all applicable
federal, state and local laws, regulations and orders in carrying out its
obligations under the Contract.

4.15.4 All warranties made by Successful Proposer together with service warranties
and guaranties shall run to City and the successors and assigns of City.

4.T6 PUBTIC RECORDS

ln order to comply with Florida's public records laws, the Successful Proposer shall:

4.15.1. Keep and maintain public records that ordinarily and necessarily would be
required by the City in order to perform the services under the Agreement.

4.16.2 Provide the public with access to public records' on the same terms and
conditions that the City would provide the records and at a cost that does not
exceed the cost provided in Chapter 119 Florida Statutes or as otherwise
provided by law.

4.16.3 Ensure that public records that are exempt or confidential and exempt from
public records disclosure requirements are not disclosed except as authorized by
law.

4.16.4 Meet all requirements for retaining public records and transfer, at no cost, to the
City all public records in possession of Proposer upon termination of the
Agreement and destroy any duplicate public records that are exempt or
confidential and exempt from public records disclosure requirements. All
records stored electronically must be provided to the City in a format that is

compatible with the information technology systems of the City.
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ATTACHMENT A

l, the undersigned, hereby duly sworn, depose and say that the orBanization or business entity
represented herein shall not discriminate against any person in its operations, activities or delivery
of services under any agreement it enters into with the City of Wilton Manors. The same shall

affirmatively comply with all applicable provisions of federal, state and local equal employment laws

and shall not engage in or commit any discriminatory practice against any person based on race, age,

religion, color, gender, sexual orientation, national origin, marital status, physical or mental disability,
political affiliation or any other factor which cannot be lawfully used as a basis for service delivery.

It is the policy of the City of Wilton Manors that Minority/Women - Owned Business Enterprises
(MWBE) shall have the maximum opportunity to participate in all contracts. The City of Wilton Manors

will accept MWBE certifications from Broward County and any State of Florida certification.

Further, City Code Section 2-269 requires that all contracting agencies of the City, or any department
thereof, acting for or on behalf of the City, shall include in all contracts and property contracts
hereinafter executed or amended in any manner or as to any portion thereof, a provision obligating the

contractor not to unlawfully discriminate (as proscribed by federal, state, county, or other local law) on

the basis of the fact or perception of a person's race, color, creed, religion, national origin, ancestry,

age above the age of 21, sexual orientation, gender identity or expression, marital status, pregnancy,

familial status, veterans status, political affiliation, or physical or mental disability and such person's

association with members of classes protected under this chapter or in retaliation for or opposition to
any practices forbidden under this chapter against any employee of, any City employee working with,
or applicant for employment with such contractor and shall require such contractor to include a
similar provision in all subcontracts executed or amended there under.

By

Title

STATE OF FLORIDA

COUNIY OF

Sworn to and subscribed before me this day of 20t6, by

Signature of Notary Public

_ Personally known, or
Produced ldentiflcation

Type of lD Produced

Marketint and Public Relations Consulting Services RFP # 2016-11

NON-DISCRI MINATION AFFIDAVIT
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ATTACHMENT B

DOMESTIC PARTNERSHIP CERTIFICATION FORM

l, the undersigned, hereby duly sworn, depose and say that the organization or business entity
represented herein shall abide by the provisions of the City of Wilton Manors Code Section 2-268(v) in

any activities or delivery of services under any agreement it enters into with the City of Wilton Manors.

The City of Wilton Manors Code Section 2-268(v) (see attached), establishes a Domestic Partner Benefits

Requirement as described below:
"Domestic Partner Benelits Requirement meons o requirement Ior City Controctors to

provide equal benefits for Domestic Portners. Contractors with five (5) or more employees

contrdcting with the City, in on amount of $20,000 ot more ("Covered Controcts"), sholl provide

benefits to Domestic Partners of its employees on the same bosis os it provides benefits to the
spouses of employees and/or the dependents oI the spouses of employees. A Domestic
Partnership Certificotion Form will be included in all competitive solicitotions ond by virtue of the

execution of the Domestic Portnership Certificotion Form, the contrdctor will certify whether it
complies with the Domestic Poftner Eenelits Requirement."

By:

Title

Company:

STATE OF FLORIDA

COUNTY OF

Sworn, to and subscribed before me this 

-day 

of

_ Personally known, or
Produced ldentification

20t6,

by

Signature of Notary Public

Type of lD Produced
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CITY OF WILTON MANORS, FTORIDA

oRDTNANCE NO. 2013 - 0013

(Excerpt - Section 3, "Domestic Partner Benefits Requirement"l

Effective october 1, 2013

section 3: section 2-268 of the code of Ordinances is amended by creating subsection

{v) as follows:

Section 2-268(vl.

1. For purposes of this Section, the following definitions shall apply:

h Broward Coun or an other urisdiction

w for the rovision of ual be

authorizine such resistration. or who are located in iurisdiction where no such sovernmental domestic

cosh equivolent shall mean the amount of mon ev Daid to an emolovee with a Domestic Part ner

emolover's di exoense of orovidins be efits to an emDlovee for his or her soouse.

Competent to ontract shall mean the two rtners are mentallv comDet nt to contract

Dependent shall mean a person who I ives within the househ old of a domestic oartne rshio and is:

Domestic Portner shall mean anv two (2) adults of the same or opoosite sex, who have

registry pursuant to state or local law authorizing such registration, or with an internal reqistrv

maintained bv the emolover of at least one (1) of the domestic oartners. A Contractor (as hereinafter

a domestic partner who does not register their DartnershiDs oursuant to a governmental bodv

partnershio resistrv exists. A Contractor that institutes such reeistrv shall not impose criteria for

registration that are more strinqent than those reouired for domestic oartnershiD registration bv

Broward Countv, Florida.

in lieu of providins benefits to the emolovee's Domestic Partner. The cash equivalent is eoual to the
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(1) A biolosical child or adopted child of a domestic partner; or

l2l A dependent as defined under IRS resulations; or

(3) A ward of a domestic partner as determined in a suardianshio oroceedinq.

Domestic Partner Benefits Requirement means a requirement for Citv Contractors to provide

eoual benefits for Domestic Partners. Contractors h five (5) or more emolovees contractins with the

Partners of its emolovees on the same basis as it p ides benefits to the sDouses of emolovees and/or

the deoendents of the soouses of emolovees. The Domestic Partner Benefits Reouirement will be

included in solicitations. A Domestic Partnership rtification Form will be included in all competitive

contractor will certifv whether it complies wit the Domestic Partner Benefits Reouirement

Partners. and/or between soouses of emolovees and/or deoendents of soouses and Domestic Partners

of emDlovees and/or dependents of Domestic Partners.

B. As part of the solicitation response, the Contractor shall certify that the Contractor

L. Currentlv complies with the conditions of this Section: or

2. Will comDlv with the cond itions of thi Section at time of contr award: or

3 n com n of this Se n act award

citv, in an amount of 520,000 or more ("covered contracts"), shall provide benefits to Domestic

solicitations and bv virtue of the execution of the Domestic Partnership Ceftification Form, the

Equal Benefits means the equalitv of benefits between emplovees with soouses and/or

deoendents of soouses and emolovees with Domestic Partners and/or deoendents of Domestic

2. Equal Benefits Requirements.

A. All solicitations for covered Contracts which are advertised shall include the

requirement to provide equal benefits in the procurement specifications.
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The certification shall be in writins and sisn d bv an authorized officer of the Contractor.

3. Mandatorv Contract Provisions Pertaininq to Eoual Benefits. Unless otherwise exempt, everv

covered contract shall contain lansuaee that obliqates the contractor to comolv with the apolicable

rovisions of this Section rovidi

4. Exception and Waiver. The Drovisions of this Section shall not applv where

4. Does not need to €omplv with the conditions of this Section because of

allowable exemption.

A. The Contractor does not orovide benefits to the soouse of an emplovee or the

dependents of emolovee's soouse.

B. The contractor is a religious orqanization. association, societv or anv non-Drofit

charitable or educational institution or orqanization ooerated, supervised or controlled

bv or in coniunction with, a relisious organization, association or societv.

C. The Contractor is a qovernmentalentitv.

D. The Contract is for the sale or lease of propertv.

E. The Covered Contract is necessary to resDond to an emergencv.

F. The provisions of this Section would violate qrant reouirements.

G. The Contractor provides an emolovee the cash equivalent of benefits because the

Contractor is unable to orovide benefits to emolovees' Domestic Partners despite

makinq reasonable efforts to provide them.

H. Upon a maioriw vote. the Citv Commission mav waive compliance of this section
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under the following clrcumstances:

1. Where onlv one (L) solicitation response is received;

2. Where more than one (1) solicitation response is received, but the solicltation

demonstrates that none of the proposed solicitations can complv with the requirements

of this Section; or

3. Where the cost of the Bid, as submitted bV the lowest responsive bidder which

complies with the requirements of this Section, would be at least five percent (5%)

r than the lowest res nsive bid submitted b the bidder which does not com

with the requirements of this Section but would otherwise have been responsive if

compliance with this Section would not have been listed as a requirement in the Bld

specifications.

assurances that the Contractor will provide benefits to employees' Domestic Partners

in Fiscal Year 2014.

5. Grandfather. lt is the intention of the Ci ty Commission that Contractors with existing contracts

with the City be exempt from the application of this Ordinance until such contracts are renewed or

a m en ded.

t.
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ATTACHMENT C

Page 1 of 2

NON-DEBARMENT AFFIDAVIT

Being first duly sworn, deposes and says that:

He/She is of the Proposer ("Respondent") that has

submitted the attached Proposal. By offering a submission to this RFP, the Respondent certifies and
affirms that to the best of his/her knowled8e and belief, that:

1.The Respondent is not presently debarred, suspended, proposed for debarment, declared ineligible, or
voluntarily excluded from participation in any transaction of any Federal, state or local agency; and

2. The Respondent has not within a three-year period preceding this proposal been convicted of or had

a civil .iudgment rendered against them for commission of fraud or a criminal offense in connection with
obtaining, attempting to obtain, or performing a public (Federal, State or local) transaction or contract
under a transaction; violation of Federal or State antitrust statutes or commission of embezzlement,
theft, forgery, bribery, falsification or destruction of records; making false statements; or receiving
stolen property; and

4. The Respondent has not within a three-year period preceding this proposal had one or more public

transactions(Federal, State or local) terminated for cause or default; and

5. The Respondent will submit a revised Debarment Affidavit immediately if the status changes

lf the Respondent cannot certify that he/she is not debarred, he/she shall provide an explanation with
this submittal. An explanation will not necessarily result in denial of participation in a contract. Failure

to submit a debarment affidavit will disqualify the contractor from the award of any contract.

_Check here if an explanation is attached to this affidavit.

3. The Respondent is not presently indicted for or otherwise criminally or civilly charged by a

governmental entity (Federal, State or local) with commission of any of the offenses enumerated in

paragraph 2 of this affidavit; and
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Title;

Date:

STATE OF FLORIDA )

COUNTY OF BROWARD )

The foregoing Agreement was acknowledged before me this 

- 

day of ---------------- 2015, by

who has affirmed that he/she has been duly authorized to execute the above

document. He/she is personally known to me or has produced as identification.

NOTARY'S SEAL:

NOTARY PUBLIC, STATE OF FLORIDA

Name of Acknowledger, typed, printed, or Stamped

Marketing and Public Relataons Consulting Services RFP f 2016-11

4.,._

Print Name:_
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ATTACHMENT D

DRUG.FREE WORKPLACE CERTIFICATION

Preference must be given to vendors submitting a certification with their bid/proposal certifying they
have a drug-free workplace in accordance with Section 287.087, Florida statutes. This requirement
affects all public entities of the State and becomes effective January 1, 1991. The special condition is as

follows:

IDENTICAL TIE BIDS - Preference shall be given to businesses with drug-free workplace programs.

Whenever two or more bids which are equal with respect to price, quality, and service are received by

the State or by any political subdivision for the procurement of commodities or contractual services, a

bid received from a business that certifies that it has implemented a drug-free workplace program shall

be given preference in the award process. Established procedures for processing tie bids will be followed
if none of the tied vendors have a drug-free workplace program, a business shall:

1) Publish a statement notifying employees that the unlawful manufacture, distribution,
dispensing, possession, or use of a controlled substance is prohibited in the workplace and

specifying the actions that will be taken against employees for violations of such prohibition.

2) lnform employees about the dangers of drug abuse in the workplace, the business's policy of
maintaining a drug-free workplace, any available drug counseling, rehabilitation, and employee

assistance programs, and the penalties that may be imposed upon employees for drug abuse

violations.

3) Give each employee engaged in providing the commodities or contractual services that are

under bid a copy of the statement specified in subsection (1).

4) ln the statement specified in subsection (1), notify the employees that, as a condition of working

on the commodities or contractual services that are under bid, the employee will abide by the

terms of the statement and will notify the employer of any conviction of, or plea of guilty or
nolo contendere to, any violation of chapter 893 or of any controlled substance law of the
United States or any state, for a violation occurring in the workplace no later than five (5) days

after such conviction.

5) lmpose a sanction on, or require the satisfactory participation in a drug abuse assistance or

rehabilitation program if such is available in the employee's community, by any employee who is

so convicted.

5) Make a good faith effort to continue to maintain a drug-free workplace through implementation

of this section.

As the person authorized to sign the statement, I certify that this firm complies fully with the above

requirements.

COMPANY NAME

VENDOR'5 SIGNATURE

Must be executed and returned with attached proposal to be considered'



ATTACHMENT E

NON-COLLUSIVE AFFI DAVIT

being first duly sworn deposes and says that:

(1) He/she is the (Owner, Partner, Officer, Representative or Agent)of
the Proposer that has submitted the attached Proposal;

(2) He/she is fully informed respecting the preparation and contents of the attached Proposal and of all pertinent

circumstances respecting such Proposal;

(3) such Proposal is genuine and is not a collusive or sham Proposal;

(4) Neither the said Proposer nor any of its officers, partners, owners, agents, representatives, employees or
parties in interest, including this affiant, have in any way colluded, conspired, connived or agreed, directly or indirectly,
with any other Proposer, firm, or person to submit a collusive or sham Proposal in connection with the Work for
which the attached Proposal has been submitted; or to refrain from proposing in connection with such Work; or
have in any manner, directly or indirectly, sought by agreement or collusion, or communication, or conference with
any Proposer, firm, or person to fix the price or prices in the attached proposal or of any other Proposer, or to
fix any overhead, profit, or cost elements of the Proposal price or the Proposal price of any other Proposer,

or to secure trough any collusion, conspiracy, connivance, or unlaMul agreement any advantage against

{Recipient), or any person interested in the proposed Work;

(5) The price or prices quoted in the attached Proposal are fair and proper and are not tainted by any collusion,

conspiracy, connivance, or unlawful agreement on the part of the Proposer or any other of its agents,

representatives, owners, employees or parties in interest, includingthis affiant.

By

Title

Company

Sworn, to and subscribed before me this _day of . 2016,

Signature of Notary Public

_ Personally known, or
Produced ldentification

Type of lD Produced

Marketing and Public Relations Consulting Services RFP # 2016-11

State of _)

County of_)

STATE OF FLORIDA

couNTY oF_

bv-.
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3.3.3 TAB 2: r nI'TER OF TRANSMITTAI

July 11,2016

RE: RFP #2016-11

Dear Ms. Sims and Colleagues at the City of Wilton Mano$:

Thank you for the oppomrnity to respond to yout Request for Proposals. My team has had the
pleasure of working with city staff for the past three years. Duting that time we have accomplished

every goal and obiective that was budgeted for and/or outlined in P..t'P# 2013-4-24-01. Now, it is
with great pleasure and enthusiasm that I, on behalf of the Conceptual Communications team,

ptesent the City of Wilton Manots with a comprehensive tesponse to RFP# 2016-11 fot Marketing
and Public Relations Consulting Services.

The wotds "l-ifc's Jut Bettur Hen" perfecdy sum up the City of Wilton Manors. While offedng all

the amenities and lifestyle elemene of a lztge city, Wilton Manots still maintains and presents

tesidents, business olvnets and visitots with the warmth and welcoming atmosphete of a small

town. Additionally, Wilton Manors has become the leading voice for the LGBTQ community by
consistendy and tirelessly advocating for equality and a brightet futute that doesn't include violent
acts filled with terot and hate.

In addition to developing the City's bmnd and agline, we have implemented strategic marketing and

public relations plans, launched email marketing and social media platfotms, put cdses plans in place

and established the ovemll ftarnewotk for how the City's news is published.

Our collabotative effotts have lelded positive results including securing $195,228 in media

placements to-date for FY 2076, increasing website raf6c by 53Yo kom Fy 2014 to FY 2015, znd

reaching more than 56,000 peoPle via Facebook with tatgeted f50 monthly ad campaigns in FY
2015. The flext phase of our efforts will conthue to activate the City's btand and work in unison

with the Cityt sttategic plan.

Target Area 1: Complementary to thc City's strategic plan, matketing and outreach effotts need to

femain steadfast in iour key areas; ptoactive public safety, sound government, strategic gtowth and

redevelopment, and innovating and adapting for the future.

Target Aret 2: The City must also focus on continuing to attract new businesses, tetain current

bus esses, and work cifectively with gfouPs such as the Wilton Ddve Improvement District, the

Economic Development Task Fotce, the Wilton Manors Entettainment Group as well as ancillary

(irrlccpuurl (irrnmtrnicati,,ns ns:g+tLtquiurk!.lu (954) i:ll-i)1 5 {
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City of \Wilton Manors
OfEce of the City Clerk
2020 Wilton Drive
'Wilton Manors, Floriala 33305
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groups such as the Wi]ton Maoors Business Association, to bridge gaps and keep an open dialogue
between the Ciry and the business community.

Tatget A-rea 3: Toudsm is an integral component to the City's funrre. Integating tatgeted
messaging to attract both local and non-local visitots will fuel the City's local cconomy and
continue to heighten the City's brand awareness.

Tatget Area 4: More than ever before the LGBTQ community needs to remain strong as our
corintry continues to grow into a more accepting nation. Life's Just Better in Wilton Manots for
many reasons, however one of the most evident rcasons is the "accepting of alL" undertow that
steers the community. Keeping this messaging at the foreftont w.ill fuel frrrther growth amongst
this important target demographic.

Fort Lauderdale-based, DBE Certified, Conceptual Communications is a full service matketing and
public telations fum that can offer the petfect mix of institutional municipal knowledge coupled
with industry-wide experience. In addition to representing the City of Wilton Manors for the past
thtee years, the Conceptual Communications team has a distinct level of experience stemming ftom
Ptesident, Laurie Menekou's irnptessive municipal background. Prior to launching Conceptual
Communications in 2008, she served as the Assistant Directot of Commuoications fot the City of
Veston, Florida. It's her intrinsic knowlcdgc of how a municipality functions on a day-to-day level
that firrthet secwes her team's ability to meet all the service requirements of RFP # 2016-17.

The intent of this response goes beyond oudining the requested services and associated pricing,
The wdtten and spoken wofd is a power6:l force, one that can be levetaged to create more
oppottunities and competitive a&antages fot the City of Wiiton Manors. Our team's goals are cleat

- to continue to elevate the City's btand and ptesence on a local, state and national scale.

A W. are excited to build upon the solid foundation we have developed ovet the past three

3 yexs. As you read through out response you will notice forward motion boating icons

- 
(.,.ry Island City appropriate), This icon represents our fresh ideas as we "look ahiad" to

working with the City of Wiltoo Manors team fot t}re next few years.

Conceptual Communications was founded on the simple platform of being able to provide efficient
and cost-effective communications consulting scwices and we do hopc that messagc is evident as
you tead and consider out response. We ate confident that our work experience coupled with the
measurable results the City has realized throughout the past three ycats, will not only meet, but also
exceed your expcctations - all whilc rcmaining cogroscente of Ciqy's budget.

Authorizcd Contact on Bchalf of the Ptopoecr:
Name: Laurie Menekou Title: Ptctident, Conccptual Communications
Addreee: 901 Progtesso Ddve, #210, Fort Lauderdalc, Florida 33304 | Phonc: (954) 732-07 54

Lautie Menekou, President, Conceptual Communications, Corporate Officer

(looccprLral (lonrrnuoicrriorrs I uru:+thnrrvnnl.crm i9j.1) 7jl.r)r5.1
9t)l lrr.ogrcsso l)tir c, Suirc 21(r. Fot( Leudrrd,.tlc. Fi(dJa .i3i0,{
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3.3.4 TAB 3: GENERAL INFORMATION

3,3.4.1. Namc of Bueincss:
Conceptual Comrnunications, L[,C

3.3.4.2 Mailing Addrcss & Phone Number:
901 Progtesso Drivc, Suitc 210
Fon Lauderdale, Floida 33304
(es4) 732-0754

3.3.4.3 Name and Contact Infonnadon:
Laurie Menekou, Ptcsidcnt
901 Progresso Drive, Suite 210
Fot Lauderdale, Flonda 33304
(es4) 732-0754

3.3.4.4 Businege Hours:
Monday thru Ftiday
8:00 a.m. to 6:00 p.m.

3.3.4.5 Conceptual Communicatioos is a Browatd County bescd, DBE Ccnified Limited
Liability Corporation

3.3.4.6 Fictitious Name Filing (Florida): September 16, 2010
Limited Liability Corporation @lodda): Oeobet 30,2012

3.3.4.7 The Conceptual Communications team (6 saff membem) urotks out of an office located
at 901 Progresso Drive, Suite 210, Fon Iauderdale, Floridt 333M

33.4.8 Conceptual Communications is not a parent or subsidiary in a group of firms ot
agencies.

3.3,4.9 Conceptual Communications has a valid business license in the Sate of Florida.
Documentation is attached.

(ioocePtunl(:o huricatiols I r\rv.nrbro\,:rrd.corn | (954) 731-O7il
,l)1 l)rogrcsso l)ri\ c, Suire 21(1. Fo Lrudcrdale. Florida 11304

l)agc 4 of 25
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3.3.5 TAB4: PROIECTAPPROACH

2,1: Mrore el.to PuBLrc RErrrIoNs

A) Continue to implement and pcriodically update the Clqy's eetablished pubHc relations
plan in dignment with the Ciqt's ovcrdl Sttategic Plan, incrcasing the rePutation and
appeal of the Clqy's brand

Conceptual Communications has been responsible for developing and implementing the City's
public relations plans fot the past t}ree yeats. To-date all items that were approved and/or
budgeted fot have been accomplished.

The curtenq 2015-2017, public telations plan is congruent with the strategic goals as rated by the
City's tesidents.

During the strategic plaffring process, that took place during Spring 2015, residents v,rere asked

to tate the level of focus that should be paid to a variety of suategic plan ideas. The table below
shows the results. Seventy-eight percent of the respondents indicated that public safety in the
City should be a main focus ofthe strategic plan, followed by good financial management (7670),

making the City a destination point fot tcsidents and visitors (5270), communication with
residents (5070), and road maintenance (50%o),

Littlc
Foctt

Sonc
Focst

Mais
Focs

Public safety 0% 3% 19% 78%
Good financial management 0% 3% 2t% 76%
Make the City a destination fot residents/visitors 3% 72o/o 520k

Commurucation wnh residents U/o 60/0 44% 50%
Road maintenance 1% 8% 41% 500k

Commercial corridors 7% 12% 42% 45%
Parks and Facilities 0% 1t% 49% 40%

1% 19% s3% 25o/o

Undet the umbtella of the public relations plan, each strategic goal focus area (public safety,
sound governmeng strategic gtowth and rcdcvelopmeng and innovating and adapting for the
future), is now supponcd by corresponding public telations oblectivcs and actics to help
accomplish each goal Ttre ovetarching goal of all public dations actics is to levemge media
coverage and/or community outreach initiatives to heighten the City's bnnd awareness (ie.
&ive traffic to the City's website aod convert etrgagement into participation).

Cooceprual Communications develops and implements comptehensive and stategic public
telations plans according to out proven systeoatic apptoach. The following diagram clearly
illustrates each step of our stntegic phrning process that will be used to develop future stmtegic
public telations plans for the Gty of W.ilton Manors.

( I nx:clrunl ( ir)rrmutiiL'.ri. rls utuurd)Ilru&ks.u I (9:r4):1:-r)7il
,l)l l,rogr(ss,) l)n\., Sujr( :10, Ii)fl Laudcdnlc. lrl(,r;di 3lj(14
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n Iaoking ahead, the Concepnral Communications team would like to expand media

relations in the following areas:

o Connect with Spanish speaking mcdia

(1,,r:crprual (.ornrnrurrr'i r irr)s i $tl!,l:llrElstltlult | (r51) :11-l t-5 1

9r)l l)rrrlqrcsso l)rn c, Surr( 2111. Ibl Lnu(lcrdirlt. l lori(l^ l lll(14
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B) Develop and maintain a diverse media dieribution liet and media contacts on behalf
of the City of Wilton Manore.

"Bc so good, thcA odw't igworc you" - stcvc Mdrtlw

The Conceptual Communications team has been very effective in buiiding solid relationships

with both local and national media contacts on behalf of the City of Wilton Manors'
Tkoughout the past thrcc years, Conceptual Communications has forged telationships with
countless new media contacts including; CBS Focus on S. Flodda, Palette Magazrne and Tropic
Mtgatne.

In the curent Fiscal Yeat (2076) alone, Conceptual Communications has secuted mote than

$195,000 in media placements!

I-ocal media contacts at the Sn Scithel, NBC, CBS, Thc Palican and .'FGN often direcdy teach

out to the Conceptual Communications team for information and quotes on behalf of the City,

Dstablishing these tnrstworthy relationships with the media is beneficial because they better

ensure access to coverage and mutual resPect during a cdses. These same trustworthy

relationships have also hclped the team publish nrunetous op-ed pieces on behalf of the City's

mayot and other elected officials'
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o Connect with tnvel bloggers and writers
o Conncct with national LGBTQ media contacts
o Conduct media tmining/draft talking points oo a quarterly basis
o Host a media night out/event
o Monitodng of editotial calcndas

C) Ptepate and dietribute prese deases and media material

In the past thtee years, the Conceptual Communications team has distributed more than 80
media releases on behalf of the City of t0Tilton Manors equ.ting to more than 5,000 placements.
A.ll have been distdbuted in a timely manner according to out organic pitchiog philosophy.

Our organic pitching philosophy means we don't use media deases to pitch dre media, as they
are often times ignoted. Instead, Concepual Communications offers each and every media
contact an organic pitch that is personalized, eogaging and concise leaving them wanting more,

Additionally, the Conceptual Comrnunications team closely monitors the Cityt event schedule.
AII events that are open to the public ate pitched to mote than a dozen print and digital event
media calendars.

The Conceptual Communications team utilizes the below media release distribution system:

Stcp 1: Revicw city initiativcs on a monthly basis / advise which

Step 2: Conccptud Communicetions dtafts mcdia rcleasc

Stcp 3: City rtaff rcvicw,/epptova-l

Stcp 4: Rcwisc end scnd {ind vcraioo to City steff

Stcp 5: Ciry st ff post! to City's wcbiitc

Step 6: Conceptud Communicrtions distributes through PR
Newswirc

Step 7: Conccptuel Communicetions scnds individudr pitchcs to
mcdil contzctt

Step 9: Measurc rcsu.lts/PR Covcregc brrck and rcport

(ioucr:Prrrol ( i rm rnunicr rions I s'\'n,.nrlrms,erd.com | (r)5,t) 73:-{)-i1
1)r)l lri'rlr(sso Dri\c, Suirc 210. li)r1 l-autkrrlale. lrtonrta ]3]r4
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D) Perform any other public relations related seryices relcvant to the ongoing needs of
the City.

Pubtc relations crises suppon is an integral service provided by the Conceptual
Cornmunications team. Throughout the past thrcc ycars, our team has guided the City through
various crises including but not limited to, the Ted Galatis incidenq boil watet advisories, and

most recendy thc Otlando massacre. t0Thile each incident tequited a unique course of actioo, the
team's ability to quickly mobiLize and effectively collaborate with various city departrnents and

elected officials remained unchanged. Well vetsed in this atea, the Conceptual Communications
team developed and implemented the City's curent PR Ctises Plan.

a Looking ahead, the Conceptual Communications team would like to expand PR

- 

crises efforts to includei r

o More effective collaboration with the WMPD
o Development of boiler plate talking points that ate in alignment with the City's brand

o Acquisition of key items such as media staging area signage

o Generic city-wide b-roll
o Ongoing media training fot designated city spokesperson

E) Continue to utilize social media, with emphasis on Faccbook, Twittcr and other
digrtal communicatione channele

After Launching the City's social media Platforms @acebook, Twittet and YouTube) in 2014,

the City has teached hun&eds of thousands of fans and followersl Some key metrics include:

$ro!t

-EH
o

-o
Ft

. 15 Ad Campaignr (Z)lQ
. 56,454 people reached
. 1,473 ncw pagc likcs

. 3,500+ Video Views
. 33 Videos

. 208 Followets
. 42,678 OtEzotc

Impressions
. 844 Engagemcnts

(:(x)ccprunl (:omnlunicatn'ns | }l$lr:,|!&r!!yilBll,gIU I (9;4) - ll-oj5l
')rll l'rtErrsso l)ritc. Sutrc 21(l.lrorr laudctrlalc. Fl(,i 0 ll:i{14
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. 919,257 Imptcariom
(dltimc)

. 3,331 Link Clickt
(ell timc)

. t2,200 Vldco Ytewr
(all time)
. 675 Video Comments
. 1,951 Shareg
. 9K Likcs
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In addition to assisting with the development of the City's social mcdia policy, the Conceptual
Communications team has esablished a social media system to ensure all messages ate tevicwed
and approved in a timely manner by city staff and that all messagcs are tetained fot public
recotds retention fequirements.

While the Conceptual Communications team plans to continue to develop engegJn9 coPy, Post
live &om majot city events and city commission meetings, and coordinate with the WMPD to
cross promote - there is room to expandl

.tb l,ooking ahead, t]re Conceptual Communications team would like to expand the
City's social media platforms to include the foUowing:

Additiooally, the Conceptual Commuoications team would like to leverage social media to make
city departrnens, staf( and commissioners more accessible to the community. The goal is to:

o Post a live monthly video with mayor, commissioner, or city staff membet
o Conduct quartetly Twittet chats/twitter parties/tweet ups
o Irverage the new latest news feature on the website to share coflteot &om city staff

(possibly guest posts). Hete we can repurpose Town Cder content and break down
topics into sevetal posts, end incorporarc posts ftom participants in city activities li}e
Brains and Balance ot parents of summel camp attendees

F) Aseiet with the ongoing development of content and appearancc of the Ciqls website

From FY 2074 to F\ 2015 the City's website has seen a 5370 inctease in treffic. This is due to
the following efforts implemented by the Conceptud Communications team:

o Implementing a web-based digital media telease distribution system
9 [Jtiliring social media
o Lauoching an enrail marketi.g system (e-news and business e-news)
o Posting the Town Crier to web-based ISSUU

Ensudng the City's new responsive website is developed according to best pnctice sandards is
something the Conceptual Communications team has remained corrunitted to. To-date the
Coocepnral Communications team has played an important role in guiding preliminary design
convetsations and offered key suggestions such as, including Google translate, updating the
current navigation to reflect the Gty's actud visitor trafEc patterns, and ensuring that visually,
the look and feel of thc site is in alignment with the Ciqy's btand.

(iruccpnral Oomrnunicalio'ls lr$ggdl[Al3ltLgr!1 | (r54)'31-rlr54
9t)l Pnrgrcsso f)dtc, Suitt 2'l{,.liotr l-er,rdcrrl:rle. FbdLla 3lli(t{
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o Custom designed Snapchat geofilters that are in line the City's brand
o Dcdicate time to collecting televant images and creating a sepamte Iastegram conteot

calendat to activate that platfotm
o Running additional ads to fiuthet activate the City's brand
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o Conducring felevant keywotd seatch repotts
o Revising copy to include keywords / ensure all is up to date and not duplicative
o Desifihg custom icons fot the homepage
o Assisti"g city staff with website updates Post-launch, such as updati''g the main

homepage slider on a mondrly basis

2.2: MARETTNG

Identifies marketing
goals and obiectives

that relate to the
City's strategrc goals

De6nes the City's
target audiences

Ptovides a toadmap
to success oudining

all tactics necessary to
accomplish each goal

and oblective.

#Resultst Ptomoting offerings by the City's leisure services departrnent remains a key

component in the sUategic rrarketing plan. ItrTotking side-by-side with the leisue services staft

out team is ptoud to have helped gamet the following results:

(irr;ccprual (i,mmunic,rti,)n5 | 1y1r14lh1jgsfuagr | (9i'1) ?3:-r)7i4

,r)i Pro$csso Dril'e, suik 21(1. Fort Laudctdalc, FkdJo 333()4
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Looking ahead, the Conceptual Communications team will focus on:

A) Continue to imptremcnt the Ciqr'6 intcgretcd sttategic markcting plan dcsigncd to
increasc awerenest of city Progr.ms, ectividesr events end amcnities. Imptremcnt
marketing itcme and otgaaizc promodond coflrtnunications.

In Octobs 2013 $e Cooceptual Communications team met with key city saff membets to
develop the City's first strategic marketing plan. Since then, matketing plans have been

developed and reviewed oo annual basis, obfectives are met every montl and tactics ate

perforrred on a daily basis. F'ollowing a bcst Practic€ approach, the Cityt cunent integrated

strategic marketing plan is broken down into three cole rueas:

Iti
f

b

il l!
tr

SET
TAI(E
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1985 (FY 15)

5,881 (FY 14)

8,243 FY 1s)

.F.

9 'l(r

j

l(r

316,165 (F\', !4)
392,034 (FY ls)

B) Utilizing the eetabllehcd brand otandarde, .ssist in braading the City md increaaing
thc rcputation and .ppeal of the Cit/s btand. Asaiet ln the integration of the
stmdardg into dl intcmd and extcmd communications cfioro.

"\oar brawd Ls thc siwglc ywost Lt*porlawt Lwvcsly*cwt Uo* oaw t*ahc'

Consistency is key to continuing to strengdren the Ciry's brand. The Cooceptual Comm-
unications team has formed positive wotkiog telationships widr all City parmen (,e. WMEG,
Friend of the Libtary, Taste of the Island, Kiwanie, etc) and looks forwatd to continuing the
d.idogue rcgarding the ongoing tcpresentation of the City's brand,

a

;[, h.n"g ahcad t]re Conceptual Communications team plans to;

-rti
o Rwiew all comprehensive documents
o Continue to produce the Toum Criet in accordance with the City btand sandar&
o Flesl 3 lsanding wor[shop with city partncts to roll out and comptchensively review the

inclusion of the City's branding oo ertemal materids

C) Utilizing eppropri.te toole, pctiodlcdly gcacratc kcy words to drivc onlinc ttaffc to
City resourcee.

Vell versed in SEO, the Conceptual Cornmunications team uses the most cutting-edge, real-time
sEO tools to dctermine keywords. our concise and easy to follow repotts deterrnine which
keywotds have the highest search numbers and the lowest competition. Once the teport is
complete, our awatd-winning and natiooally published content team will skillfrrlly infuse

Conceptunl(lommunicarions I s rlr.prbrorvard.com I (954) 73: t)751
9t)1 Progrcsso Drivc, Suit( 21(r, rofi hudcdlllc, |lori(h l-i3(t4
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Social Services Participation

1,140 (FY 14)

1,613 (FY ls)

- st.vz Fo?bcs

M-isc. Programs/Services

Class Participation

Park Attendance
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keprords into digital content and even include in AIt photo descdptions on the backend of the
website. Moving ahead, we recomrnend nrnning keyword lists on a monthly or quarter\ basis.

8flft'fi:o#il*,*n*

150,881
STeb Visits

230,231,

STeb Visits
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Our on-demand public reiations team has provided on-site media cootdination for major city
events, during City Commission meetings, and during times of cdses. With tumkey systems and

positive reletionships grounded in the south Florida media markeg the Conceptual

Comrnunications team is very well vetsed in this arena.

Our talented graphic designer r,,/ill custom design all ptinted material With a high level of
emphasis placed on detail, all pdnted materials arc srue to eocompass just the dght amount of
flare and creativity while still remaining consistent and tme to the City's brand standards

guidelines.

In regatds to digitd presentations, Conceptual Communications stays ahead of the technology
curve by offering clients presentations on more popular and up-to-date platforms such as

Keynote and Prezi.

While printed matedais, digital ptesentations and the like ate important, it is impetative that each

piece of the communications puzzle is vetted. Conceptual Communications will constandy be

refetring back to our apptoved IMC Plan that will indicate when, whete and how all printed

materials ate to be utilized. As new ptogfams, events and activities arise, they will be assessed

and assigned the appropriate marketing tactics for cteating awateness.

a

$ f.oot ing ahead, in addition to the annual design schedule fot the Town Crier that the

- 

Conceptual Communications team has developed, the Conceptual Communications

t."- pl".rr to develop an annual graphic design schedule that is coordinated across all

depattnents to ensure deadlines are met and ample cteative design time is provided.

E) Conduct mafket reeealch to enhance and ptofeeeiondize plomotional materiale end

identify markets. Develop marketing activities.

(:,',r(cl)[rtl ( r,nrnrrurrr.:rrri,rrrs trr'*,-Prbtorvrr[com , f)54) ' U-r) i1
r)t)l l)ros crso lhr r. surle :l (l. llr r l,rrtr!l(r(lrrLr. trlorirla .i3i{t'l
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D) Organize public service announcemento and media-related functions for evente.
Develop pdnted materid including newaletteta, brochuree, fiers, slide presentations
and any other infotmational literature to 8uppoft city ptogmms, evente and amenities.
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Matket rcseatch is perhaps thc most irnForant component to cnsuriog effectivc ma*eting
pracuces. !0hy guess what our constitueots waoq w'heo s,e can fust ask? This motto is what led
to the exteosive market rese,rch sufiounding the selection of the City's Agline.

IJUith a solid foundation now in place fot garnering community feedback (ie. weekly and
monthly e-news, social media, etc.), conducting market research within the uflilton Manots
community is easily mobilized.

Specifically, the market research process surrounding the selection of the City's agline included
teseatching dozens of municipal websites, the solicitation of more than 500 survey responses
from city stakeholders, and 25-30 residents, volunteers aod business owners participahng in
three diffetent focus groups. From that successftrl ptocess, we have been able to devise a proven
system (oudined on the following page) fot future market reseatch needs.

Sakeholders

Survcy the Erblic

Ircad Focug Groups

Summary of Findiogs

Approval/Lauoch

F) Aeeist in the continuing development and delivery of the City's meeaage to all
intemal atrd extemal stakeholdcrs, through all forme of mediq including eocia!
the Town Criet, periodic e-bla3t ncw8letters, etc.

(inrceprunl (irmmuhicerionr | *ur,-Frhnm,er conr | (954) 7.32 0754
9l)l l)rogrcsro t)rir c, Suitc 2l(1. Fo( l,audcrdr c, lrl(,rida j1304
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Dversc ensure hcalthy

Reviev \vlth auff membcn

Ooce thc Comrniseion, shrre resu.lts with all stakeholders

Borrd Mcmbcts, crc-Voluntccrs.

Rcaidcots rod Burinslr (Irmcrs

Public Ptgentation
eod rccoEloeodations trr clecred offcidsPrcrent
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"exoccdlwg cxlcotdtlows Ls whcre salisfaotiow cwds awd LogaLty bcgLws"

- lzow KdL{ft4law

Wlile most municipalities z'uerzge 
^ 

9/o-1t/o opet rate, dre City of \0ilton Manors avetages a

!U/o-35oh open rxe on all email marketing cempaigrs. With all distributions including the Town
Ctiet, e-blasts and social media, timing and adhedng to deadlines is key. The Conceptua.l

Commuoications team provides ondemand marketing and public telations seryices via a team of
passionate professionals with speciEc skill sets. As opposed to most traditional firms t}at assigrt

mukiple tasks (r-e. social media and gta.phic design) to one associate, our r:nique team apptoach

ensues the City receives a skilled professional masterminding and creating in each atea.

G) Implement BtrategieB to incteaee/improve socid media participation of extemd
etakeholdero.

With an intirnate understanding of the Gty's brand, strategic goals and daily needs, the

Conceptual Communications team is u,ell positioned to implement strategies to incease and

improve social media participation of extemal stakeholders.
a

;|} LooLi"g ahead, dre Conceptual Comrnunications team would like to focus on the

- 

following stategies for increasing participation of extetnal stakeholders:

o Increase engeging content vs, pushing information
o Compile a list of exte$al stakeholders and social media accounts and present to City

staff for approval
o Reserve space for "extemal stakeholdef' share in the monthly content calendar

o Build in additional time fot intetaction through City social media accounts, wheteas as

the City of Wilton Manors we can like, comment, and shate on their accounts
(interacting with extemal stakeholders on socid media is x tr*'o-way street)

o Include weekly spottights in dre mond y content calendar business ownet, rcsident

and patmer @rowetd County, City of Fort Lauderdele, Broward MPO, etc.)

H) Monthly develop a plarmed and schcduled socid mcdia cdendat baeed on City
prioritiee,

City staff input and approval is a key piece to the equation. The Conceptud Communications

team drafu the social media content calendar aftet revieu'ing the most recent Town Criel city

website, flyers in city ha[ and updates ftom the leisure serrrices department. Once city staff

reviews and approves the social media content calendat, messages afe scheduled on a weeHy

basis accordingio optimal posting times to ensrre we retrch the latgest number of followers.

I) Support the matketing and public relations comPoncnts telated to achieving the

City's ehon and long-term gods.

(lmcc0ru^l (l(,mmunicntiorrs I Xag\,Pdrrc$$1kg! | (954) i3l-r)'r1
rI)l l'to6tesso Drir c, Suilc 21(1. Fotr Leud(rdrlc. [k,ridn .133{l']
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Meaeuiog PR: Eadier this ycar, the Conceptud Corn:nunications team partneted with
Coverage Book - a new technology for presenting media covemge. In lieu ofa traditional media
Jeport! our montl y coverage bools ptovidc a 6rst hand look at all earned media coverage, a
metric system for tanking digital content and an ROI for all media placemetrts (as shown
bdow).

Vilton Manors Adverdsing Equtvalency for Eamcd Media Covetage
(October 2015 - June 2016)

Octobet 2015
Totd Advertising Equivdency: i9,825
*Note included Taste of the Island Focus on South Florida & Inside South Florida

November 2015
Total Adveftieing Equivdcncy: $2,210

December 2015
Totd Advertieing Equivalency: g2,r[80

January 2076
Total Adverdslng Equivdency: tU70.90

(irrceptuJ (:ommunic.riour | $.$$..fllrrowrnl.tom I (954)'32-t);5f
9t)l l'rogrcrso l)titc, Suilc 21(1. lirrrt Lrudrrdnlc, Horill,r .13i04' Page 15 of 25

The support that City staff will tcceive ftom the Conceptual Communications team is
immeasuable due to thejr unpamlleled level of work ethic. Each and every professional service

performed under the reahn of this RFP will be working to achieve a long and or short-term god
of dre City. The strategic planning involved in deciding wtat matketing and public telations
tactics are ukimately put into practice, will ensutc that achieving thc City's short and long tctm
goals witl be direcdy supponed by marketing and public rclatioos services that Concepn:al
Communications pcrforms,

Additionalln Coocepnral Communications insists on ttacking and measuring resuks to make
necessary adjustrnents as needed, Thc following action ircms will be used to tack results and
ensue tlle short and long term goals are being achieved:

o Ttack all media coverage and provide detailed reports to city saff/officids
o Evduate and track SEO and website activity
o Evaluate event attendance and social mcdia followets and engagement levels
o Obtain feedback ftom city sakeholden

f) Dcvelop, implement and prescnt monthly a city approved set of quantitativc
merBunes to track te8ults.
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February 2016
Total Advertieing Equivdency: $21851

Match 2016
Totd Advertieing Equivalency: f6"30E.28

Aprt. 2076
Totd Adverdei.g Equivdcncy: S7,508.05

May 2,076
Totd Advertielng Equivdeocy: $3,910,82

June 2076
Totd Advcrtising Equivdcncy: $1483U.21;

Total: 9195,228,86 in media placements

Meaeuring Markcting: At the conclusion of each montlr, the Conceptual Communications
team provides a detailed marketing report for reyieu This includes social media increases as well
as email marketing results including numbet of active contacts, click thtough and oPen rates.

Measuring Social Medial On a mont}ly basis the Conceptual Communications te.am prepares

very detailed social media repotts that keep City staff up-to-date on dre demographics of social

media followets, post engagement levels and the resr.rlts of monthly ad campaigns.

Meaeuring Digitd Trafic: On a quartetly basis the Conccptual Communications team teviews

the City's website and compiles an analytics rePort detailing new vs' tetuming visitors, populat

pages, bounce rate and motel

City Commiasion Updates: Upon the request of city saff (typi"^lly three to four times per

yeaf) the Concepnral Communications team Presents a formal marketing and public relations

update to the City Cornmission. The rePort includes high-lwel metrics, an overview of new

initiatives, and updates in tegatds to the implementation of the Cityt stategic public relations

and matketing plans.

K) Develop and pmvide a cootdinated comPlletion of B-roll video of city landmarke and

highlights.

(inrceptual (,.)mmunic:rtioDs I !r$\OxL&!ud,s![t | (954) 7l:-l)7s'l
,r)1 I>r(Ercsio Ddtc, Suitc 210, Iort L.u(l(rdnlc, Fl(rnda -13:i(14
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Palette Magezine:
Totd Advertising Equivalency for Print Coverage: $10,270.00
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L) Create a minimum of two promotional videos annudly, including a video annual
report and a video ptomoting dre City ae a tourism deetination point. Assist in the
distribution of the videos.

'The bcst warkctLwg, docsw't Look, LLkc t*drEctL,,rO' - Tovy. Flshb*rwc

The Conceptual Commuoications team follows the below tumkey approach to ptoducing
videos in a timely and professional mannet:

o Set budget
o Draft shot list/# of locations
o Develop script oudine
o Obtain shoot and cdit quote from vidco rcam
o Present quote and concept to city etaff for apptoval
o Detcmrine video tirnclinc
o Draft video script
o Compile all still images and B-roll (schcdule B-roll shots as needed)
o Review 6rst draft of video, then seod to city saff with recommended revisions
o Send 6rst tound of tevisions to video editing team
o Review second drafg final changes, find approvals
o Post to t}re city's YouTube Channel and website
o Ptomote thc vidco vie social media, ernril markcting, media dease, Town Cricr, at

aoy applicable upcoming city events (ie. Mckel Patk video)
o Tmck and repolt vieurs

M) Conduct market rcecarch to assiet in the dwelopment and enhancement of
matketing activities. (SEE RESPONSE TO E)

(irnccptual (irmmunicatiorrs I ][:g[OlhEl1rls,lf,lm | (954) 7]3-r]?i.t
9l)l l)rogrcsso f)rx-c, Suit( 21(,.1;o(r l-.udrrdnlc, Rorida -13i04

Prye L7 of 25

g"a.p'rrfi.t

Be.ing preseot to win is the statement that is most impeetive to capnrting B-RolI. The
Conccptual Comrnunications team is based vrithin t'uro miles of City Hall. Out dose proximity
allows us to qurckly mobilize to capture B-Roll and attcnd city events on a regular basis. Our
nationally recognized video tearn, C&I Studios, also Iocated within two miles of city hall uses

sate of ttre att equipment and has expedence shooting and editing fot maior brands such as

Coca Col4 and Mercedes. To date, the Conceptud Communications team has captured footage
ftom every major city event and levetaged that footage to gafier additional media coverage on
majot television oudets such as NBC, CBS and WSVNI.
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2.3: SAr.Es/SPoNsoRsHrPs

A) C,oordinate regional and national sponsorehip campaign, hcluding packaEing,
(video, portfolio, folder, etc.)

"rf so* wawt to Livc a halvg Lif;,i'lii!!i_qodL, wot lcolLe or objcots"

The most effective sponsotship campaigns have a direct ask with a clearly defined goals. As a

firll service marketing and public relations 6rm, the Conceprual Communications team can
develop all campaign components including video, pordolio, foldet, etc. Here is an oudine of
our team's ptoiect approach:

Step 1: Conduct brainstorming session with key city staff to set goals, obfectives and timelines.

Step 2: Identi$ target audiencc(s).

Step 3: Conduct matkct rescarch such as A/B tests to detetmine which messaging ot gtaphics

test better with sample target audiences. Research sponsotship conduits such as Go Fund Me
and similar campaigns, telated case studies and white papen, Present market reseatch iindings to
city staff aud oficials.

Stcp 4: Dcvelop all campaig.' marcrials and mcssaging in accordance with the City's btand
standatds and tagline.

Step 5: Promote the campaign in engaging ways and use all telEvaat communications tools
including but not limited to:

o Media releases

o Social media
o City's website and applicable parmer websites (ie. WMEG)
o Email marketing
o Targeted mcdia buys

Step 6: Measwe and tmck results. Publish related case study and/or white PaPer.

B) Devclop a naming dghte policy (Fcct, duratiou, etc.) to coneidcr th€ City approval
for naming facilitiesr sttuctutetr amenitieEr etc'

The Concepnral Communications team would be honored to work with city staf( the city

attomey's office, electcd officials and the WMEG on developing a naming rights policy. Out
team's proiect apptoach is oudined as follows:

tirlccprual rirnmunicat;oos | ls][.Pd$NaBlsllu I 054) 732-r)75'l

,l)l l)r(,grcsso DtiIc, SLtiro 2r(1. Ir(,rl l,eud(td:rlc. l1);(1n .33i(14
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Step 1 Step 2 Step 3
(

lStep 4
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Research axisting
mullcp.lpollcles

Compll. flndlngt
rcport

Lrad
bralnstorlmln8

sasslor wlth clty
ltrffrnd prrtncr!

Draft pollcy

City attorn.y/rtaff
revlew and
approval

TYack and promot.
results

{ II

Expanding on Step 2 and Step 4, the Conceptual Communications team will lead city staff
through a brainstomiig session to specifically deterrninc answers to questions such as:

o What bnnch of city govemment can ulffnately apptove naming dghts? For example,
recommen&tion of the City Manager with City Commission approval tequfued.

o Shall city staff consider naming tights based on a nomination or referal ftom a

representative ftom another public organization?
o Can city faci.lities that currendy have a name reflectiog a histodcal or geographical

tefctcnce be renamcd?
o If naming recognition is tied to a donation, is there a cerain percentage of the

apptaised value ot annual maintenance budget that the donation must exceed for
consideration?

o Work in tandem with fte WMEG to ensute future sponsotship materials are in
alignment with the City's btand standatds guidelines

o Continue to wotk with the leisute services saff to keep all sponsotship matetials
culrent

o Assist the City in integrating sponsorship tegistration on the neqr city wcbsite (see
the following ctent examplQ

(:(uccptnl ( :(,nnn nricr rir,rrs I n-q.rr,.otlrr<rwatrl.totr I (r54) :31-t).i.{
9l)i l)ri,8rcs.ri I)ri\c, SuIc 210. Ji)fl l,{((l(rdalc. l.l(,rkl, 333(,4
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Dcvalop kly
qu6ldoht

C) Develop local sponsotehip auppoft in a ccntrdizcd approach

The Conceptual Communications team is responsible for designing the curtent city events
sponsorship package. To centralize the approach, our team will focus on the followrng key
components:

Promotr naminS
rights/

opportuDlti.s



Give Online Todayl

Wb arc phaled to provldc you thss! thrcr corxcol.nt onllno givlog optlonr.

L One-Time Don.tion: On<e you ctick on the'Onc Tlme Donstion'optlon betol, you wltt be abte to input
your donatbn amounl rnd indl(rte lf your dona{on 13 for our gcnc.al fund o.. specific mlniitry

Plc.se llote: When you sltect any of the thrce op on3 betow, you wllt be trunsierred to our *cure Shetby
donadon syatem.

2, Scheduled Donsttons: S(heduling. rG<urdng dorEtion li! <onyenlent w.y to.ontrlbute on a weekly or
monthty basls. By ctlcklng o.r the'Re<urrlng Glft l{ow' optlon below, you wll.t hEve the ablllty to srtlct whlch
d6y of the weet or morth you woutd Ule to hrve your donltlon automstkrtly withdrrwn from ypur account,
and rpecjt ityour don.tlon ls for ourgenerallund orE speclflc mlnlstry,

3. Ptedge 2015 Campalgn: gy s€tecting the'Ptedg€ 2015 Camp.ign'option below, you wiLt havethe abitity
1o (onveniently m.ke you..nnu.l ptedg. rlghtrrom your computer.

One-Time Donation Ptedge 2016 Camp.ign

EonceDtual
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o Continue to leverage public relatiofls efforts and tools to secure additional sponsors.

The Conceptual Communications team has utilized public relations efforts to
promote sponsorship oppornurities and helped the City secue sponsors such as

Wells Fatgo, Whole Foods and most tecendy Thc Mctropolitan.

(:oncqtual (irl)muoicetnns I !$:[+thal!rir{lctul I (954) r:i2-')ri4
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Recufiing Glft Now
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3.3.6 TAB 5: EXPERIENCEAND QUALIFICATIONS

3,3.6.1 Number of Yeare in Businees
Founder and President, l,aude Menekou founded Concepnral Communications in 2008 at

dre request of several org'anizations such as the I*adership Broward Foundation, Dirt Pros
and Kids Ecolog5r Co1ps. She quickly rcalized dlat the needs of most otganizations, cities
aod companies were not being met and decided to offet a solution - Conceptual

Communications. Since then, Laurie and het team at Concepftal Communications have

suengthened the brands of numerous clients across the public, private and non-pro6t
sectofs.

3.3.6,2 Proposct'e Qualif catione
The Conceptual Communications team has provided merketing and public relations services

to the City of Wilton Manon for dtee years and is established as the go-to source for local
and national media contacts. In addition to developing end implementing the City's curtent
marketing and public systerns and plans, each membcr of thc tcam is highly skilled h a

specific core service area.

Meet Lauric Menekou, Foundet & Prceident
The team's distinctive level of expetience stcms from Foundet and President, Lautie

Menekou's impressive municipal background. Priot to launching Conceptual
Communications in 2008, Ms. Menekou sewed as the Assistant Dircctot of
Comrnunications for the City of Weston.

E;nru'**n*

Serving as the City of Weston's community Iiaison and public information officet (PIO),

Laurie acquired a seasoned skill-set working searnlessly alongside elected officials, state

representatives, high-ranking city of6cials, residents, business owners and community

partnefs.

In addition to Ms. Menekou's municipal ponfolio, her and the Conceptud Communications

team are ctedited with helping dozens of otganizations .in the public, ptivate and non-ptofit
sectors develop and implement integated marketing and pubtic telations plans to supPort

future growth.

Laurie Menekou, Founder & Preeident
. Pro,ect manager aod main point of contact
. Attend city meetings and meetings with key stakeholdem
. Oversee aU media rclations and email marketing disuibutions

' Strategic planning initiatives
o Overall creative concept development
. Cdses management

(:()nc(pturl (i)lnmudcarnrr:s ssnv.Prl'ro(,nftl.conr (95'{) r:i2-()?54

')tl Pt<Brcsso Dtire. Sutc llr), l'(,tr l,strd(rdel(. lrlinidfl 33il)'1
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@. Compositioo and distribution of event calendar placement tequests
. Distribute me& pitches
. Follow up and cootdinat€ media requests
. Distribute media rcleases to local and non-local media
. On-site event management and media relations
. Manage media contact list
. Monitot editorial calendan

Lori Veidn Dirtctor of Crcativc Contcnt
. Composition of media releases
. Composition of blog posts
. Composition of event calendar requests
. Composition of op-ed articlcs
. Composition of keyword teports
. Composition of website copy
. Composition of video scripts

Jessica Chcslcr, Digitd Media Manager
' Manage all social media pages
. Compositioo of social media content
. Disttibute content actoss all social media platforms

' Devise ceative concepts to continually grow fans and followers
. Oryanize pay per click and digital advetising campaigns

(imcrpnral (irrrmruricari,,rrs | ry..p{2gs13fl.gq1p I (9:+; ;';2-,;'a,
9(t1 ltrUrcssD Dtirc. SuiL( ll(). tj(,r' l^rdcrdal(. l,k, da l3lt).+
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Amy Goldber& Dlgitd Mcdia Analyst
. Compile monthly social media and PR reports
o Compile quanetly Google analpics repotts

' Conduct SEO research peraining to key word relevancy
. Manage websitc updates
. Research web and print advertising oppomnities
. Conduct and analyze market reseatch

David Roth. Director of Gtaphic Design & Layout
. Design and develop all ptinted and web-based materials
. Create custom presentations
. Create special high tesolution 6les

(:oncq)ruxl ()xnm(nicatt'nr I ltl&a0dllqud.rl,ut ,9':1) t:'2-l!-'54
i.)111 Prrl$csso l)rirc. Suire flt), Iirrt Laucl:ttlalt. lrlotida 3331)1
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3.3.6.2 Referencee

Referencc #1
Client Ft. Lauderdale Transit Managcmcnt Asso&tion a/k/a Suo Trolley
Contact Robyn Chiatelli Executive Directot (954) 49+9680 | rchiar elli@surrtrollcv.conr
Description of Services: Rcteincd to provide ongoing monthly matketing and public
telations services including development of promotional materials, awareness campaigns,
social media management and engagement, media telations and crises managemenL

Reference #2
Client: Victory Living Progams
Contact Bobbi Wigand, Executive Directot (954) 676-107 4
Description of Services: Reained to managc a $25k tcbranding campaigo consisting of IMC
PIan composition and implementation, website redesign, promotiond video ptoduction,
dwelopment of printed promotional matetials and progtam aurateness initiatives.

Reference #3
Client: Btoward MPO
Contact Greg Stuart (954) 876-0033 | stuartg@browatdmpo.org
Description of Senrices: Retaincd to mainain dl social media platforms @acebook, Twittet,
Instagtam). Cut montlrly ad bufuetby 4/5 and increased followets by more than2kinl6
months.

Reference #4
Clieoc North Beach Village Resort
Contact: Christine Sposa, VP of Operatioos | (954) 899-7899 | Csposa@nbvresons.com
l-\escriotion ofServices: Ptovide comprehensive branding, marketing and public relations
serrices fot 17 hotel reson properties. Responsible for opening the North Beach Village
Design Center and securing more than f 15k in media placements.

Refetencc #5
Clienc Coral Springs Muse"m of Art in parmership with the City of Coral Springs
Contacr Julia Andrews (954) 340-5000 | ianclrervs@coralsprings.o8
Dcscriptioo of Services: Retained to manage and providc public dations and ma*eting
services.

{lrrncgurl (ir:n:rronir:ation* | wuv.pdrtoward.com | (t'11) ;]2-fia4
,{r, ProAreas., l)n\o. Suirc f1r), Ti)ft i- rderdale. Florirla ll]it).1
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3.3.7 TAB 6: PRICING OF SERVICES / PAYMENT TERMS

3.3.7.1 Pricing breakdown is atached. Budget is based upon the City's FY 2017 budget of
f36k for Marketing & PR Scrvices. Fees on both an annud aod monthly basis ate displayed

on the attached Cost Estimete Breakdown

3.3.7,2 Yes, we ate willing to accept payment vie the City's P-Card.

(:oocepiual (:onunulicrrtionr | $g;g1,pd8]!|4ld4qE | (r:,.1) r32-l)?54

9l ll l'r)Erciio Ddtc. Suir e f 1l l, l i,rt l-Irudcdale. t k)rida l33t )4
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City of Wilton ManoR - Marketing/Public Relatlons Services

Fee Breakdown RFP 2015-11

Task Consultant/Dlsclpline Hours Hourlv Rate Total Fee

Develop/Implement StrateSlc PR & Marketlng Plans /Sponsorshlp Campalgns
Senior Project Manager
Public Relations Manager
Content Strategist
Digital Media Manager
Digital Media Aanalyst
Graphic Designer
Sub-Total 18,300

Social Medla / SEO / Web Updates/Repordng

96
t20
60

t2

7S

65
55
45
35
50

$

$

$

$

$

$

,

$

$

$

$

$

$

7,200
7,800
3,300

Print Materials / Vldeo Scrlpts
Senior Proiect Manager
Public Relations Manager
Content Strategist
Digiul Media Manager
Digial Media Aanalyst
Graphic Designer
Sub-Total

Senior Project Manager
Public Relations Manager
Content Sffategist
Digital Media Manager
Digital Media Aanalyst
Graphic Designer
Sub-Total

144
48
L2

$

$

$

$

$

$

75
65
55
45
35
50

$

$

$

$
$

$

,

6,480
1,680

600
9,660

900

$

$

$

$

$

$

7S

65
55
45
35
50

$

$

$

$

$

$

s

1,800

330

3,000
5,130

6

60

$ 33,090Toul Hourc/Year s82

$

$

$

2,500
400

35,990
5 2,757.50

Media Release Distribution Service (Flat FeeJ

Social Media Ad Campaigns
TOTAL CONTRACT ESTIMATE

llonthly Retalner (excludes medla dlstlbu,lon lec and soc-lal medla canPalgns)

www.prbroward.com
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Title:

ATTACHMEI{TA

NON-DISCRIMI NATION AFFIDAVIT

l, the undersigned, hereby duly sworn, depose and say that the organizatlon or business entity
represented herein shall not discriminate agalnst any person in its operations, activities or delivery
of services under any agreement it enters into with the City of Wllton Manors. The same shall
affirmatively comply with all appllcable provislons of federal, state and local equal employment laws
and shall not engage ln or commit any discrlminatory practice against any person based on race, age,
religion, color, gender, sexual orientatlon, national origln, marital status, physical or mental disability,
political affiliation or any other factor which cannot be lawfully used as a basis for service delivery.

It is the policy of the City of Wilton Manors that Mlnorlty/Women - Owned Buslness Enterprises
(MWBE) shall have the maximum opportunity to participate in all contracts. The City of Wilton Manors
will accept MWBE certifications from Broward County and any State of Florida certification.

Further, City Code Section 2-269 regulres that all contractin8 agencies of the City, or any department
thereof, acting for or on behalf of the City, shall include in all contracts and property contracts
hereinafter executed or amended in any manner or as to any portion thereof, a provision obligating the
contractor not to unlawfully discriminate (as proscribed by federal, state, county, or other local law) on
the basis of the fact or perception of a person's race, color, creed, religion, national origin, ancestry,
age above the age of 21, sexual orientation, gender identity or expression, marital status, pregnancy,
familial status, veterans status, political affiliation, or physical or mental disability and such person's
association with members of classes protected under this chapter or in retaliation for or opposition to
any practices forbidden under this chapter against any employee of any City employee working with,
or applicant for employment with such contractor and shall require such contractor to include a

similar provision in all subcontracts executed or amended there under.

By

\4
.*

Prei, druu\
STATE OF FLOEDA

coUNTYor *o-co@D

{ c"o
Sworn to

Q-\L T.
and subscribed before me this
\eneFJ a aay ot 2016, by

Si8nature of Notary Public

L-,--Produced ldentifi cation--ErDu
_ Personally known, or

Plllt a Romnl8
ioLry Prilh . 8l{r ot flortdt

Colrlrl$too , ,t e 00A
I, Cq i. Etrtrn Il t!,2@0
lqftd ttrolla illloor ildr, turn.

Type of lD Produced
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ATTACHMENT B

l, the undersigned, hereby duly sworn, depose and say that the organization or business entity
represented hereln shall abide by the provlslons of the City of Wilton Manors Code Section 2-268(v) in
any activities or delivery of services under any agreement it enters into with the City of Wilton Manors.

The City of Wilton Manors Code Section 2-258(vl (see attached), establishes a Domestic Partner Benefits

Requirement as described below:
'Domestic Portner Eenefits Requirement meons o requlrement for CW Contructots to

provide equol benefits lor Domestic Portners, Controctors with fiive (5) ot more employees

controcting with the clry, ln on omount ol $20,0(n or more ("covered controds"), shdll provide

benefits to Domestic Portnerc of lts employees on the same hosis os tt ptovides benetits to the
spouses of employees ond/or the dependents ol the spouses of employees. A Domestic
Portnership Certlficotlon Form will be included ln oll competltlve sollcltotlons ond by virtue ol the
execution of the Domestic Partnership Certilicatlon Form, the contractor will certify whether it
complies with the Domestlc Portner Eendtts Requirement,"

Pc<artoer\

oi--S-]_\Y ,20t6

Company: c\: o(-, \ (brr"rr".+rc*etr\

STATE OF FLO

COUNTY OF

_ Personally known, or
t -.-Produced ldentification--F\sr-

I

Signature of Notary Public

PAUIA ROETSIS

llotry Pl.lk ' Statr ol floridt
Colrx ttloo , tt 911592

, Conm. Erp&.r Ul' 15,2020
0006.d lirotl{i lt on,lldr,lrrn

Typ€ of lD Produced

DOMESTIC PARTNERSHIP CERTIFICATION FORM

By:

11

Title:

sworn, to and subscribed before me tnrs-[h aav

uy t-q..rele- f- (\e.nekqrr

r.r,iffi
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clw oF wlIToN MANoRs, FLORTDA

oRDINANCE NO. 2013 - 0013

(Excerpt - Section 3, "Domestic Partner Benefits Requirement,,)

Effective October l, 2013

Section 3: Section 2-268 of the Code of Ordinances is amended by creating Subsection

(v) as follows:

Section 2-268(vl.

L. For purposes of this Section. the followine definitions shall aoplv:

Domestic Portnershall mean anv two (21 adults of the same or oooosite sex. who have

resistered as domestic oartners wlth Broward Countv, or anv other iurisdiction with a domestic partner

reeistrv pursuant to state or local law authorizine such resistration. or with an internal registrv

maintained bv the emplover of at least one (11 of the domestic partners. A Contractor (as hereinafter

definedl mav institute an internal reeistrv to allow for the orovision of eoual beneflts to emolovees with

a domestic partner who does not reeister their partnershios pursuant to a sovernmental bodv

authorizine such reelstration, or who are located in a iurisdiction where no such eovernmental domestic

partnership reeistrv exists. A Contractor that institutes such reeistrv shall not imoose criteria for

registration that are more stringent than those required for domestic partnership registration bv

Broward Countv, Florida.

Cosh eouivolent shall mean the amount of monev paid to an emplovee with a Domestic Partner

in lieu of oroviding benefits to the emolovee'E Domestic Partner. The cash eouivalent is equal to the

emplover's direct exoense of oroviding benefits to an emolovee for his or her spouse.

Comoetent to controct shall mean the two partners are mentallv competent to contract.

Dependent shall mean a person who lives within the household of a domestic partnershio and is:



MarketinS and Public Relataons Consuhing SeNices RFP # 2016-11

(1) A biolocical child or ado child of a domestic D a rtner: or

(2) A deoendent as defined under IRS requlations: or

(3) A ward of a domestic oartner as determined in a suardianshio proceeding.

Domestic Partner Beneflts Reoulrement means a reouirement for Citv Contractors to provide

eoual benefits for Domestic Partners. Contractors with five (5) or more emplovees contractinE with the

Citv, ln an amount of S20,fi[ or more ("Covered Contracts"), shall orovide benefits to Domestic

rt r t

Eoual Benefits means the eoualitv of benefits between emplovees with spouses and/or

dependents of spouses and emplovees with Domestic Partners and/or dependents of Domestic

Partners, and/or between spouses of emplovees and/or dependents of spouses and Domestic Partners

of emplovees and/or dependents of Domestic Partners.

2. Eoual Benerlts Reouhements.

A. All solicitations for Covered Contracts which are advertised shall include the

reoulrement to orovide eoual benefits in the procurement soecifications.

B. As part ofthe solicitation resoonse, the Contractor shall certifv that the Contractor:

1. Currentlv comolies with the conditions ofthis Section; or

2. Will comolv with the conditions of this Section at tlme of contract award: or

3
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4. Does not need to comolv with the conditions of this Section because of

allowable exemotion.

The certification shall be in writine and s bv an authorized officer of the Contractor

4, Exception and Waiver, The provisions ofthis Section shall notapplvwhere;

charitable or educational institution or orsanization operated, suoervised or controlled

C. The Contractor is a governmental entitv.

E. The Covered Contract is neces sarv to resoond to an emercencv.

3.

a.

deoendents of emplovee's soouse.

B. The Contractor is a religious orsanization, association, societv or anv non-orofit

bv or in coniunction with, a reliEious oreanization, association or socieW.

D. The Contract is for the sale or lease of prooertv.

F. The orovisions of this Section would violate erant requirements.

G. The Contractor orovides an emDlovee the cash equivalent of benefits because the

Contractor ls unable to provide benefits to emplovees' Domestic Partners despite

makinp reasonable efforts to orovlde them.

H. Upon a maioriw vote, the Citv commission mav waive compliance of this Section
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under the following circumstances:

1. Where onlv one (1) solicitation response is received:

2. where more than one (1) sollcitation oonse is received. but the solicitation

ofthis Section: or

3. Where the cost of the Bid. as submltted bv the lowest resoonsive bidder which

comolies with the reouirements of this Section. would be at least five percent (5%)

ereater than the lowest responsive bid submltted bv the bidder which does not complv

with the reouirements of this Sectlon but would otherwise have been responsive if

soecifications.

assurances that the Contractor will orovi benefits to emoloveeJ oomestie Partners

in Fiscal Year 2014.

5. Grandfather. lt is the intention of the City Commission that Contractors with existing contracts

with the City be exempt from the application of this Ordinance until such contracts are renewed or

amended.
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ATTACHMENT C

NON-DEBARMENT AFFIDAVIT

Lgrrio f"te-q\o,-^- Being first duly sworn, deposes and says that:

PaEe 1. ol 2

He is$35\deA- of he Proposer ("Respondenf') that has

submitted the attached Proposal. By offering a submission to this RFP, the Respondent certifies and
affirms thet to the best of his/her knowledge and belief, that:

1.The Respondent is not presently debarred, suspended, proposed for debarment, declared ineligible, or
voluntarily excluded from participation in any transaction of any Federal, state or local a8ency; and

2. The Respondent has not within a three-year period preceding this proposal been convicted of or had

a civiljudgment rendered against them for commission of fraud or a criminal offense in connection with
obtaining, attempting to obtain, or performing a public (Federal, State or local) transaction or contract
under a transaction; violation of Federal or State antitrust statutes or commission of embezzlement,
theft, forgery, bribery, falsification or destruction of records; making false statements; or receiving

stolen property; and

3. The Respondent is not presently indicted for or otherwise criminally or civilly charged by a

governmental entity (Federal, State or local) with commission of any of the offenses enumerated in
paragraph 2 of this affidavit; and

4. The Respondent has not within a three-year period preceding this proposal had one or more public

transactions(Federal, State or local) terminated for cause or default; and

5. The Respondent will submit a revised Debarment Affidavit immediately if the status changes.

lf the Respondent cannot certify that he/she is not debarred, he/she shall provide an explanation with
this submittal. An explanation will not necessarily result in denial of particlpatlon in a contract. Failure

to submit a debarment affidavit will disqualify the contractor from the award of any contract.

Check here if an explanation is attached to this affidavit.
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By

NOTARY'S SEAt:

P'aE 2of 2

Print Name: l- 6ar'tte- Mne+n-\o-t-

Title Q'"es i de-r'\
Date:7\z\tto

STATE OF FLORIDA }

COUNTY OF BROWARD }

'..,l'{^
.The foregoing Asreement was acknowledged before me this I day ot JO \\-{ .2616,5,
Egdj-$oegllvho has affirmed that he/she has been.iltaauthoriill;;;[utelhe above
do.rr"r,t. tl"7.h" i. personally known to me or has produced HSL as identification.

NOTARY PUBLIC, F FLORIDA

S
Name of Acknowledger, typed, printed, or stamp€d

PAUTA titluttt I s
l{olary Pubtac , Stttt ol florlot

Commilrloo , fF g7t5g?
ll, Cmm. Eplr.r lrr t!. 2020
8od.d il.tloo{ ldl, 

^tm.

:l

,,ffi-
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ATTACHMENT D

DRUG-FREE WORKPLACE CERTIF!CATION

Preference must be Biven to vendors submitting a certification with their bid/proposal certifying they
have a drug-free workplace in accordance with Section 2A7.O87, Flotlda Statutes. This requirement
affects all public entities of the State and becomes effective January 1, 1991. The special condition is as
follows:

IDENTICAL TIE BIDS - Preference shall be given to businesses with drug-free workplace programs.
Whenever two or more bids which are equal with respect to price, quality, and service are received by
the State or by any political subdivision for the procurement of commodities or contractual services, a

bid received from a business that certifies that it has implemented a drug-free workplace program shall

be given preference in the award process. Established procedures for processing tie bids will be followed
if none of the tied vendors have a drug-free workplace proSram, a business shall:

1) Publish a statement notifying employees that the unlawful manufacture, distribution,
dispensing, possession, or use of a controlled substance is prohibited in the workplace and

specifying the actions that will be taken against employees for violations of such prohibition.

2) lnform employees about the dangers of drug abuse in the workplace, the business's policy of
maintaining a drug-free workplace, any available drug counseling, rehabilitation, and employee
assistance programs, and the penalties that may be imposed upon employees for drug abuse

violations.

3) Give each employee engaBed in providing the commodities or contractual services that are

under bid a copy of the statement specified in subsection (1).

4) ln the statement specified in subsection (1), notify the employees that, as a condition of working
on the commodities or contractual services that are under bid, the employee will abide by the
terms of the statement and will notify the employer of any conviction of, or plea of guilty or
nolo contendere to, any violation of chapter 893 or of any controlled substance law of the
United States or any state, for a violation occurring in the workplace no later than five (5) days

after such conviction.

5) lmpose a sanction on, or require the satisfactory participation in a drug abuse assistance or
rehabilitation program if such is available in the employee's community, by any employee who is

so convicted.

6) Make a good faith effort to continue to maintain a drug-free workplace through implementation

of this section.

As the person authorized to sign the statement, I certify that this firm complies fully with the above

reouirements. 
L̂C'\$e \-c'\ (c\,.r.bs c \

COMPANY NAME \--,I+
VENDOR.S SIGNATURE

Must be ex€cuted and returned with attached proposalto be consldered.
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ATTACHMEI{T E

NON.COTTUSIVE AFFIDAVIT

(r) He/she is the \.<*,ao^I. (Owner, Partner, Officer, Representative or Agent) of
e Proposer that has submitted the attached Proposal;

(4) Neither the said Proposer nor any of its officers, partnert ownert atents, representatives, employees or
parties in interest, including this affiant, have ln any way colluded, conspired, connived or agreed, direcuy or indiredly,
with any other Proposer, firm, or person to submit a colluslr€ or sham Proposal in connection with the Work for
which the attached Proposal has been submltted; or to refraln from proposing in connection with such Work; or
have in any mannet directly or indirectly, sought by a&eement or collusion, or communlcation, or conferenc€ with
any Proposer, firm, or person to fix the price or prices ln the attached proposal or of any other Proposer, or to
fix any overhead, profit, or cost elements of the Proposal price or the Proposal price of any other Proposer,
orto secure trough any collusion, conspiracy, connivance, or unlaMul agreement any adyantage against
(Reclplent), or any person interested ln the proposed Work;

(5) The price or prices quoted in the attached Proposal are fair and proper and are not tainted by any collusion,
conspiracy, connivancg or unlawful agreement on the part of the Proposer or any other of its agents,
representativet ownerl employees or parties in interest, including this atfiant.

By:

r,,,".'Ps <rs'i clg6)r
Company: C.r*

STATE OF F

COUNTY OF

Gn^r.qr.\qr|("F\

sworn, to and subs€rlbed before me this-ild., o,
-T\Y

,2076,\
b e-,

_ Personallv known, or

]

Slgnature of Notary Public

\.,- Prodq($etincation prulr nogtnrs
Ptollc . St.lt o,0hry F lorldt

5S2
Corr

2020
)r Itto,ihtry

_ belngflrst dulysworn deposesand says that:

(2) He/she is fully informed respecting the preparation and contents of the attached Proposal and of all pertinent

circumstances respecting sudr Proposal;

{3) Such Proposa I is genuine and is not a collusive or sham Proposal;

stateor 
p\c{^Aa_ 

)

countyor$Qcr<lo$\)l

ffi Commr!3ron lr 9rt
IrDr,ar ilar 15,

Type of lD Produced





GONCE.T OP lD: AN

--.ACORD'
\-/ GERTIFICATE OF LIABILITY INSURANCE

DATE (Tf,DD'YYYY}

08111/2015

THIS CERTIFICATE 13 ISSUED AS A TATTER OF INFORTATION OilLY AND CONFERS NO RIGHTS UPOI.I THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRTATIVELY OR NEGATIVELY Ai'END, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. TH|S CERTTFTCATE OF TNSURANCE DOES NOT CONSTTTUTE A CONTRACT BETWEEN THE TSSUTNG INSURER(S), AUTHORIZED
REPRESET{TATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER,

IIf,PORTANT: lf the certlllcrte holder le an ADDITIONAL INSURED, the pollcy(les) mult be endoeed. lf SUBROGAilON E WAIVED, aubJect to
the torm! and condltlonr of the pollcy, certiln pollcloa may requirc an endorternont. A statomont on thls certlllcate doe! not conier rlght8 to tho
codmcab holder ln lieu of euch endoruemen(e).

PROOUCER
illDW lnsurance Grouo lnc
362 Minorca Ave
Coral Gablec, FL 33134
Strateglc Buslness Unit

Annmarie
iI3- 

*"1 
=,", 

305-398{865

[{8URER(81 AFFORDTNG COVERAGE NAIC il

titSUrRER A : tount v.mon Fi'. ln. co 26522
II{3URED Concoptual Communicatlons, LLC

Laurle tcnekou
714 SW l2th Ave
Ft. Lauderdale, FL 33312

INSURER B ;

INSURER C :

INSURER D:

INSIJRER E:

IT{SURER F :

CERTIFICATE NUMBER: REVISION NUMBER:
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOO
INDICATED. NOTWITHSTANOING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WTH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN. THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO AI.L THE TERMS.
EXCLUSIONSAND CONDITIONS OF SUCH POLICIES. LIMITS SHOW{ MAY HAVE BEEN REDUCED BY PAID CI.AIMS,

wPE OF rirsuRAt{Cl FOLICY NUTBER UfITS

EACH OCCURRENCE 1,000,000$
EU
r[,en&) s 50,000

MED EXP (Any one o€rson) $ 5,00(

PERSOML & ADV INJURY 1,000,000I
GENERAL AGGREGATE r 2'000'llll0

PRODUCTS. COMP/OP AGG 1,000,000t

A

GEN'L AGGREGATE LIMITAPPLIES PER:

xCLAIMS-MADE OCCUR

LOC

OENERAL L]AEILITY

x GENERAL LlqBILITY x H8P25507838 08fi012015 08/10/2016

$

$

BOULY INJURY (Pcr pcmn) $

BODILY INJURY (Par a6u€nt) s

$

AUTOIITOBILE LIAEILITY

HIREO AUTOS

SCHEDULEDALL O\M{ED
AUTOS AUTOS

NONOWIIED
AUTOS

ANY AUTO

$

EACH OCCURRENCE $
UUBRELLA LIAB

EXCESS LIAE

OCCUR

CLAIMS.T'ADE AGGREGATE $

DED RETENTION $ $
I WC STATU-
IToRY I IMITS

IOTH.
IFR

E.L. EACH ACCIDENT 5

E.L. DISEASE - EA EMPLOYET t

UIORKERS COMPENSATION
AT{D E'IPLOYERS' LIABILITY
ANY PROPRIETORYPARTNER/EXECUTIVE
OFFICERN,IEMBER EXCLUDED?
(t.nd.tory ln l{Hl
It v*. daBslbe undrr
DESCRIPTION OF oPERATIoNS b€Iolv

Y,l{tl N/A

E.L. DISEASE - POLICY LIMIT s

DEICRIPTEIIOFOFEIIATIOiaTLOCAnON!TVEHICLE! ntrrchACORDlo't,Addluon lR.mrlcEctrodsb,llmonrpecobrrqulndl
Certificrte holder ia ligtod ag additional inrured rittr realnct to grnorel
liabllity.

SHOULD Al{Y OF THE ABOVE DESCRIBED POLICIES BE CAI{CELLED BEFORE
THE EXPIRATIOI{ DATE THEREOF, NOICE WLL AE DELIVERED 11{

ACCORDAT{CE WITH THE POLICY PROVISIOITIS.
The Clty of tUllton tanors
Attn: Lelgh Ann Hendercon
Assistant Glty Manger
2020 Wllton Drlve
Wlton lf,anorl, FL 33305
I wM*

AUTHORIZED REPRESEI{TATUE

o 1988-2010 ACORD
The AGORD n me end logo are isglsterad merks of ACORDACORD 25 (20t0r05)

TION. Al! rights resewed.

3054444980

UOMEINEU SINSLE LIMIT



Worketst Compeasadon Pruposal
telth

Etr{onl Casuaily Inswance Conpary
A mcmber conpony of Ilrc Ha$ord

7ft/2016- 7/6D017

Port I - Work€rrr Componsetlor Insuralcc (Covcrlgc A rnd q

SlEtutory Covcrage as prcvldcd by tho following ststes:

Flodda
CovcraSe includ€s Medical and lpss oflncome Bcncfits for injuries arising out ofa work rclated injury.

1. PL orrncrs/oflicers are oGluded.

Unrploycrs Lixbility lrsnrxnc(
(CoYcrxge B)

I'll.l II

Bodily Injury By Accldcnt

Bodily lqiury By Dke!.
Bodily lqiury By Dis€ale

Ralhrg htformatlon:

State: Florida

Location Address:

$

$
$

100,m0 Esoh Assldqt
500,000 Pollcy Llmlt
100,000 Esch Bnployec

Locadon: 0l

901 Pm$lcro Dr St! 210
Fort LBudcdalo, FL 33304

C lxsr
Corlc

l)| cmiurr llitsis
(Rxlc pcrSlll0 lll

Erposrrlc)
Ilt tcDesrripti'ln

8El0 Clerical Ofric.! Bmployccs }bc

Slale R.cap:

.23 t50,000 $ 345.00

.0200

345.00
345.00
200.00
30.00

Total Cl03s Prcrnfun
Total Eltimsted Annual st ndrd PrGmiurr
hpense Constant 0900
Tanoriln (9740) 150P00
Total Eltimslcd Affflal Premlun

g

$
D

s

-57r.00-
PrqtrlurD is bascd or rn ccllrnatcd payroll and $bj€ct b unurl ludil
At lhc lnccption ofths pollcy pnlod our !lmr& show lhat you havo anployeB locotcd In tho following

$at8s:
Flodda

Ifyou havc employcos $/orkint lo sny othlf !tdE3, ph0sc nodry oul offcc immediatcly.

McItt and Ereclcncc Mo& 8re tqttatlvo lnd $rbjeot b final cllclrlation.

2

C

[,iIlrils nl lnslllirnco

(-hss l'r'cotiltol



GiEICcl" Declarations Page
This b e doEcription ot your cov.llga-

Plsase rctah lor ypur rccord8.

Pollcy N u mbe c 4217 47 $7 -97
Goverage Period:
07 -12-16 through 01 -12-17
'12:0.l a.m. haal 0m€ at th€ addrc€a ot the named lrBurcd

Endorsement Effective: 07 -'12-16

Tel: 1-800€41-3000

gelco.corn
GOVERNMENT EMPLOYEES INSURANCE coMPAtrlY
Ono GEICO Centor
Macon, GA 3129S0001

Dete lssued: July 4, 2016

LAURIE I MENEKOU
714 SW 12TH AVE
FT LAUDERDALE FL 33312.2423

Email Address: LMENEKOU@GMAIL.COM

Named lnsured

Laurie I l\renekou

Additional Drivers

None

Vehicle Vehicle Location Finance companv/
Lienholdel

I 2010 Nissan Murano JN8AZI MU1AW005143 Ft Laudordale FL 33312 Nissan Motor Accoptance

coveraoes' Lamits and/or Deductibles Vehicle'l

Bodily lnjury Liability
Eech Person/Each Occunence $500,000/$1mil $404.70

Property Damage Liability $500,000 $144.70

vtN

P9P9l9l llitrv lroj9sigl . ..
Uninsured Motorisuslack€d
Each Person/Each OccurrencB

corPlglt91,:i,9
Collision

Rental Reimbursement

Non-Ded/lnsd&Rel

$500,000/$1mil

oCoo o"o
$500 Ded

$153.20

$204.40

s54.40

$r zo io
S30 Per Da*.s0oo 

Mix

g

?i,

3

I

Mechanical Breakdown $250 Ded $80.00

Tot l Six Morth Premium

rcoverage applios whelD a pr€mium or $0.00 is shown for I vehicle.

9l,236.10

lf you elect to pay your promium in installments, you may be subjed to an additional f6o for eech installment. The fee
amount will ba shown on your billlng stat€ments and is subjod to change.

T-2

oEC_PAGE (0314) (Pago 1 ol2)
Continued on Back

Policy Ch.nge Page 5 of 12

$16.s0



FLORIDA

BR$AARD.. 
COUNTY

OFFICE OF ECONOTIIIC AND SMALL BUSINESS DEVELoPMENT
Govemmental C6nler Annex
1 15 S. Andr€ws Avonue, Room A680 . Fort Laudordelo, Flodda tr1901
95/t€57€4OO . FAX 954.357-s6zt . TTY 954-357-5864

December 1,2015

Ma. Laurle Menekou
CONCEPTUAL COITIMUNICATIONS, LLC
714 SW r2rh AVE
Fort Lauderdale, FL 33tt12

ANNIVERSARY DATE - Annually, on December 1.t

Dear Ms. Menekou:

Broward county is pleased to announce that conceptual communicatione, LLC has been
certified as a Disadvantaged Bueiness Enterprlee [DBE] and as an Airport concessione
Disadvantaged Buginese Entcrprilc (AGDBE) in Florida, under a unifiod cenification
Program [UCP] in accldance with 49 CFR, PARTS 26 and 23.

DBE/ACDBE certification continues f rom your anniversary date, but is contingent upon
Conceptual Communications, LLC renewing its eligibility annually through this office, Otfice of
Economic and small Business Development (OESBD). oEsBD will notity you in advance of
your obligation to provide continuing eligibility documents; however, to assure continued
certification is your responsibility. Failure to continue your eligibility will result in immediate action
to decertity Conceptual Cornmunications, LLC as a DBUACDBE.

Conceptual Communications, LLC will be listed in Florida's Buciness Directory which can be
accessed via the intemet, at
http://www3b.dot,state.il.us/EoualOpoortunitvofficeBusinessDirectorv/.

As long as Conceptual Communications, LLC is list€d in the Florida Business Directory, it is
considered eligible to bid throughout the state under the assigned NAICS.

DBE/ACDBE Certification is subject to actions by govemmental agencies impac,ting the
disadvantaged status of Conceptual Communications, LLC.

DBE/ACDBE c€rtification is NOT a guarantee of wo*, bul enables Conceptual Communications,
LLC to compete for, and perform, contracl work on all USDOT Federal Aid (FAA, FTA and
FHWA) prolects in Florida as a DBUACDBE contractor, sub-contractor, consultant, sub-
consultant or material supplief.

Broward County Boad ol Courty CommlsConers
M6rk D. 8og€n . Eeoln Fun' 0!b V.C. l-loln€.. . M6.dn oavid Klr. ChF LaMraoa . Siecy BhE . Tlm Bl,en . Bsrbsre Sltciel. Loli W.xhr

wfr.browrrd.org



Ilecember 1, 2015

lf, at any time, there is a material change in Conceptual Communications, LLC, including, but
not limitod to, ownership, officers, direc{ors, scope of work being performed, daily operations,
affiliations with other businesses or individuals or physical location of Conceptual
Communicalions, LLC, you must notify OESBD, in writing, without delay. Notification should
indude supporting documentation. You will receive acknowledgement and confirmation of
continued eligibility, if applicable after notification of changes.

Conceptual Communications, LLC may compete for, and perform, work on all USDOT Federal
Aid proiects throughout Florida, receiving DBE/ACDBE credil consistent wilh 49 CFR pans 26
and 23 for work pedormed in the following areas:

NAICS CODE: 541613 Marlreting Consulting Services
NAICS CODE: 541820 Public Relations Agencies
NAICS CODE: 541430 Graphlc Design Seruices

Please leel free to contact OESBD for any questions or concerns pertaining to your DBE/ACDBE
certification. Our telephone number is (954) 357-6400; our fax number is (954) 357-5674.

S ly

Chris tkinson, Assistant Director
Office ol Economic and Small Business Development

2

Re: Conceptual Communicatlons, LLC



B RD
NTY

Cert Agency: BCCBE SBE
ANNIVERSAFY DATE: lllarch 6th

Brov{ad County Boad ol County Comml88l0n8!8
Mark D. Bog€n . B€am Fun . Oel€ V.C. Holn... . Mertln Oavld Klar. Ch{r t Uerca. Shcy nlfl.r . Tlm Fyan . BsrbeE Sh.iel. Lol. We)der

vflrw.brcwad.or!

OFFICE OF ECONOTIIC AND SMALL BUSINESS DEVELOPiIENT
Gowrnmental Centcr Annax
'115 S. Atdreu/6 Avonue, Boom A88O . Fort Lsud8rdals, Flori& 33301
954-3576400 o FAX 95'1-357-5674. TTY 954-357-5664

March 6, 2015

Ms. Laurle Menekou
COilCEPTUAL GOMIUUNICATIONS, LLC
714 S1 / 12$ Avenu€
Forl Lauderdale, Florida 33312

Dear Ms. M€nekou:

The Broward County Offlcs of Economic and Small Business Dovolopmont (OESBD) ls ploas€d lo award
your company celtlficaflon as a County Buslness Enterprlsc and Small Burlne$ Enterprlle. Your fim
ls now €llglble to partlclpate ln lh€ Offlco of Economic and Small Buslnsss D€velopment programs.

Your CBE and SBE certlflcatlon ls contlnuous, but Is conllng€nt upon your fim verttying annually lts
sllglbillty ln each ol the two programs. Each ysar, on the annlversary of the date you wero awarded
c€nlflcatlon, you musl submtt to the Offlce of Economlc and Small Buslness Development a Porsonal Net
Worth Worksheet, a copy of the pr€vlous yeads Buslness Tax Retum, coples ol tho cunent professlonal
liconsas, and County and local buslness tax rec€lpts. As a courtesy, OESBD wlll notlfy you ln advanc€ of
your obllgatlon to provldo lh€ contlnulng ellglblllty documenls. Howewr, the responslbility to assure
conflnued cerllllcatlon ls yours.

To rsview curr€nl Broward County Govemmonl bld opporlunitl€s vlsit:
htto://www.broward.oro/purchasino/currentsollcitatlons. Bld opportunltles ov€r $3,500 will b€ advsrtissd to
vondors via email. Pl€ase k€€p both ths Purchaslng Dlvlslon glglthe Otflce of Economlc and Small
Business O€volopmant apprisBd of your currenl e-mail addr€ss.

Your primary csrtlflcation group is: Contract Sorvlcas. This is also how your llstlng ln our dlrectory wlll
read. You may access your flrm's llsting by visiting the Offlce of Economic and Small Business
Developmonl Dlr€ctory, located the lntemet at:

. Click on 'C€rtlfied Firm Directonf.

Your fim may compete for, and p€rform work on Broward County prolects in the following ar€as:

NAICS CODE: s41430, 541013, 541820

We look fon^,ard to working wilh you lo achleve greater opportuniti€s for your buslness through county
procur€ment.

Chris Atkinson, Assistant Dirsctor
Office ol Economic and Small Business Developm€nt

FLOBIDA



c
O{fice of Economic and

Sma[ Business Development
Gov€rnmental Center Amex
I l5 S. Andrews Avenue, Room 4680 . Fort Laud€rdale, Florida 33301 . 954-357-6400 . FAX 954-357-5674. TTY 954-357-5664

Thfs Certfficate is AwardB,d to

CONCEPTUAL COMMUNICATTONS, LLC

As set forth in lhe Broward Counq/ Business
Opportudty Acr of2012, the certification requirerneEts
have been met for:

Cornty Business Enterprise
Srnall Business Enbrprise
Anniversary Date: March 6h

AuthorizEd R.Fls€datiY.

'Ih. omc. ofE onomic 6nd Smsll Busitrcss D.velopmcnt must be notif.d wilhin 30 days ofany msr..ial chsoSca in thc businds which mly ,frc.t ownErEhip rnd control.
Failuc to do so may rEult ir thc Evo..tioD ofthis crdiff@& and/or imposition ofothcr sr,lcrioo3.

A Sewice o, th€ Brotvaad County Borrd ot Counq ComDb3loner.
wtx.bromrd-dlLrs'rrllbu.ln r.

(JUN I
FLO t I oa



ffiIRs?fiffi'il31^-]l',ffif#'
crrrcINNATr OH 4599 9-0023

CONCEPruA! CSIMT'NICATIONS IJJ
I.AI'RfE I UMCEKOU SOLE MBR
809 S!{ 14TH TBR
FT IAI'DERDAIJ, FT, 33312

Date of this notice3 11-08-2012

ErnpLoyer rdentif ication Nunber :
46-1355995

Fom: SS-4

Nunber of thia notice: CP 575 c

Fo! asaiBtarce you nay calt uB at3
L-800-829-4933

IF TOU TIRITE, ATTACH THE
STI'B AT TIIE END OT THIS NO4ICE.

lIE ASSIGNED YOU AI,I EMPLOYER IDENTII'ICATION NI.,MBER

Thank you for applying for an BE)loyer Identification Nunber (EIN). we assigned you
EIN 46-1355995. This EIN wiU identify you, your busineas accor.rnta, tar returns, and
docurEnt8, even if you have no employeeB. Please keep this notice in your permarent
recordE .

vJhen filing tax docutenta, palzrEnts, and related correspondence. it ig very inportant
that l,ou uae your EIN and cqnplete narE and addreas exactly as shohrn above. Any variation
may cause a delay in proce8sing, reault in incorrect iaforuration in your account, or even
cause you to be as6j.gned nore thar one EIN. If the information is not correct aa ahc,hrn
above, please nal€ the correction using the attached tear off Etub ard return it to us,

A ljlrLited liability cqnpany (LLc) may file Form 8832, Entity classlfication Election,
and elect to be claasified as an aaaociation taxable as a corlrcration. rf the IJ,c i8
eligible to be treated as a corporatidr that steets cerbain test8 and it will be electing s
co4)oration statu6, it mu8t tillt€Iy file Forn 2553, Elecxion by a snaJ,f Buaineas
co4)oration. The LL wiII be tleated as a corPoration as of the effective date of the s
corporation election ard does not need to file Form 8832.

To obtain tax forma and grblications, inctudirg those referenced in this notice.
vieit our web site at $urr. irs.gov. If you do not have accegg to the Internet. call
1-800-829-3676 (TrylTDD 1-800-829-4059) or visit your local rRs office.

MEORlltll nE|IIDERS i

* Keep a copy of thi8 notice in your penBnent recorda. rtls notice ia iaeued oaly
ooa ti.oc aDd the IRa r,ilt not be ab16 to ganarate a aluPlicats coPy for tou.

* Use thiB EIN and your n.urE exactly as they appear at the top of this notice on all
your federal tax forms.

* Refer to thi8 EIN on yorrr tax-related corresPondence and documenta.

If you have questions about your EIN, you can call us at the phone nr.unber or write to
us at the address shown at the top of this notice. If you write, plea8e tear off the Etub
at the bottom of this notice and send it along with your letter. If you do not need to
write us. do not cdrltr)lete and return the stub. Thank you for your cooperation.



CITY OF
FORT LAUDERDALE BUSINESS TAX YEAR 2015-2016

BusrNEss Trx Dtvtstor
100 N. ANoREws AVENUE, 1sr Floon, FoRr LAUDERDaIe, Floruoa 33301

(954) 828-51 95

Business ror,n,o+?Z sw 12 Lufriness 
l1"*.,MENEKoU' r'AURfE

Business eddrttEmg oFFrcE - REsrRrcrED 733354
Tax Category: "-' Tax#:

MENEKOU,I,AURIE
CONCEPTUAI, COMMUNICATIONS
7t_4 SW t-2 AVE
FORT LATDERDALE, FIJ 333L2

,",I'*DETACH AND POST T'HIS RECEIPT IN A CONSPICUOUS PLACE** T

Business ID:
T'ax Number:
Business Name:
Business Address
Bi:siness Owner:

1400495
733354
MENEKOU, ].JAURIE
7]-4 SW 12 AVE
MENEKOU,I.AURIE

This Receipt is issued for the period commencing October 1st and ending September 30th of
the years shown above.

lf you have moved out of the city, please provide a written statement.

Atransfer of business location within the city limits is subject to zoning approval. Please
complete a Business Tax Transfer Application and bring it to our office to obtain the necessary
approval.

A Transfer fee applies of 10% of the annual business tax fee. The fee shall not be less than

$3.00, nor greater than $25.00.

lf you have sold your business, please provide us with a copy of the Bill of Sale.

Please be advised that this issuance of a Business Tax Receipt establishes that the business
you intend to conduct is a use permitted by the Clty Zoning Code for the location at which
you intend to operate. The issuance of a Business Tax Recelpt in no way certifies that the
property located at this address is in compliance with other provisions of the City Code of
Ordinances.

Busrusss Tlx Drvrsroru
I 00 N. Aronews Averue, I sr FLooR, FoRT LAUDERDru-E, Fuonpl 33301

Ter (954)E28-5195 Fax (954)828-5881
WWW. FORTLAUOERDALE.GOV

I

)

I

Rev.6/10/20L5

I
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JtlJy 1,2019

Laurie Menekou
Conceptual Communications
901 Progresso Drive, Suite 210
Fort Lauderdale, FL 33304

Dear Ms. Menekou:

Pursuant to Article 6 of our agreement I want to formally notifr you that the City is hereby
exercising its option to extcnd the term of our agreemeot for the fust of two allowable two-year
opd,on terms commencing September 1, 2019 and ending on Augu.st 31,2021.

We look forward to continuiflg our leletionship with your company over the next year.

Pamela Landr
Assistant City Manager

I want to take this opportuaity to thank you and yoru staff at Conceptual Communications for our
continued parmership. Your company condnues to provld€ excellent services to ouJ city-

Yrkf{..t"



AGREEMENT FOR MARKE'I'ING &
PUBLIC RELA'I'IONS CONSULTING SERVICES

THIS AGREEMENT FOR MARKETING & PUBLIC RELATIONS.CONSULTING
SERvlcEs ('Agrecmcnt"), madc and cntscd into as t3fr uy otffito ty na
bctwen 6c CITY OF ULTON MAI.IORS, FLORIDA a muricipal corporation of thc Star of
Floridq ttccinafur Efcrcd to ts'CITY', ard CONCEPTUAL COMMUNICATIONS. LLC a
Florida limiEd liability company, hcrcinaffcr rcftrrcd ro as "CONSULTANT'. CITY 8trd
CONSULTANT may eoch bc rcfened to trrcin as *party" or collcctivcly as "pertics".

lTITNESSETH:

WHEREAS, CITY has plblicly annourccd . Rcqr*t for Etoposal sccking a coruults !o
providc a varicty of mrdating, public reluionr, communicatioru and public aftirs sci:vicca
(collcctivcly, inchadiag brx not limitcd o thc afortsald, "Seiviccs) punust to ReqEst for
Ploposal No. 20lGt I ("Rcqucst for Proposel"I aod

WHEREAS, CONSULTANT has submitrcd a rcsponsivc propcrl which has bccn ecpcd by
CITY to pmvidc CITY with thc Scrviccs, a daailed dcccription ir sct ford ln Erhibit A which iE
oclrcd hcrcto atd incorporacd hcrcin

WHEREAS, CITY utd CONSULTANT dcsirc !o cntlr into this Agrcemcnt to sct forlt thc tcntrs
ard cooditim upon which CONSULTANT 3hdl providc thc Scrviccs.

NOw' THEREFORE IN CONSIDERATION OF THE FOREGOING AND THE MUTUAL
COVET.IAI\ITS CONTAINED I{EREIN, IT IS AGREED AS FOLLOWS:

l. Dcfinitios: Thc followirg tcrmE sbdl haw thc meaning hccin ascribcd to thcm in A.,
8,, ard C. bclow:

6

A. City Maugcr shdl mcan thc City Managcr of thc City of Wilton tvtanors, Florida, u
his or her &signcc.

B, Dclivcrablc Products shall nrean my and rll documcnts, information ad othcr
mrGials garrrtcd by CONSULTANT pursulnt to tbfu Agrcanart.

C. Projcct Scopc of Scrviccs shdl mean thc rangc of Scnriccs to bc pcrfonncd by
CONSULTANT punualt !o 6iE Agrccilrcnt Thc Scrviccs shall inclu& rll rcccssrry
labor, matcdal* cquipncnt, tools, oonrumabh, ElnlEortrtiort skills and incidcmtrls
rcquiled to provi& thc Scrviccs. A morc spocific dcscripdon of trc Scrviccs is sct
foth wittin thc CONSULTANT'S rccporc to thc Rcqucst for proposal &Ad July
I I , 20 I 6, a copy of which ls irmrpo,ratcd lrcrsin CONSULTANT shall hara popcrly
taincd pcnonael o accooplish a qrulity provision of tlrc Scrviccs o fu soh
satisfaction of thc City Me.8ct. CONSULTAI.IT sh6ll provi& thc S:crviocs in fiict
conformare 

11Or thc Reqrrc* for Proposal. CONSULTANT covcnants o stictly
comply with alt of thc tcnns and conditiou of thc Regucst for propossl. In thc eisn
of any corflict bctwEcn thc qrns sct forth in thia AgEGnEli and RGqrEt fm
Propossl, thc E:frrs ard conditionE sct forth in this Agrccmcot shall contrrot.

I

tor.ra- , ttattottt I Plgc I of 12
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6.

2- Sdrcdulc -4 aproval: CONSULTAI.IT ahrll Xrovi& ctr ProjcC Scopc of Scnriccs
pursuant to a rhcdule rpprovd tn uititr& in adverrcG! by thc CITY. Thcrc ir m minimrm
mour of hojcct Scopc of Sc,rviocs gurmecd by this Agrtcms&

3, Elimrtcr of Wort: Scrvica dull bc nuadly grccd upon in wdting by tlc
CONSUTTAI\fT rd CITY in thc form popocrb b bc rilrchd rq d mdc put of,
rubcoqrrtly irerd Ptnchrrc Ordcrr.

4. C.mpmion: Tbc compcoraiol (u/hcthcr bood upo a rcgicicd lmp om, rnit
pncc 6tr .nd utdErhb, hourly rith a cap or rom odrcr mutully ryrcod+o fonna) oontdnod
in ai rcprre ftojcct Scopc of Scwiccr lbdl bc brld or tim rcuoorbly cx@cd by
CONSULTANTS' paroml in pcrforming lic Scrviccr.

5. Ptl,rrrart CONSULTAITIT rhall rub,mft iB inwiccr for paymcot o CITY no mrt tlun
me pcr montt. Within 6irty (30) dryc $er rEdF ud rwicw by CITY of a full, corca rnd
cmplcc inrcicc, CITY shall pry CONSULTAT{T tlr ioroicc ooum. Tlur lr no guramcc ar
!o tbe tool ooct of ch or dl hojoct Scopc of Scndcer to bc govldcd by CONSULTAI.{T b
CnY durhg thc tlt n ofttir AgrEcmcm

sontinr for a thrsc (3) - ycar pcriod cxpiring at I l:59 p.ra. on August 3l , 2019 (thc 'Initid

7. Tcrminaior Wit[ortDcfurlt BoththcCityMu4crudttcCONSULTANTrlullharc
dr righ r ary rlnr upon lhirty (30) dayl rrita mdoe !o CmYTONSULTANT !o Eflliorte
ttris Agrlcolot hcrandcrftrmy reun uMcvcr.

E. Ald8mt CO.ISULTANT rhll nc ud3!, dl, or tarf,cr ury intcrrst in ftb
Agrccmcrr, withou thc pio rvrffar comt of ttc CITY, which on*nt nry be wllDhcld in the
roh and &olutc diccrcdon of thc CITY.

9. Ccnplirncc *;6 epplicabh hw: This furccmcm rhrll bc govcmcd by thc laws of thc
Stec of Flcidr. CONSULTANT oovcnrrlr to lmrDptty coply with dl applicrblc ftdcrrl,
stltc, cortry snd mrnicipal larr, odiru, rcjuldonr, ad rulcs rc[fing to lllc Scrviccr to bc
pcrfqnd hcleudar and in cfoct d trc timc of pcrforocc. @NSULTAI.IT corrcnartr thar it
will condrd m rctivity or providc any santicc tbat is mhudd 6 oftnsive

10. Dirclaim of Joint Vcotltc: CONSULT,{\IT md CITY wrrrmt od rcprescnt by thc
Gxccrttim of thir Agt*mcnt it ir ttot lhc irBil of th3 patfrx tlut this Aglrctrlgfit bc corlrtrucd or
drcod to Epsrr.ot a joim vanur or urdcrtaking bctrm CITY ud CONSULTAI{T.
CONSULTANT lhdl bc rolcly rcspomiHc for rtc cmdwt of dl *tivide od rcrviccs providcd
by @NSULTANT rs pat of its huirrs opcratior. While cngrgcd ia crrrying out and
cmplying witt ltc Emr of thir AgrEcrnGnt CONSULTAI{T ir ot indcpcndat contrcor and

ffi
t.!
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not m officcr or cmploycc of CITY. CONSULTAI.IT shall not st lny timc or in any manncr
rrfcscnt tist it or uy of iB agcnts or crnplolGca Ere smployccs of CITY.

I l. Righ of lnspcction: Thc City Moagcr shsll hsvc tbc right at dl rcaconrblc times during
thc tcrm of this Agrocmfit to inrycct or ottrcrwisc cvalu& thc worl bcing pcrforod hccundcr
and thc pclniscs in which it is bcing pcrforrcd.

12. Ovacrship of Documcnts:/Public Rccords:

l2L @NSULTANT shall protcct prcscrve ad maiatain dl rcaods pcrtainhg to 6b
Agclmcrlt Fr]sua[t to thc provigions of Cbaptcr ll9, F.S., u mcodcd fiom tirlE b titrE TIE
CITY slull bccomc thc owucr of thc Dclivenblc Produce upon satishction of ury and all
indcbtdncss b thr CONSULTAI.IT 6r all studics, stctrlEa Eacing, dmvings, de,
computrtions, &trils, design cdculaiom aDd othcr doqrtrcnB and phns that irc Equircd for or
Gsult fiom ftc CONSULTAI{T'S ScrviccE, wi$ thc orccptiqr of rny propriAy sfirarc ucd O
gcocrrtc thc llli'rrsfablc Products.

l2b. olffisltip of DocrurnE, Rcports, srrvcys, plrc, ndics ard fu daa povidcd in
connc.tim wift lhis AgrEctrrcnt ar3 nld $dl rcmai! dr Pllpcfiy of CITY uftahcr or not dE
pojcc.t for whidr 0rcy arc mrdc is conrpletc{

l2c. Recor&: CONSULTAI.IT stull kccp boots ard rpcor& rnd rcquirc my ud all
subcm${Eu o kocp books md rccords 6 rruy bc wy in od.r b rord complcE od
conEct crtsics I o personncl horrB ctrrEed b 0ris cngagancol, wh lhe basfu of compcGatioE
includcs tinc or hourly trtca, rnd ary cxpcos for which CONSULTANT o.p6ts b bc
Eimbus.d. Sudr boks ad recods will bc availablc at all rcasuublc tirc for cxmddion ad
audit by OTY and slull bc kcpt for a pcriod of thcc (3) yas afta thc complctiqt of dl so* b bc
pcsformd pusuant to dris Agruncnt, lnomplct or imoEEct Gntsics in srh books Jd rcco[&
will bc glounds for disallorvancc by CITY of any fccs u ogars bccd uput $rh cdicB.

lzd. Public Rocods, TtE CITY is public agcncy sut{cct to Ctupter ll9, Florida Strtutc.
.rhc CONSULTANT shall comply with Flqida's Public Rccords Lau Spccificdln'thc
CONSULTAI.{T slull:

,l i. Kccp rnd naintrin public rccorrds rcquircd by ttrc CITY to pcrfomr thc scrvicc;

ii. Upon reqrrcn ftom thc CITY'c cuslodi.o of public Ecords, poyidc thc CITY
wi$ a copy of fu rcgucscd rtcords or rllo* thc rccords to bc in+cctcd r
copicd within a raonblc tiDG rt ! cGt thd docs Dot cxcrcd thc cost plovided
in chapt r I 19, Fla Sm., q a otlrcnrir providcd by hw;

iii. 
-Enlrrc 

tba public rccods that rrc orcorpt or rh"r are confidcntial and cxcnrpt
i,om public record disclcurc requircrncnt arc mt discloeod cxcqt ;
authorizcd by law for thc duration of thc Agecrncot Hm [lq following
courplction of tbc AEtcmsq CONSULTAI{T sbdl d*troy atl copies of srrh
confidcmial lrd cxcrrrpt rccords rtnraining ia is posscseion lftcr fu
CONSULTANT trarlfcts 6c rccords in iC posscsrion to thc CITY; and
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iv. . Upon complctioo of thc Agrccmqq CONSULTANT slrall tursfcr to thc
CITY, .t no cost lo drc CITY, all public rccords in CONSULTA}.IT's
posccssion All rccords storcd elecfonicdly by CONSULTANT must bc
providd to ftc CITY, upon rcqircct fiom thc CITY's crurdian of public
reods, ir a formlt that is compatiblc with thc infomraion tcchnolog5r sysans
of thc CITY.

Thc failurc of CONSULTANT o comply with drc p,mvisions *t fortb in tris
Ageancnt shrll cowtitut a Dchult ad Brcach of this Agrc.mart, for which,
thc CITY nay umintts thc Agrcctrcr|t

. IF THE CONSULTANT HAS QUESTIONS RECATDINC THE APPLICATION OFi; CTL{PTER II9, FLORIDA STATUTES, TO TTIE CONSULTANT'S DUTY TO PROVIDE
PUBUC RECORDS RELATING TO THIS CONTRACT, CONTACT THE CUSTODIAN OF
PUBLIC RECORDSAT:

CITY CLERK
2O2O WILTON DRIVE
WTLTON MANORS, FLORIDA 33305
(9v)39t2173

Ksimsl0wi ltonmanors.com

13. ln&mnificatio: Thc CONSULTANT sbdl, at all timcs hrcaftcr, inddntrifi, dcfeod ad
hotd hannlcss th CnY, its clecad ofEcials, sgcoB, officcrs and enrployecs fiom ad aglirut
my claim, dcmrnd or crusc of acrion of ary Lind or rture (inclding rcasonablc attorncys' fccs
and coss) arising out of ncgligart rt, crtr or omissio of CONSULTANT, ia agcsrts, scnants
or cmplopes in the pcrformancc of Scrviccs undcr this Agrsmcnt.

CONSULiTANT dull indmni&, dcfctd md hold hrmlcss dE CITY, its cleced ofEcials, rgcntB,
ofEccts md crrployces ftom all locq daragc, ere.ose or liability inchding widrcut limitrtion,
court cosB md mncp' fc6 Sd may rrsrlt by rcason of any hfingpmsl 6 chim of
intlngcurnt of ary patcmt, mdcmdq coryright, fidG sqet or othcr popricbry dght drr o
Saviccs firmishcd pua.urt to tlis Agrctmat CONSULTANT will rldtnd udor scdc rt iE own
oqansc aay rdon brought Eg.ir* the Clfi, is elcctcd officials, agcnt, officas ard cutplopes
fiom b lh cl(ffi trlt it is bccd on r chim tbd podrrB or Scrviccs firmi$Gd b CnY by
CoNSULTANT pulurnt to dft Agosnc!tr, or if my portion of ttc tlariccs or goodr firnirhcd ia
thc pcrfonrmcc of thc Scnriccs becornc rmurable as a rault of any such inttryanat r chin

14. lnsurmc:

Thc CONSULTANT shall providc ard mainlain in fqcc at all times drring thc Agrccocnt with
thc CITY, such iasunnce, irrcluding Worlters' Compcruatim and Eotploya's Lirbility
Insurancc Comprehcnsivc Gcocral Lirbility lttsnltrcc, Automobilc Uability lnsurmcc,
Profc$iond Liability lnsunacc and Employcc Dishoncsly/Thcft Insnnce, as will assurc o drc
CITY tlc proEc-tion contaid in the brtgoing indcranification udcrtalco bv thc
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CONSULTANT.

14€- Thc @NSULTANT shsll rrt comrcncc rro* uadcr this egramrt umil it hs ohfuicd
all inarre required urdcr this pcrgnph 14 urd such insrrrocc ha bccn rypmvcd by ttrc CITY's
Risk lvlmrgcr mr shdl ltc CONSULTANT allow ry subcolsultrn o unrsrcc rrcrt o its sub
co,ntnct unil dl similar $rch insurarc requircd of thc subc@sultmt hrs ben ottaincd ad
ryPmrcd.

l4b. Ccrtificars of irsurarcq rcflc'ting a,ifuoc ofth roquircd ins.rare 8d miry ttE CITY
.s m dditiod inEJrc4 ftll bc ftcd witl lhc CITY Oat pior to thc cmtncoclm€nt of rny
uort- TlEr Ccrtifcalls dull ontrin a pwisio ttn corrcngc affordod rmdcr thcr policls will
not bc cucdcd until rt lcrst thifty drys (30) pdor \ilitcn roticc (or swh odrcr noticc as is rcquirtd
fu thc policy of insurarce) hos bcco givar o thc CITY. Policics shsll bc fu$rd by compania
autlrcrial to & busirc udcr ftc hm ofihc StrE ofFlorida

l4c. Policyholdcrs md Finmial Raings must bc m lcssthm'B+" in thc latat ditio of 'BcsS
Kcy Rling Grd&', pnbli$d by AJtt. Bcs Gnidc.

Itld. In$rmcc shdl bc in full fqcc od cfroct rmtil a[ uiort rtquircd b bc pcrforrGd unds 6c
Ems of lhis Agwrt is satid.tori! complcad rg cvllcnccd by thc fonnd mcpurcc by thc
CITY. In the cvcnt th in$rre c!ilificaa povi&d irdicdm thd thc imurocc sbll terminrlc md
hFc rhing 6c pcriod of ttis Agrccocot, ttcn in lta avcr4 rhc CONSULTANT shall fi[IliCl d
lcls thfuty (30) days pior !o thc cx.piEliqt of tlc dc of grdr h$lrame, a rwured c.rtifca of
inuroc u poof td cqud ad likc ovtragc for lllc balmcc of thc pcriod of this Agrtsncnt E d
ocmioo tlseudcr is i! cffcct Tb CONSULTATIT sball mt ontinuc to urcrt pursrmt o this
Agrccrncnt unless all rcryiri, ingurarcc rsnaim in full forcc E d cfhct

l4c. Rcquitcd lnsuurc.

COMMERCIAL GENERAL LLAAIUTY irsracc to cor/lt liability, bodEly injury d
propcrty darrrege. Eposurcs to bc covacd sc: prcmbcq op.ra ioe fudcpcrdert Fopos.tsr
podrWcorylacd opcrrtiong hoad form propaty de'ntG, brod fqm cooEdld cov.ngc
applicablc o 0ris fuitcnmt ad speciically cofrming tlrc indanificatior ct forh in psrsgeh
13 aborc, pcronal injury covtrrgc with cmploymcr od oontactual cxdugions rcnrovcd ard
ddcd ad ocrtdn corfircB, Corcage murt be rmib m m cqrrcrrc trasiq wilh thc following
limis of liebility:

A. Cottpdrcirc tlcocnl l.,iahility

l. ErlrOccururc ss00,000

WORKERS COMPENSATION irurrancc drsll bc mimincd duing tlE lift of dris

4qrylnt b coryly witr otlory limlts fo dl cmployccs, ud in thc caa ry nork is $blcr, fic
coNsuLTAItIT shrlt rcquire ap $bc@dErt similarly !o Fovi& wortrccs cornpcoaaicr
losurrm for dl ti. latct's cmpbyecs rmteg Euch crnpto)€i E! co\,srd by drc irccctimaftrdcd by dlc coNsuLTAI.lr. Th ooNsULTANT ana his s$cqlsuthr stu[-&Einiin dEing
dtc lift of this policy pnrlryr uability IDsmDcc. Tbc folowing limiE muc bc rmirainc<t
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A. Wo*ascqnpordon Smlay

B. Eorployct's Liability $500,(X)0 pcr occuntae

BUSINESS AUTO LLABIUTY iunmcc corurgc is lo inclu& bodily injrry and popaty
datrtags adsing ou of operuion, maimcnzrcc or use of ary auto, tduaing owocq non owrrj ana
hired auunobilcs and cnrploycc norcwrErship wi& limit of trot lcss rhrn iIOeO(X) pcc
(rccultnoe

EMPLOYEE DISHONESTY/TI{EFT I25O,OOO

PROFESSIONAL LLABILITY/ERRORS,OMISSIONS 950,000 pcr occurarcc

15. TrUh in Ncgotiation Ccrtificdc:

SigDrfrlt! of tris Agrccment by ttc CONSULTAI\IT shall rct as thc cxccution of a tutl}in-
ncgotiation ccfiific!ts s6ing that w!g,e t6 and other factsl unit costs supporting the
oompsEalion of this Agement uc scctr tc, complete and crrncnt at thc timc of cxccution of
this Agrccrrent The compcoseion lgrcGd to in lhis fuleemcofi ard any rdditions thcrto shall
bc Edjusd to exclu& atry signiftcant sums by which thc CITY dctcrnrirrcs Oc compcnsation
wr incresed duc to fuuccurate, incomplcrc or non-cunrant wagc n8r md oth.r &ctnsl uft
cosB. AII such adjuJtncoB to compeB8tion hcrcmdcr shall bc madc within orr (l) f,cr
following thc cod ofcach authorizcd Scrvicc.

16. No Contingrut Fecs. CONSULTANT *rrnns tlu it has mt cmploycd o ntaid ury
oompony ol pcrsn, olbcr tfur a bona fide employec norting solcly for thc CONSULTANT b
solicit or scqrrc this Agrrm cnt, End $d it hr not paid or agred to pay ury pcnon, comFy,
oo,rporatioq individrul or firm, otlrcr thm a bona fi& emplopc urorting solcly for CONSULTANT
any fee, conmissio& Foentrgc, gift, or othcr considEdion contingcnt qm or rcsulting fiom thc
aurad or makfurg of this Agrcamrt For t}c hcaclr c violuim of this povidoq tc CITY drall
havc ttrc right to grfnac th Agrccmcnt wilhottr li$ility at ir diccrctioq to dcdust ftotn thc
conEet Ficc, or dhl is rrcovtr thc ftIl mourt of cuch ftc, comnissioo, pcrc@gc, gifr or
consi&ration

17, Rcmcdics - Cumulativc: All rsnodies hercinbcftrr and hcrcindcr confcrcd to CITY
shell be dccmcd cumulatirc md no orc cxslnsivc of thc othcr or any othcr rrncdy co&ncd by
hw.

It. Waivcr: Thc hilrm of CITY to trlc rny astim with rcspcct lo my brcach of any Ernx
oolrruDt, or condition contrincd hcrtin, or aay inxalrc of dehult hcrermdcr by
CONSULTANT, shdl not be dccrncd to bc a waivcr by CITY of uy &frult c brrch..

19. Eotirc Agrccocnt This Agrecorart, includittg Rcqu.st for Proposal No. 2013+2+Ol
on filc st thc CITY, shdl constimc thc ctltirc rgcetncot bctwccn thc partics All rtrlcodmcnE to
this AgrlcurcDt shall be incftctiw unlcss rcducod to rvtiting as a fonml rmcndnrcot to thi3
Agrccrrcnt md exened by CITY and CONSULTANT.
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20. Atbmcy's Fccs: Should it bc ncccssEry for cithcr palty to bring my rction against thc
othcr to cnfqcc my of the covcninB, provisions, o conditions of this Agr.m6t, thc no*
pwailing pafiy hcrcby agrccs o pay dl coss eDd'trt tlrcrcto, including rcasonrble anomc/s
focs of thc atomcy rcprescnting prevailing party, and said obligation shall ryply to dcclarltory
relicf, if ncccssary, to intrip',ct ey of thc Emrs hcreof.

21. Public Entity Crimcs: Prhr b atcring into thi! Agrccnrsnt, CONSULTANT shall file a
swom st8tnDcnt wilt lhc Puclnsing Dirrctor of CITY, as rcqufucd by $2t7.133, Florida
Sbtutes.

22. Noticcs: Noticcs aad olher corrcspordencc requircd by this AEccmcot shall be sent by
ccilificd mail, rctura Eccipt rtqrsEd, o thc rcspcctivc parties ar lhc followirrg rddrcsrs:

City of lUllton Mrmn
Attortion: City Manager
2020 Wilton Driw
lililton Meorq Flori& 33305

Coacq rd Conrurhrdooq LLC
Attantion: Lauric l. McncLou
$l Proglrsso Drivc, Suitc 2l0Ft Laudsdalc, FL 333&

23. Sovcreign Immunity: Thc prtics lrcreb aclnorlcdge th* CITY is a politicrl srbdivision
of tln smc of Florida and cnjoys sovcrcigtr imEurity. Nothiog in this Agrccmcet slull be
constucd o rcquirc CITY to indcorniry CONSULTANT or insuc CONSULTANT for is
negligencc or to asaumc any liability for CONSULTAI.IT's mgligcncc. Futher, nothing in this
Agtrtrt€nt shall altrr CITY'S sovercigr immtmity or extend Clfi'S liability bcyord thc limiB
established in scction 76E.2t, Flori& Sutrlcs, rs amsrdcd.

24. Misoellaneous:

24a. Vcnrc, Vcnu for litigation corccraing this furtcmcnt sh.ll bc io Brounrd County,
Florida

24b, Scvcrebility. lf ruy portion of thic Agrtcmcnt shatl bc trcld invalid or uncnforccable,
such invalidity or uncnforccability shdl not affcct any othcr pvisians hcreot, md this
Agrwrt shall bc conctn&d rnd cnfqccd ar if srd provisions hsd mt bccn includcd.

2k. Eadrc Agemcnt Thb Agrccmcnt, inchding all cxhibits and wort audrorizatirms whictr
ac rc.flrrcd to hsGirL is thc atirc undcrrunding of the prrirs hcrcto with Erpcct to Ods
Agrccrucnt ad subrcquett wott authodzltio[f. Said Agtancnt msy not bc modifio4 amcoaed
or tenninared by cithcr psrty exccpt by urittcn iGtumcnt cxeutcd by bottr partics or thcir
lautful rcpcsaruivcg suacclrors or assigns. No qal rler*Gntdions maac Uy ttrc
G0NSULTANT or its craptoyccs or agcnts ddl bc binding on thc coNsULTANT rnlcss srrb
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rcprlsr[rtltion3 are roduccd to writing. No orrl 
'lprcaantrtioD3 

Eadc by the CtTy or iB
cmployccs or agcnu shall bc binding on thc CITY unless srch rcpcscoUtionr aG rrduc.d to
wdling.

24d,. Exhibits. Eeh Exhibit tdculd b in this Agtancnt forms an csseotial put of this
Agttctrrcrt Thc exhibis if mt physically mcH shoJd bc teood as put of this Agranurt ard
arc inoorporfcd hcrdn by nfourcc.

2k. Nm-DiscrimiutioD. CONSULTAI{T sball comply witt the provisions of Scction 2-269
(v)l-269(b) rnd 2-270 of thc Wilton Manas Codc of Ordinmccs. CONSULTANT shatl requirc
tha all subconsdhe comply with Scctiou 2-269 (b) of thc Wilton Menon Codc of Orrdinurces.

24f. t{cSolicimim. CITY r}nowlcdgcs fiu any intoductioru or rrldionship conoemirg
communications/PR/medis oppofimitica ud potcntial tarsrrlons, sitrutions, rnd/o pcrsons
(collcctivdy, thc "Brsircss Ofporilnig'), is ttrc pcrsonal popcrty of CONSULTANT. Fc this
Easom, during thc tcrm of this Agreemcnt CITY rgrces trct b contlct, m initicc conrct with, *
rny timc" for rny pnposc, dirccdy or indirtctly, ury Business Oppofiuity intoduccd by
CONSULTANT, or any offier, direcor, shrreholder, consuluot, Et@m€y, cnrployog agcnt or
othcr affilirtc of thc Busincss Opportuity, unless such approval is spccifically grmud in wrirco
form by CONSULTAI.IT on a casc by crsc basis. During th tctm of this Agrccmcot all
commruricdions of CITY rnd it affrliaas with any Busincss Onortuity shdl bc ftorgb
CONSULTANT only, rmless odrcrsisc cxprcsrly pcmritEd by CONSULTANT. Drniry thc
tqm of this Agrccrncnt, all dircct ommunicatioru of CITY and/c its affilies wi0r lhe Busircss
Opportmity, if permitod, shall be immcdhtcly copicd b CoNSULTANT. ln tb3 evcot CITY
has a busincss or othcr rclatiorship with any cntity involvcd with thc Busincss Opportunity
which prc+xisb ttc disclogrue of the Buhcss Opportuity, CITY shdl ttotiry CONSULTANT
in writing of sanrc.

2Ag. Binding Authority. Each pcrson srgltng this Agrwrt on bclulf of cithcr party
irdividrully rrurrnB that he or she has full lcgal po*ct to o(ccuE thiE AgleEoccrt on bchalf of
thc prty fm whom hc or shc is signing; and b bind ard obligate such party wilfi rcspect to all
provisions contrincd in this Agrccmcnt.

?llh. Joint PEpantiorr Prtpantion of this Agreemcm hss bca a jofun cffort of CITY md
CONSULTANT arId thc rcsulting documlat shsll not, solcly ar a mm ofjndicirl constnrtiott
bc constsucd morc scvcrcly rgBirst urc of thc partics than uy othcr.

24i. Itid Pany Bcncficiarics. Ncithcr CONSULTAIIT nor CITY intcn& !o dirtctly or
suhtotidty b@ft a third paty by tlris Agrccurot Thatforc, thc panie rgec tha thcre arc

no t$!d pdty bcrEficiaiics to lhis Agrcmcot md ttat m ttrird party shdt be Gotitlcd b rsscrt s
claim *dnst cilhcr of them basod upon 6is Ag€€mcrt

24j. Cotrflicts Neirtrcr CONSULTANT nor is cmployees shall havc or hold rny continuing

or acquartly rcculling cmploymcnt or contsrctual rclatimship ttut is subsEtidty stlE8oristic
or irompcible with CONSULTANT's loyal ud conscicntirrs excrcise ofjudgrncnt trhted to
its pcrformrncc undcr this Agrcccncnt
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24k. Frcsimilc or Elecooois Sigruturc lhGmcd Otigittd. This Agccmcot rrd aay addcndum

ttxrco, roay bc cxccutcd and disibuEd by ftBimilc or clccrlonicrlly by pdf od r sopy of tbis

Agrccorcnr or addadrra drcrcto erocutcd aDd diltibutcd by frcsirnih or clccoonically by pdf

shall be dccrnod ur ciginal for all purposcs. The Agrccnrcnt aad oy rddcndun tbccao may be

orconcd in countrprrts, cach of ntrich ghll bc dccmcd o bc an orfiml, but all of ntdc,h" trtcn
togdlq full Goostitutc onc rDd thc srDc agrccfltcttt

IN WITNESIS UTHEREoF ttis fureanan bas b€at signcd and $dod, h duplice, by thc
rtspcctivc prrics herco.

cnY MANORS

BY:
MAYOR

CITYCLERK

WTTNET|SES:

slMs

AS FORM

ATTORNEY

(kint Namc)

CONCEPTUAL COMMUNICATIONS, LLC
A Florid! liEircd lidility co,mpuy

By
'J-

hurie I. Mcrkou, MGRM

Daed: 6lrs\ \ to

(Prim Nanc)
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STATEOF FI{'RIDA

@I'NTYOF BROWAF.D

)
)ss
)

BEFORE ME, o offcct duly uhorird ry hn b dttiniG odE dd talc

rc.fuowlodgnmts, pcrrodly pcmd lauic t Mcnctoq MGRM of Oncceo.rat

Communicdns, LLC, ed &owlcdgcd 0u sh hrs oroortsd tic ftttgoitU iffitmt for tlE

use od pr{poor mcttislod ln it rrrd dl.t 6c in*uncnt is thG s rtld d.cd of Carcclttal

Cqnmunications LLC, ts known b (r hE poducd

as idcntification.

IN WTNESS WHERAOF, I hsw st my hard lrd scal in thc Statc ad Coumy dorcsailt

u,i.Elyor 0'Bvaa- 20t6.

Pdnt or Tnc Nsnc
My Counissim Expitts:

{p
Hr5.dsitullcE,

J xl{*tKtrha.ltl.
ta r!94Il

Trx)tloTrlEIDT.
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I

EXHIBITA

MEI'IA AND PUBTJC RELATIONS
A. Continuc to implcnrcnt and pcriodicatly updatc thc CITY'S c$ablishGd sudBgic

public rcledons ple in rlignmant with dE CITY'S ovcrall SErtcgic Plrn,
increasing lte rcputrtion aod 4pcal ofthc CITY's hand.

B. Dcvelop t!!d Eaintlin a divasr mcdia disfibution list ad mdiE oontasts on
bchalf oftp Ctfi.

C. P!Gp@ aid dirtibrnc pcss rclcascs ud mcdia rnrErial.
D. Pcrfom my othcr public rclarions rclatcd i.ryiccs rclcvmt b thc ongoing ncdr

Of thcCITY.
E. Continuc to utilia socid mcdia, with cophasis on Faccboolq Twitlcr and odrcr

digital oommuicdon ch! Els.
F. Asilt in thc ongoing dcvrlopurcnt of thc conen ard rypcaranor of thc CITY'3

wcbsie

MARXETING
A Continuc to implcilcot thc CITY's imcgratcd suatcgic mrtcting plat dcigncd o

incrasc anartncsr of CITY pmgilos, attivitirx, evcnts, and arrcnitics. Implanrcnt
mntcting itcms and organizc promotional communicatiqrs.

B. Utiliui'rg thc establfuhcd hand stmdr&, rssis in brmding the CITY rnd imcasing
thc rcputrtion sd rypcal of thc CITY's brad. Askt in thc intcgr*ion of tlr
Sandads inb dl intcrnal and cxtcrnal communications.

C. Utilizing appropriatc !ooh, Fiodicalb garctdc tcy rrcrds b rkiw onlirc uafEc to
CITY rrsorlccs.

D. orgurizc public senricc a[Eunsnnatts ard mcdia-rclalcd fimctiom rcgading
cvcnts. Dcvclop printcd matcrial including ncrrslcmerq brochurts, flicrq slilc
prcscnotioos aod ray othcr informational liEtEtrrc to srpon CITY prograurs, cwns
ad aorcnitics.

E Codrct mdrct rcsth to cnluncc ud prcftskmlizc promotional mrtsri8ls urd
identiry matct. Dcrcbp mataing rctivitics.

F. AsEiEt ln lbc continuing dcvclopmcnt ad dclivcry of ttrc CITY's rncsrEgc b dl
inaraal ard o<tcrrul stilrctroldcrq thrcugh crcry avsilaUc mcms of communications
!o all intcmal and cxfmrl strkcholdcrs thrcugb all forarc of nrcdig including socirl,
thc Toum Cricr, pcriodic c-blast ncrmlct rr, Gtc.

G. lmplancrt sGarcgics to incrclsc ud impovc social ncdir participatioa of cxaraal
strl(.holdcrs.

H. Momhly &vclop e plen'od ad schcduld social urdia cdcodat boscd on CITY
pnoritic&

I. Snpport thc matating ud prblic rchtiurs compoDcnB rcldod ro achicving thc
CITY's short End long tBrm golls.

J. Dcvclop, implcmcnt rtd prtscot monthly a CITY approvcd set of quantitrtivc
tDctsures b Eec& resulB.

K Dcvclop urd prcvidc a coordinaod compilation of B-roll vidco of CITy hndnatc
md highlighr!.

2.
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L. Crcatc t minimum of ttto prcmotionsl vidcos annrully, irrcluding a vidoo annlal
rcpott and a vidco promoting the CITY as a tourism destinetion point. nssist in ttre
distribrtrion of thc videos.

M. Condust marlrct rescarctr b assist in thc devclopnrcnt od cnhmccrrent of marlcaing
activitics.

3. SALES/ISPiONSORSHlnS
A. Coodinan rcgiorul and natiorul sponsordrip campaign, including packaging (video,

porthlio, folder, ac.).
B. Develop a nmiag rights policy; (fceq duration, etc.) to considcr CITY apporat for

naming facilities, sEusturc$ amenities, etc.
C. Ihvelop local sporuorship supput in a centralizod approach.
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